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Objections 
to  FTG  ad 
rule  filed 
(See  page  9) 


Bemie  AdeU  was  a  local 
high  school  hero.  He  gained 
4,800  yards  rushing,  was 
voted  All- America,  and  had 
college  recruiters  all  over  the 
country  chasing  him. 

Globe  reporter  Alan 
Richman  wrote  a  major  story 
on  Adell  just  before  this  prom¬ 
ising  athlete  chose  Notre  Dame. 

That  was  four  years  ago. 
This  month,  Richman  went  to 
South  Bend  to  follow  up  on 
Adell’s  football  career.  And  he 
came  back  with  a  story  about 
how  small  town  dreams  don’t 
always  come  true  at  a  big  time 
university.  The  kind  of  story 
you’ll  find  only  in  The  Globe. 


Supreme  Court 
to  review  case 
of  closed  trial 
(See  page  11) 


Cox  daily  builds 
state-of-tbe-art 
newspaper  plant 
(See  page  22) 
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I  turn  out  nothii 
but  top  quality 
So  iTise  nothing  W 
topgualit}| 
offset  news  ink! 


It  takes  a  quality  offset  news  ink  like  Huberset  to 
turn  out  a  newspaper  that  meets  my  tough 
standards.  Huberset  makes  everything  I  print  look 
great  and  it  gives  me  great  economy  with  less  paper 
waste,  increased  mileage  and  no  lost  press  time 
due  to  ink  problems.  And  I  know  I’ll  get  quick  start 
ups  and  trouble  free  runs  time  after  time.  In  every 
way,  Huberset  offset  news  ink  meets  my  high 
standards  for  quality  and  performance. 

^  When  you  match  Huberset’s  quality  with  Huber’s 
extremely  dependable  delivery  and  highly  skilled 
service  people,  you  have  all  the  reasons  why— 
Huberset  is  the  smart  choice! 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


DECEMBER 

4-5— Economics  Conference  for  Journalists,  Franklin  Plaza  Hotel,  Phila¬ 
delphia,  Pa. 

6-11 — Circulation  Management  Development  Seminar,  sponsored 
by  Gannett  Foundation,  Oral  Roberts  University  campus,  Tulsa,  Okla. 
8— American  Advertising  Federation's  5th  annual  Law  Conference 
Four  Seasons  Hotel,  Washington,  D.C. 


JANUARY  1982 

10-13 — National  Retail  Merchants  Association,  New  York  Hilton 
and  Sheraton  Centre  Hotels,  New  York  City. 

19- 23 — 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

20- 22 — ICMA/Troy  State  University  Seminar,  Troy,  Alabama 

24- 17 — Graph  Expo  82  West,  Moscone  Convention  Center,  San 

Francisco. 

25- 28 — NACON,  Doubletree  Inn,  Scottsdale  Mall,  Scottsdale,  Ariz. 
24-25 — NACON  Orientation  Institute,  Doubletree  Inn,  Scottsdale,  Ariz. 

30- Feb.  6 — Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar,  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31- Feb.  3— International  Newspaper  Advertising  &  Marketing  Executives, 

Sheraton  Washington,  Washington,  D.C. 


FEBRUARY 

1-6 — Suburban  Newspapers  of  America’s  Management  Confer¬ 
ence,  Sheraton  Maui,  Maui,  Hawaii 
8— Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

15-19 — Inland  Daily  Press  Association,  Cruise  Seminar. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 


MARCH 

10-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-16— Texas  Daily  Newspaper  Association  annual  meeting. 
Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

24-26 — ^America  East,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 


APRIL 

26-28 — American  Newspaper  Publishers  Association  Convention, 
Fairmount  Hotel,  San  Francisco. 

29 — International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 


MAY 

5-7 — American  Society  of  Newspaper  Editors,  Chicago  Marriott, 
Chicago,  III. 

9-13 — International  Press  Institute  annual  general  assembly, 

Madrid,  Spain. 

12-15— American  Association  of  Advertising  Agencies,  Greenbrier, 
White  Sulphur  Springs,  W.Va. 

14-16 — PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

24-28— International  Federation  of  Editors  &  Publishers  (FIEJ),  Oslo, 
Norway, 
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AN 

ILLUSTRATION 
IS  WORTH 
1000  WORDS. 


“We’re  too  busy  to  read,” 
a  lot  of  people  are  telling 
newspaper  editors. 

So  how  do  you  publish  a 
newspaper  that  readers  won’t 
put  aside? 

Good  illustration  helps, 

St.  Petersburg  Times  and 
Evening  Independent  editors 
believe. 

“Sometimes  art  can  do 
i  what  a  photograph  can’t;’ notes 
News  Illustration  Director 
George  Sweers.“An  artist  can 
pull  elements  of  a  story  together, 
re-create  a  scene  or  a  mood, 
interpret  a  situation.”  The 
drawing  above,  by  staffer  Jack 
Barrett,  illustrated  a  story  on 
drug  smuggling;  other  works 
displaying  the  diverse  talents 
of  artist-newsmen  appear 
daily,  making  the  news  more 
meaningful. 

And  readers  respond  to 
The  Times-Independent 
commitment  to  make  these 
newspapers  “must”  reading. 
Latest  six  month  FAS-FAX 
figures  show  the  daily 
combination  up  more  than  any 
other  combination  in  Florida, 
and  the  Sunday  Times  leadii^ 
all  other  papers  in  the  state  in 
new  readers. 

That’s  a  pretty  picture, 
indeed! 


#t.  Ilpteraburn  iHimps 
&  Evening  Independent 
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KDCIOVES 


Big  things  need  a  gentle  touch. 

That  new  press  of  yours  looks  for¬ 
midable.  But  it  takes  a  very  special 
sort  of  know-how  to  deliver  it  and 
install  it,  to  align  and  wire  it  and 
“fine  tune”  it  according  to  your 
schedule. 

It  takes  Taft. 

For  nearly  a  century  now,  Taft  has 
transported  and  installed  every 
conceivable  type  of  newspaper 
equipment.  Nationwide.  Worldwide. 

And  in  the  process,  we  have  com¬ 
piled  a  truly  remarkable  record  of  on 
time  start-ups. 

Taft  sen/ice  saves  you  money  right 


frc»n  foe  start  by  coordinatir^  foe 
sequence  erf  deliveries  for  macimum 
effidency-by  sch^ulir^  ^Decialized 
handling  equipment  onfy  for  foe 
time  it  is  needed,  by  employing  the 
industry’s  most  experien^  arid 
dedicated  workers-even  by  ware¬ 
housing  when  it  will  save  you  time 
or  cut  costs. 

Next  time  you’re  looking  forward  to 
a  gleaming  new  unit  from  Goss, 
Harris,  M.A.N.-Wood  or  any  other 
manufacturer,  ask  Taft  to  bid. 

Taft  Contracting  Company,  Inc. 

The  kid  glove  way  to  handle  a 
press. 


Taft  Contracting  Company,  Inc. 

Machinery  Installation  Contractors  Since  1888 
5525  W.  Roosevelt  Road,  Chicago,  Illinois  60650  312-656-7500 


Recent 

Installations 

Chicago  IHbune 


Binninghain,AI, 
News/Post  HeiaM 

Oriando  Sentinel 

Wall  Street  Journal 
DesMolne^lA 


About  awards 

$18,000  FOR  STAFFERS  .  .  .  Evening  News  Associa¬ 
tion  of  Detroit  distributed  that  much  in  cash  prizes  to  a  score 
of  reporters  employed  by  its  newspapers  and  broadcast  sta¬ 
tions  from  New  Jersey  to  California.  Biggest  share  $5,000, 
went  to  Linda  Cavanaugh  and  Steve  Neumann  of  KTVY 
Oklahoma  City  for  “Abortion:  Murder  or  Mercy.”  They 
copped  the  James  E.  Scripps  Grand  Prize  of  $2,500,  another 
$1,500  documentary  award  and  $1,000  more  as  a  property 
achievement  prize.  Maiina  Reinke,  Vineland  (N.J.)  Times 
Journal,  won  the  best  writing  prize  of  $1,500  for  “Battered 
Wives.”  Other  winners:  Dick  Haefner,  WWJ  Radio  Detroit; 
Carolyn  Martin  and  A1  Quiovers,  WALA-tv  Mobile.  Property 
achievement  prizes  were  won  by  Norman  Sinclair  and  Fred 
Girard,  Detroit  News;  Martin  Hill  and  George  Rooney,  Palm 
Springs  Desert  Sun;  staff  of  the  Indio  Daily  News;  Gordon 
Peterson,  WDVM-tv  Washington;  Roy  Faires,  KVUE-tv  Au¬ 
stin;  Hank  Hubbard,  Roger  Yound  and  Jamie  Lopez,  KOLD- 
tv  Tucson. 

*  *  * 

MORE  FOR  ENTERPRISE  .  .  .  The  benefactor  of  the  WU- 
liam  S.  Miller  Award  for  Enterprise  Reporting  has  increased 
the  prize  pool  for  this  year  to  $7,000,  plus  $1,000  for  a  Florida 
student  journalist.  The  main  competition  is  open  to  all  news¬ 
papers  and  magazines.  Entries  are  due  by  February  1  to:  Dr. 
Harry  Griggs,  College  of  Journalism  and  Communications, 
University  of  Florida,  Gainesville  FL  32611.  Last  year  the 
contest  was  under  the  auspices  of  Florida  Atiantic  University. 

*  *  * 

ECONOMIC  EFFORT  ...  A  Detroit  newspaper  editor 
whose  editorials  helped  obtain  legislation  to  assist  the  city’s 
economic  efforts  has  won  the  1982  Pulliam  Fellowship  for 
Editorial  Writers.  The  honor  carries  a  grant  of  $10,000  for 
study  and  research,  and  is  awarded  annually  by  the  Society  of 
Professional  Journalists,  Sigma  Delta  Chi.  The  winner,  F.J. 
“Ted”  Douglas,  is  a  member  of  the  editorial  page  staff  of  the 
Detroit  News.  His  winning  series  dealt  with  regulation  in  the 
shipping  industry  and  Detroit’s  efforts  to  acquire  a  new  law 
declaring  the  city’s  port  a  foreign  trade  zone.  Douglas  said  he 
would  use  the  grant  to  study  economic  systems  abroad,  so 
that  he  could  better  analyze  comparisons  of  United  States  and 
foreign  economics. 

Ik  #  3|e 

NNA  AWARDS  .  .  .  Horace  V.  Wells  Jr.,  publisher  of  the 
Clinton  (Tenn.)  Courier-News,  and  Dale  Lewis  Barker,  pub¬ 
lisher  of  the  Beardstown  (III.)  lUinoian-Star,  are  this  year’s 
winners  of  the  National  Newspaper  Association’s  highest 
awards  for  distinguished  service  to  the  community  press.  Wells 
received  NNA’s  James  O.  Amos  Award  during  the  association’s 
96th  annual  convention  in  Boston  last  month.  It  has  been  pre¬ 
sented  annually  since  1938  for  contributions  to  the  United  States 
press  in  general  and  to  NNA  programs  in  particular.  The  award 
honors  a  pioneer  Ohio  newspaperman.  Wells  was  cited  for  his 
editorial  positions  against  violence  during  the  desegregation  of 
the  local  school  system  and  for  being  named  a  “champion  of 
human  rights’’  by  the  Society  of  Professional  Journalists,  Sig¬ 
ma  Delta  Chi,  which  established  a  scholarship  in  his  name  at  the 
University  of  Tennessee,  Knoxville.  The  Emma  C.  McKinney 
Memorial  Award  went  this  year  to  Barker,  publisher  of  the 
Beardstown,  III.,  newspaper  since  1973.  During  her  tenure,  the 
[«per  has  won  more  than  30  awards  in  state  newspaper  con¬ 
tests,  as  well  as  national  Blue  Ribbon  designation  by  the  Nation¬ 
al  Newspaper  Foundation.  She  is  a  member  of  the  boards  of  the 
Illinois  Press  Association  and  of  United  Press  International. 
The  McKinney  Award,  first  presented  in  1966,  honors  a 
pioneering  newspaperwomen  from  Hillsboro,  Ore.  It  is  pre¬ 
sented  annually  to  an  active  newswoman  for  distiguished  ser'- 
vice  to  community  and  profession. 
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The  4th  Estate 

By  Doug  Borgstedt 


*  I  HEAR  THEVRE  SWITCHING  HIS  tKAHK,  fORTHRIGHT  STYLE 
TO  LAWtS  HEID  HOCKEY  BEFORE  ITS  TOO  LATE  -  * 
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The  Goss  systems  solution  to  printing  production. 

MIlwGoss  turnkey  installatioiis 
are  turning  up  all  over. 


Newspapers  throughout  the  U.S.  and 
Canada  are  discovering  that  the 
fastest,  most  efficient  route  to  a  new 
Goss  offset  systems  installation  is 
Goss  turnkey  service:  single-source 
responsibility  for  installation  design 
management.  There  are  two  key 
reasons.  The  first  is  our  proven  track 
record  in  handling  turnkey  installa¬ 
tions.  The  second  is  our  knowledge 
of  newspaper  production  systems, 
particularly  Goss  systems  and 
products. 

Our  work  starts  right  after  the  con¬ 
tract  is  signed  and  doesn't  end  till  the 
first  production  run  in  the  customer’s 
plant  is  successfully  completed.  It 
ranges  from  design  of  the  installation 


to  building  coordination,  bid  specifi¬ 
cation,  selection  of  subcontractors, 
scheduling,  cost  control,  and  coordi¬ 
nation  of  all  other  services.  It’s  avail¬ 
able  in  the  U.S.  and  Canada  for  any 
installation,  large  or  small,  of  a  Goss 
Metroliner,  substructured  Urbanite, 
Cosmo-Offset  or  mailroom  system. 

The  same  responsiveness  to  user 
needs  that  follows  a  Goss  press  sale 
follows  any  job  for  which  we  assume 
turnkey  responsibility.  In  fact,  one  of 
the  reasons  we  began  this  service  was 
to  provide  an  additional  service  to  our 
customers.  To  handle  details  that 
could  become  delays  in  less  experi¬ 
enced  hands.  To  prevent  the  problems 
that  can  arise  when  responsibility  is 


shared.  And  to  assure  our  customers 
a  fast,  trouble-free  startup  with 
greater  economy  —  both  short  term 
and  long  term. 

We’d  like  to  give  you  some 
specifics  about  the  turnkey  and 
training  aspects  of  the  Goss  total 
systems  approach.  Contact  Goss 
Customer  Service,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue,  Chicago 
IL  60650.  Phone  312/656-8600. 


Rockwell 

International 


.  where  science  gets  down  to  busii>ess 


Newsday 

Detroit  Free  Press 
The  Houston  Post 
Army  Times 


The  New  York  Times 


Spokane  Chronicle 

The  Arizona  Republic/The  Phoenix  Gazette 
The  Baltimore  Sun 

Fort  Myers  News-Press 

Orlando  Sentinel  Star 
Asbury  Park  Press 
Edmonton  Journal 

The  Calgary  Herald 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


No  gloom  here 

The  chairman  of  the  New  York  Times  has  told  security 
analysts  his  organization  is  on  the  way  to  another  record 
year  in  1981.  A  week  before,  an  executive  of  the  Los  Angeles 
Times  told  the  same  group  that  1981  “will  be  another  in  the 
stream  of  record  years.” 

So,  the  recession  blues  being  reported  on  the  front  page  by 
the  news  department  are  not  necessarily  being  felt  upstairs. 

Most  other  publicly-owned  newspaper  publishing  com¬ 
panies  (E&P,  Nov.  14,  page  45)  reported  earnings  gains  for 
the  third  quarter  suggesting  the  end  of  the  year  reports  will 
be  as  good.  Two  exceptions  reported  declines  due  to  causes 
other  than  a  lack  of  newspaper  publishing  revenues. 

More  importantly,  the  Los  Angeles  Times  and  the  New 
York  Times  executives  said  they  expect  another  good  year  in 
1982. 

There  are  some  weak  spots  in  the  newspaper  field  and  it  is 
unfortunate  that  these  are  the  ones  most  often  talked  about 
and  reported.  They  provide  an  erroneous  yardstick  to  the 
public,  and  to  some  large  advertising  agency  executives,  ab¬ 
out  the  health  and  stability  of  the  newspaper  business. 

Most  non-newspaper  people  are  astonished  when  the  fi¬ 
gures  mentioned  above  are  quoted,  when  it  is  noted  also 
there  are  almost  as  many  newspapers  being  published  today 
as  there  were  in  1945  and  that  they  sell  in  excess  of  62  million 
copies  per  day  in  spite  of  all  the  competition  from  magazines, 
electronics,  etc. 

But,  that’s  the  way  it  is  and  we  wish  newspapers  would 
keep  telling  that  to  their  readers. 


Appeal  to  FTC 

The  American  Newspaper  Publishers  Association  has  put 
the  full  weight  of  its  1,400  members  behind  its  appeal  to  the 
Federal  Trade  Commission  to  dismiss  its  1977  complaint 
against  the  Times  Mirror  Company  which  alleged  that 
volume  discounts  offered  to  retail  advertisers  violated  feder¬ 
al  law. 

Most  regional  and  state  newspaper  publishers’  groups 
have  already  declared  the  same  sentiment  to  the  FTC  as 
have  a  number  of  newspapers  individually.  If  there  are  any 
who  have  not,  they  should  make  known  their  opposition  to 
FTC  before  the  Nov.  30  deadline. 

For  whatever  reasons,  the  Times  Mirror  made  a  mistake  in 
agreeing  to  a  settlement  a  year  ago.  It  is  now  obvious  that 
agreement  would  confer  a  competitive  advantage  on  electro¬ 
nic  media  at  the  expense  of  newspapers.  It  would  be  discri¬ 
minatory.  It  would  have  a  harmful  impact  on  all  newspapers 
because  it  would  regulate  newspaper  advertising  rates  while 
those  of  other  media  would  be  unaffected. 

The  complaint  should  be  withdrawn  and  the  case  dis¬ 
missed. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 

Publishers  Association 
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6  mo.  average  paid  June  30. 1961 — 29.012 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate,  March  1. 1894;  Editors 
Publisher.  June  29, 1901 ;  Advertising.  January  22, 1925. 
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One  man’s  opinion 

“Absence  of  Malice”: 
a  flawed  indictment 


By  John  Consoli 

Absence  of  Malice  is  a  scathing  but 
flawed  indictment  of  the  newspaper  busi¬ 
ness  written  by  the  former  editor  of  the 
Detroit  Free  Press. 

The  movie’s  main  character,  a  female 
reporter,  is  portrayed  as  a  sometimes 
bungling,  sometimes  insensitive,  some¬ 
times  incompetent  person  who,  in  the 
end,  admits  she  is  not  a  good  reporter. 

During  the  course  of  the  movie,  the 
movie’s  central  character,  reporter 
Megan  Carter  (Sally  Field)  violates  every 
rule  of  reporting. 

She  is  first  duped  by  the  head  of  a  feder¬ 
al  strike  force  into  printing  a  story  with 
bogus  information. 

She  spills  her  coffee  all  over  her  desk 
when  the  person  she  wrote  that  story  ab¬ 
out  confronts  her  in  the  newsrooom. 

She  insensitively  writes  a  related  story 
identifying  a  woman  who  had  asked  for 
anonymity  and  the  woman  commits 
suicide. 

She  goes  to  bed  with  the  subject  of  her 
bogus  story. 

Finally,  she  gets  a  taste  of  her  own 
medicine  when  her  own  newspajser  must 
run  a  story  about  her  “relationship”  with 
her  source. 

Her  nodding  and  all-too  sympathetic 
managing  editor,  “Mac”  (Josef  Som¬ 
mer),  is  no  better.  He  allows  her  “in¬ 
formed  source”  bogus  story  to  run  with¬ 
out  raising  any  questions  and  without 
even  insisting  that  she  speak  with  the  par¬ 
ty  on  whom  the  story  is  about. 

When  reporter  Carter  wonders  why 
she  was  allowed  to  see  a  folder  containing 
supposedly  confidential  information,  her 
managing  editor  says,  “If  you  try  to  fi¬ 
gure  out  why  people  leak  stuff,  we’d  pub¬ 
lish  monthly.” 

Then  he  sends  her  to  the  newspaper’s 
libel  lawyer — a  pompous,  arrogant,  vil¬ 
lainous  sort,  who  seems  to  be  bored  by 
having  to  read  over  her  story.  He  ho- 
humly  advises  her:  “What  I’m  telling  you 
madam  is  that  as  a  matter  of  law,  the  truth 
of  your  story  is  irrelevant.  We  have  no 
knowledge  the  story  is  false,  therefore  we 
are  absent  malice.  We  have  been  both 
reasonable  and  prudent.  Therefore  we 
are  not  negligent.  We  may  say  what  we 
like  about  Mr.  Gallagher  (Paul  Newman) 
and  hfe  is  powerless  tb  do  us  harm.  Demo¬ 
cracy  is  served.” 

The  movie  opens  with  reporter  Carter, 
smartly  and  expensively  dressed  (almost 
too  much  so  on  the  average  reporter’s 
salary)  walking  into  the  office  of  federal 
attorney  Elliot  Rosen  (Bob  Balaban)  and 
learning  that  he  is  investigating  the  dis¬ 


appearance  and  presumed  murder  of  a 
local  union  boss. 

Rosen  decides  to  use  the  reporter  to  put 
pressure  on  wholesale  liquor  dealer  (Jal- 
lagher  in  hopes  that  he  will  offer  the  gov¬ 
ernment  some  information  about  his 
mob-related  uncle,  whom  the  feds  believe 
was  involved  in  the  disappearance  of  the 
union  boss. 

Rosen  walks  out  of  the  room  and  lets 
the  reporter  look  at  a  bogus  file  that  states 
Gallagher  is  under  investigation  con¬ 
nected  with  the  union  leader’s  disappear¬ 
ance.  She  goes  back  and  runs  the  story 
based  on  the  file,  never  contacting  Gal¬ 
lagher  or  anyone  from  the  strike  force  for 
comment. 

When  Gallagher  does  confront  the  re¬ 
porter  at  the  newspaper,  she  refuses  to 
reveal  her  source,  but  also  refuses  to  print 
any  comments  he  might  want  to  make. 
She  has  lunch  with  him  on  his  boat  and  he 
takes  her  to  dinner,  each  time  revealing 
interesting  bits  of  information  about  him¬ 
self,  yet  she  never  takes  notes  or  does  a 
follow-up  story  on  this  man  who  is  sup¬ 
posedly  being  investigated. 

When  a  woman  friend  of  Gallagher’s, 
Teresa  Perrone  (Melinda  Dillon), 
approaches  reporter  Carter  and  tells  her 
she  has  an  alibi  for  Gallagher  on  the  day 
the  union  leader  disappeared.  Carter 
laughs  at  her.  Then  the  woman  tells  her 
she  was  having  an  abortion  (Gallagher 
was  with  her,  but  is  not  the  father)  and  she 
does  not  want  her  name  used  in  a  story. 

She  tells  the  reporter  she  is  a  devout 
Catholic  and  assistant  principal  of  a 
Catholic  school.  If  word  gets  out  that  she 
had  an  abortion,  she  will  be  ruined. 

The  reporter  goes  back  and  runs  a  story 
using  the  woman’s  name  anyway — with 
the  blessing  of  her  managing  editor.  After 


the  woman  commits  suicide,  he  tells  the 
reporter  it  wasn’t  her  fault. 

At  this  point,  Gallagher  decides  to  get 
even.  He  goes  to  bed  with  reporter  Car¬ 
ter,  who  is  anxious  to  repent,  for  the  heck 
of  it,  and  he  sets  out  to  f^rame  the  District 
Attorney  and  get  the  head  of  the  strike 
force  fired. 

Another  friend  of  the  reporter’s  leaks 
her  a  story  that  the  strike  force  is  investi¬ 
gating  the  D.  A.  and  she  runs  this  too.  This 
gets  the  results  that  Gallagher  wants. 

The  reporter  eventually  does  reveal 
strike  force  head  Rosen  as  the  source  of 
her  first  story — because  she  says  he  used 
her.  She  does  protect  her  second 
source — because  he  told  her  he  cares  ab¬ 
out  her. 

In  the  end,  reporter  Carter  says  to  Gal¬ 
lagher:  “You  got  us  all,  didn’t  you.”  To 
which  Gallagher  answers:  “You  got 
yourselves.” 

The  newspaper  and  all  its  employees  in 
this  movie  seem  to  be  portrayed  as  part  of 
a  big,  uncaring,  unconcerned  bureaucra¬ 
cy,  which  goes  through  the  motions  each 
day  of  printing  whatever  it  likes,  without 
caring  what  effect  it  has  on  the  lives  of  the 
people  who  read  the  paper. 

As  a  result,  Luedtke,  a  former  editor 
himself,  emerges  as  a  very  bitter  person 
in  his  portrayal  of  the  industry  which 
once  employed  him. 

It  is  almost  as  if  big  business  has 
banded  together  to  write  this  screenplay 
in  an  effort  to  get  back  at  the  newspaper 
industry  for  what  it  perceives  to  be  biased 
coverage  against  it. 

It  had  been  reported  earlier  that  Luedt- 
ke’s  original  screenplay  had  been  edited 
down  and  rewritten  to  conform  more  to 
Hollywood  standards.  Maybe  this  is  why 
the  movie  has  so  many  flaws.  Maybe. 
Luedtke  is  not  to  blame. 

But  what  the  movie  does,  is  to  give  the 
public  a  distorted  view  of  newspapers  and 
reporters — at  a  time  when  the  business 
can  least  afford  it. 

It’s  not  that  this  movie  should  have 
been  a  puff  job  on  the  newspaper  indus- 
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Booth. 

The  difference  between 


a  paper  that's  read 
and  a  paper  that's  noticed 


Last  year,  the  eight  combined  Booth 
newspapers  won  a  grand  total  of  111  jour¬ 
nalistic  awards  in  Michigan.  As  if  that 
weren’t  enough,  they  also  won  29  national  journalistic 
awards.  That’s  more  awards  than  any  other  news¬ 
paper  group  in  the  state  won. 

So  what?  Journalistic  recognition  doesn’t  come  ^ 

easy.  It’s  one  thing  to  win  a  national  award  when 

you’re  working  in  Washington.  It’s  another  thing  L 

to  do  it  when  you  work  in  Saginaw.  As  a 

team  of  Saginaw  news  reporters  did  in  ’79 

when  they  won  the  prestigious  George 

Polk  journalism  award.  It’s  also  quite  an 

achievement  for  the  Grand  Rapids  Press  to 

be  named  the  state’s  best  newspaper,  beat- 

ing  out  its  two  bigger  downstate  rivals  1 

two  years  in  a  row. 

How  do  we  do  it?  We  give  our  re- 
porters,  our  photographers,  our 
editors — everybody— 
their  heads  and  their 


hearts.  The  freedom  to  follow  a 
story  no  matter  where  it  leads. 

Every  community  has  the  raw  material 
for  award-winning  journalism.  The  jealousies, 
power  struggles,  cruelties  and  alt  the  other  fac¬ 
tors  of  the  human  condition  that  make  up  the 
news.  It’s  what  you  do  with  it  that  makes  the 
difference  between  ordinary  newspapers  and 
extraordinary  ones. 
£  ||  In  truth,  we  at  Booth  sometimes  take 
the  excellence  of  our  people  for  granted. 
So  it’s  nice  when  we  don’t  always 
[  notice  it,  somebody  else  does. 
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Industry  groups  urge  FTC 
to  dismiss  LA  Times  case 


A  wide  range  of  media-related  orga¬ 
nizations  are  urging  the  Federal  Trade 
Commission  to  dismiss  its  original  com¬ 
plaint  that  advertising  volume  discounts 
offered  by  Times-Mirror  Corporation’s 
Los  Angeles  Times  discriminate  against 
smaller  advertisers  and  therefore  violate 
federal  antitrust  laws. 

The  complaint,  originally  filed  in  1977, 
resulted  in  a  proposed  consent  agreement 
signed  by  both  parties  in  November, 
1980,  just  before  the  complaint  was  to  be 
brought  before  an  administrative  law 
judge.  With  that  action,  the  Times  agreed 
to  a  cost-based  index  which  would  govern 
its  discount  structure  for  ROP  and  sub¬ 
urban  retail  rates  over  a  10-year  period. 

Effectively,  the  agreement  would  force 
the  Times  to  eventually  roll  back  its  dis¬ 
counts  for  its  largest  retail  advertisers 
from  over  46%  to  approximately  33%. 
The  agreement  would  not  effect  rate 
schedules  for  preprints,  classified,  gener¬ 
al,  entertainment,  church  and  magazine 
advertising. 

The  FTC  commissioners  are  to  review 
the  agreement  and  decide  whether  to 
accept  it,  amend  it  or  dismiss  the  original 
complaint.  The  FTC  issued  its  tentative 
approval  of  the  agreement  last  month 
{E&P,  Oct.  3,  1981). 

With  the  deadline  for  submission  of 
public  comment  on  the  issue  set  for  Nov. 
30,  various  media  and  advertising  orga¬ 
nizations  have  submitted  briefs  in  sup¬ 
port  of  an  FTC  dismissal  of  the  com¬ 
plaint.  Among  the  groups  which  have 
filed  or  plan  to  file  such  briefs  are  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  the  Newspaper  Advertising 
Bureau,  the  American  Association  of 
Advertising  Agencies,  the  N ational  Asso¬ 
ciation  of  Broadcasters  and  the  Magazine 
Publishers  Association.  Dozens  of  indi¬ 
vidual  newspapers  and  regional  newspap¬ 
er  industry  organizations  have  also  filed 
briefs  seeking  dismissal  of  the  complaint. 

Newspapers  fear  that  the  agreement,  it 
accepted  by  the  commission,  would  pro¬ 
vide  a  model  with  which  the  FTC  could 
force  other  newspapers  to  change  their 
discount  structures.  Advertisers  fear  that 
the  the  agreement  would  amount  to  an 
increase  in  advertising  rates.  Other  media 
fear  that  the  agreement  could  open  the 
floodgates  for  future  FTC  regulation  of 
their  advertising  rates  and  practices.  All 
involved  believe  that  the  FTC  has  no  legal 
authority  to  regulate  advertising. 


ANPA  position 

ANPA  believes  that  the  agreement,  if 
accepted  by  the  commission,  could  have 
a  detrimental  effect  on  the  entire  news¬ 
paper  industry.  In  a  letter  to  FTC  Chair¬ 
man  James  Miller,  Katharine  Graham, 
ANPA  Chairman  and  President,  summa¬ 
rized  the  association's  position  in  seeking 
dismissal  of  the  complaint: 

§“The  information  marketplace  is 
growing  rapidly,  offering  advertisers  an 
ever-expanding  array  of  media  choices. 

§“The  clear  weight  of  public  policy  is 
against  the  imposition  of  rate-setting  re¬ 
quirements  which  would  place  artificial 
restrictions  on  free-market  forces. 

§“The  statutory  authority  upon  which 
the  commission  based  its  original  com¬ 
plaint  is  not  adequate  to  support  imposi¬ 
tion  of  a  regulatory  scheme  on  the  struc¬ 
ture  of  newspaper  advertising  rates. 

§“If  ever  there  was  a  field  of  commerce 
in  which  regulation  should  be  minimized 
in  the  interest  of  promoting  economic 
competition,  we  believe  it  is  the  informa¬ 
tion  business.  To  impose  restrictions  on 
one  important  part  of  that  business  which 
would  not  be  applicable  to  any  other  part 
would  seem  to  us  unfair  and  counterpro¬ 
ductive.” 

In  its  briefs,  ANPA  asserts,  “In  an  era 
characterized  by  increasing  competition 
in  the  information  marketplace,  the  im¬ 
position  of  untested  and  unpredictable 
regulatory  restraints  on  a  single  newspap¬ 
er,  or  on  newspapers  generally,  is  con¬ 
trary  to  law  and  to  sound,  pro- 
competitive  public  policy.”  It  later 
states,  “The  commission  has  no  legal  au¬ 
thority  to  supplant  market  forces  or  to 
regulate  artificially  the  complex  business 
judgements  that  govern  pricing  of  news¬ 
paper  advertising.” 

Since  the  Robinson-Patman  Act,  which 
governs  the  FTC’s  actions  in  cases  alleg¬ 
ing  discriminatory  pricing,  does  not  apply 
to  the  sale  of  newspaper  advertising 
space,  the  FTC  staff  based  its  case  on 
Section  5  of  the  FTC  Act.  ANPA  beleives 
that  the  FTC  would  need  "specific  con¬ 
gressional  authorization”  to  impose 
"artificial  Robinson-Patman  type  restric¬ 
tions”  on  the  Times  under  Section  5  of 
the  FTC  Act. 

ANPA  further  believes  that  “the  prop¬ 
osed  order  would  have  a  severe  de¬ 
trimental  effect  on  the  weaker  of  two 
competing  publications  in  the  same  geog¬ 
raphic  market  and  might  threaten  its  con- 
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tinned  existence.”  There  has  been  spe¬ 
culation  among  attorneys  familiar  with 
the  case  that  the  agreement  could  have 
the  effect  of  forcing  retailers  to  remove 
advertising  from  the  Los  Angeles  Herald- 
Examiner  in  order  to  maintain  their  sche¬ 
dules  in  the  Times,  which  has  far  greater 
circulation  and  household  coverage  in  the 
primary  marketing  area  around  the  city. 
The  ANPA  brief  states,  "It  is  a  fun¬ 
damental  matter  of  newspaper  economics 
that  an  advertiser  who  is  faced  with  in¬ 
creased  rates  will  allocate  a  greater  per¬ 
centage  of  an  advertising  budget  to  the 
competing  newspaper  which  already  has 
greater  circulation. 

Finally,  ANPA  points  out  that  “close 
regulation  of  newspaper  advertising  re¬ 
venues  by  the  government  is  tantamount 
to  licensing  and  therefore  contrary  to 
public  policy.  The  decree  in  this  proceed¬ 
ing  carries  with  it  many  of  the  dangers  to  a 
free  press  which  accompany  licensing, 
punitive  taxation  and  other  forms  of  gov¬ 
ernment  economic  retribution.” 

The  NAB  view 

The  Newspaper  Advertising  Bureau, 
through  its  board  of  directors,  advised  the 
FTC,  “It  IS  our  opinion  that  the  result 
sought  by  the  commission  will  impair  the 
ability  of  newspapers  to  compete  fairly 
for  advertising  revenues.  Such  a  result  is 
not  only  unjustified  but  will,  we  believe, 
actually  be  detrimental  to  the  public  in¬ 
terest.” 

The  NAB  statement  concluded,  “We 
believe  that  the  best  protection  against 
predatory  or  unfair  pricing  is  afforded 
advertisers  by  maintaining  a  free  and 
open  market  where  the  forces  of  supply 
and  demand  can  interact  to  determine  the 
price.  We  believe  that  the  media  busi¬ 
ness,  embracing  both  print  and  electronic 
media,  is  just  such  a  market  today,  and  the 
level  of  competition  can  only  increase  in 
the  future  with  the  advent  of  new  tele¬ 
communications  technology.” 

The  board  of  directors  of  the  California 
Newspaper  Publishers  Association  has 
also  urged  the  FTC  to  drop  its  complaint 
against  the  Times.  Several  publishers  in 
that  organization  have  expressed  dismay 
that  the  Times  signed  the  agreement  in 
the  first  place,  a  view  held  by  many  of 
their  collegues  in  the  industry. 

Times-Mirror  reportedly  settled  be¬ 
cause  its  executives  felt  that  the  stakes 
were  too  high  to  risk  litigation  and  the 
potential  for  a  judgement  which  would 
f^urther  restrict  the  Times  advertising  rate 
policies.  The  company  is  now  hanging  its 
hopes  on  the  fact  that  its  competition  has 
increased  and  the  notion  that  the  regula¬ 
tory  atmosphere  in  Washington 
changed 
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High  court  accepts 
private  figure  case 


By  George  Brandon 

The  Supreme  Court  has  agreed  to  re¬ 
view  a  federal  appeals  court  decision 
favoring  a  Memphis,  Tenn.,  television 
station  on  the  crucial  issue  in  “private- 
figure”  libel  cases  of  whether  a  publisher 
bears  the  burden  of  proving  a  story  true  or 
the  plaintiff  bears  the  burden  of  proving  it 
false. 

At  the  same  time,  the  high  court  de¬ 
cided  not  to  hear  press  appeals  of  two 
unfavorable  libel  rulings  involving  the 
Washington  Post  and  the  Hartford 
(N.H.)  Valley  News.  Both  cases  dealt 
with  issues  involving  the  higher  “actual 
malice”  standard  of  proof  required  of 
“public-figure”  libel  plaintiffs. 

In  the  Tennessee  case,  a  jury  awarded 
northwest  Mississippi  cattle  rancher 
Shelby  T.  Wilson  $75,000  in  April  1977 
because  of  a  story  broadcast  in  January 
1975  by  WMC-tv  in  nearby  Memphis. 
The  story  reported  that  Wilson  had  stop¬ 
ped  feeding  his  cattle  for  lack  of  money  to 
buy  feed  and  that  many  of  the  cattle  had 
died  of  starvation  and  disease.  The  report 
also  carried  Wilson’s  denial,  insisting  the 
deaths  were  caused  by  harsh  weather 
conditions. 

The  trial  court  decided  Wilson  was  not 
a  “public  figure”  under  the  standards 
established  in  a  series  of  Supreme  Court 
rulings  since  its  1964  New  York  Times  vs. 
Sullivan  decision  even  though  Wilson 
voluntarily  had  sought  and  gained  con¬ 
siderable  notoriety  seven  years  earlier. 

In  1968,  Wilson  had  transported  a  herd 
of  prize  cattle  from  Denver,  Colo.,  to  his 
Beaver  Dam  Plantation  in  Tunica  Coun¬ 
ty,  Miss.  To  publicize  the  acquisition  and 
his  reputation  as  a  “national  and  interna¬ 
tional”  breeder  of  “outstanding  reg¬ 
istered  Angus  cattle,”  Wilson  hosted  a 
dinner  reception  during  which  the  cattle 
were  draped  with  more  than  $100,000 
worth  of  diamonds  and  other  jewelry. 

In  denying  the  station’s  motion  that 
Wilson  be  considered  a  “public  figure,” 
the  trial  court  and  appeals  court  agreed 
the  report  concerning  cattle  deaths  seven 
years  later  was  “different”  from  Wil¬ 
son’s  earlier  efforts  to  promote  his  breed¬ 
ing  business,  that  the  station  had  shown 
no  evidence  that  Wilson  “knowingly  ex¬ 
posed  himself  into  this  controversy.” 
The  appeals  court  opinion  said  the  “tv 
report  was  unrelated  to  the  prior  cover¬ 
age  of  (Wilson)  and  was  prompted  by  an 
independent  investigation”  by  the  sta¬ 
tion. 

After  the  testimony  concluded  in  the 
trial  the  judge  denied  the  station’s  motion 
to  instruct  the  jury  that  Wilson  was  a 
“public  figure”  who  must  prove  “consti¬ 
tutional  malice.”  That  is  that  the  report 


was  false,  and  that  it  was  aired  with 
knowledge  of  its  falsity,  or  in  disregard  of 
its  truth  or  falsity. 

The  judge  did,  however,  instruct  the 
jury  that  “truth  is  a  defense  to  a  libel 
action”  and  “the  defendant  has  the  bur¬ 
den  of  proving  substantial  truth  by  a  pre¬ 
ponderance  of  the  evidence.”  The  jury 
returned  a  award  of  $75,000  for  Wilson, 
who  claimed  the  story  had  caused  him  to 
lose  an  “oral  contract”  with  a  partner  in  a 
business  venture.  Later,  the  judge  denied 
the  station’s  motion  to  overturn  the  ver¬ 
dict  but  gave  Wilson  the  choice  of  accept¬ 
ing  a  lower  award ,  $30,000,  or  a  new  trial . 
Wilson  accepted  the  reduced  damages 
award. 

Last  April,  the  tv  station  won  a  reversal 
from  the  6th  Circuit  U.S.  Court  of 
Appeals.  A  three-judge  panel  ordered  a 
new  trial,  ruling  that  the  First  Amend¬ 
ment  imposes  a  constitutional  burden, 
even  on  “private-figure”  plaintiffs  in  libel 
cases,  “to  show  falsity”  in  order  to  col¬ 
lect  damages. 

Since  colonial  days  in  this  country, 
truth  has  been  an  accepted  defense 
against  a  libel  charge.  But  the  appeals 
court  said  common  law  rules  pre-dating 
the  Constitution  hold  that  “once  a  state¬ 
ment  was  shown  to  be  defamatory,  falsity 
was  presumed,”  and  “the  defendant 
must  prove  the  truth  of  the  defamatory 
statement  in  order  to  escape  liability.” 

The  appeals  court  acknowledged  that 
“Tennessee  has  determined  that  it  will 
continue  to  follow  the  common  law  rule 
that  a  plaintiff  does  not  have  to  prove  that 
a  statement  is  false.”  But  the  appeals  jus¬ 
tices  held  that  a  1974  U.S.  Supreme  Court 
ruling  in  Gertz  vs.  Welch  required  proof 
of  two  elements  for  private  persons  to 
collect  libel  damages;  “carelessness  and 
falsity.” 

Under  the  common  law  rule  applied  in 
Tennessee,  the  appeals  court  held, 
“when  the  jury  is  uncertain  on  the  issue 
of  the  truth  or  falsity  of  the  statement,  as 
it  may  have  been  in  the  present  case,  it 
must  find  in  favor  of  the  plaintiff.”  Yet 
that  very  “presumption  of  falsity”  can 
give  rise  to  the  situation  of  a  defendant 
being  held  liable  for  damages  without 
being  proved  to  have  been  at  fault,  the 
appeals  court  said. 

“The  Supreme  Court  has  said  that 
before  ...  an  award  of  money  damages 
against  the  publisher,  the  First  Amend¬ 
ment  requires  that  the  plaintiff  prove 
fault.  Falsity  is  an  element  of  fault  under 
the  First  Amendment  that  should  be 
proved  and  not  presumed.” 

In  agreeing  to  hear  Wilson’s  appeal,  the 
Supreme  Court  may  decide  whether  the 
appeals  court  correctly  interpreted  its  rul¬ 


ing  in  Gertz  vs.  Welch  for  “private- 
figure”  libel  plaintiffs  and  settle  the  ques¬ 
tion  of  where  the  burden  of  proof  lies. 

But,  in  opposing  Wilson’s  petition  for 
review,  the  tv  station  also  argued  that  it 
should  have  been  allowed  to  present  evi¬ 
dence  during  the  trial  on  prior  lawsuits 
that  had  been  filed  against  Wilson  to  force 
him  to  give  his  cattle  proper  care.  The 
station  argued  the  previous  lawsuits 
meant  Wilson’s  potential  business  part¬ 
ner  already  was  aware  of  the  charges  be¬ 
fore  they  were  reported  by  the  tv  station 
and,  thus,  Wilson’s  loss  of  expected  earn¬ 
ings  was  not  related. 

In  a  $10  million  libel  suit  filed  against 
the  Washington  Post  by  C.G.  (Bebe)  Re¬ 
bozo,  a  close  associate  of  former  Presi¬ 
dent  Richard  M.  Nixon,  the  Supreme 
Court  refused  the  Post’s  request  to  re¬ 
view  a  5th  U.S.  Circuit  Court  of  Appeals 
order  that  the  case  should  go  to  trial. 

The  trial  court,  after  holding  Rebozo  to 
be  a  “public  figure,”  granted  the  Post  a 
summary  judgment  dismissng  the  1973 
case,  ruling  there  had  been  no  showing 
sufficient  to  convince  a  jury  of  malice  in 
the  Post’s  reporting  of  Rebozo’s  involve¬ 
ment  in  a  bank  transaction  involving 
stolen  stock  certificates. 

The  appeals  court,  in  remanding  the 
case  for  trial,  upheld  the  trial  court’s  find¬ 
ing  that  Rebozo  was  a  “public  figure”  but 
said  a  jury,  rather  than  the  judge,  should 
decide  whether  there  was  any  “malice.” 

In  the  New  Hampshire  case,  the  high 
court  refused  to  review  a  state  Supreme 
Court  ruling  that  the  question  of  whether 
a  78  year-old,  part-time  deputy  sheriff  of 
Sullivan  County  was  a  public  official  was 
one  for  a  jury  to  decide.  The  Valley 
News,  in  October  1976,  reported  un¬ 
named  legislators  charged  James  F. 
McCusker,  the  brother  of  the  Sullivan 
County  sheriff,  was  being  paid  “$9,000  a 
y-^ar  as  a  part-time  deputy  sheriff,  plus  an 
undetermined  amount  of  money  in  per 
diem  fees,  despite  the  fact  that  he  is  bare¬ 
ly  ambulatory.” 

The  trial  court  and  the  New  Hampshire 
Supreme  Court  agreed  that  whether 
McCusker  was  a  “public  official”  or  a 
“public  figure”  was  a  matter  of  fact  for  a 
jury  to  decide,  rather  than  a  matter  of  law. 
They  also  agreed  that  “genuine  issues  of 
fact  existed  which  required  the  denial”  of 
the  newspaper’s  motion  for  summary  dis¬ 
missal  before  trial. 

The  American  Newspaper  Publishers 
Association  had  filed  a  friend-of-the- 
court  brief  in  support  of  the  Valley  News’ 
appeal.  The  case  now  will  be  remanded 
for  trial. 

In  another  libel  case  accepted  by  the 
Supreme  Court  for  review  at  the  opening 
of  its  current  term  last  month,  Victoria 
Price  Street,  one  of  two  women  who  ac¬ 
cused  nine  black  men  of  rape  in  the  cele¬ 
brated  1931  Scottsboro  Boys  case,  sued 
NBC-tv  over  its  1976  television  movie 
recounting  the  case. 

(Continued  on  page  ll) 
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Supreme  Court  to  hear 
closed  trial  case 


The  Supreme  Court  has  agreed  to  hear 
the  Boston  Globe's  challenge  of  a  Mas¬ 
sachusetts  statute  under  which  the  public 
and  press  were  barred  from  a  1979  rape 
trial  because  the  victims  were  juveniles. 

The  Massachusetts  case,  involving  a 
law  requiring  closed  trials  when  the  vic¬ 
tim  of  a  sex  crime  is  under  18  years  old, 
gives  the  high  court  the  opportunity  to 
answer  some  questions  left  unresolved  in 
two  landmark  opinions  dealing  with  pub¬ 
lic  access  to  court  proceedings,  the  1979 
Gannett  vs.  DePasquale  and  the  1980 
Richmond  Newspapers  vs.  Virginia. 

In  Gannett,  the  court  decided  the  Sixth 
Amendment  right  to  a  public  trial  rests 
with  the  defendant  in  a  criminal  case,  not 
the  public,  and  that  the  press  and  public 
have  no  consititutional  right  of  access  to 
pretrial  hearings. 

In  the  Richmond  Newspapers  case,  the 
court  took  up  the  question  it  had  skirted 
in  the  earlier  Gannett  decision  and  ruled 
that  the  press  has  a  First  Amendment 
right  to  attend  full  criminal  trials.  The 
majority  opinion  written  by  Chief  Justice 
Warren  E.  Burger  held  that  “absent  an 
overriding  interest  in  findings,  the  trial  of 
a  criminal  case  must  be  open  to  the 
public.” 

Neither  of  the  previous  decisions  in¬ 
volving  public  access  to  court  proceed¬ 
ings  laid  down  a  rule  for  civil  court  cases, 
nor  are  the  justices  likely  to  take  up  that 
subject  in  reviewing  the  Massachusetts 
law.  But  their  eventual  decision  should 
establish  firmer  guidelines  for  trial  judges 
to  consider  when  other  rights  must  be 
balanced  against  the  First  Amendment 
rights  of  access  to  criminal  trials. 

In  the  Richmond  decision,  the  majority 
said  the  constitutional  right  to  attend 
trials  is  not  absolute.  It  suggested  the  ac¬ 
cess  right  would  have  to  be  balanced 
against  a  defendant’s  “superior  right  to  a 
fair  trial  or  .  .  .  other  overriding  consid¬ 
eration.”  In  a  concurring  opinion.  Justice 
Potter  Stewart  said  judges  could  impose 
“reasonable  limitations  upon  the  unres¬ 
tricted  occupation  of  a  courtroom”  by  the 
public  and  press. 

The  current  case  arose  when  a  Norfolk 
County  Superior  Court  judge  closed  an 
April  1979  rape  trial  to  all  but  trial  partici¬ 
pants  and  close  friends  of  the  victims  and 
the  33  year-old  suspect  accused  of  raping 
them. 

The  prosecutor  did  not  object  to  press 
coverage  of  the  trial  as  long  as  the  three 
teen-age  girls'  names  were  not  used,  but 
the  judge  said  the  Massachusetts  statute 
made  closure  mandatory.  The  statute 
states  that  courts  “shall  exclude  the 
general  public  from  the  room,  admitting 
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only  such  persons  as  may  have  a  direct 
interest  in  the  case.” 

Reporters,  including  one  from  the  Bos¬ 
ton  Globe,  were  told  they  could  enter  the 
closed  courtroom  to  cover  the  filing  of 
preliminary  motions  only  if  they  would 
agree  to  publish  nothing  of  what  they 
heard,  which  they  refused.  A  week  later, 
the  Globe  filed  papers  asking  the  judge  to 
hear  their  arguments  for  an  open  court. 
The  judge  refused  to  grant  a  hearing  and 
ordered  the  trial  closed,  including  jury 
selection. 

The  defendant,  who  claimed  to  be  a 
victim  of  mistaken  identity,  was  acquit¬ 
ted.  The  Globe  appealed  the  closing  to  the 
Massachusetts  Supreme  Court,  arguing  it 
had  a  First  Amendment  right  to  attend  the 
trial  and,  moreover,  had  a  “direct  interest 
in  the  case,”  as  provided  in  the  language 
of  the  closure  statute. 

In  February  1980,  the  state  Supreme 
Court  upheld  the  closure  but  ruled  it  had 
been  too  broad — that  the  courtroom 
should  have  been  closed  only  during  the 
victims’  testimony.  The  court  said  such 
limited  closure  was  mandatory  under  the 
statute. 

In  another  First  Amendment  case,  the 
U.S.  Supreme  Court  upheld  a  federal 
appeals  court  ruling  that  unbroadcast 
news  film  “outtakes”  need  not  be  turned 
over  to  a  criminal  defendant  unless  he 
offers  proof  they  might  contain  evidence 
to  be  used  in  his  trial. 

Two  Newark,  N.J.,  men  charged  with 
fraud  in  operating  an  unsuccessful  fast- 
food  business  chain  had  sought  outtakes 
from  film  shot  by  a  “60  Minutes”  crew 
for  a  story  about  the  restaurant  chain. 


Court  review 

(Continued  from  page  10) 


Street  claims  that  even  though  she  may 
have  been  a  public  figure  50  years  ago, 
she  is  not  in  the  current  libel  suit,  in  which 
she  claims  the  television  dramatization 
ruined  her  reputation.  The  accused  rap¬ 
ists  in  the  Scottsboro  trial  were  con¬ 
victed,  but  the  convictions  were  reversed 
by  the  Supreme  Court  in  1932. 

Two  lower  federal  courts  held  that 
Street  still  is  a  “public  figure”  and  has  not 
proved  the  tv  drama  was  reckless  in  por¬ 
traying  her  inaccurately.  But  Supreme 
Court  decisions  in  recent  years  have  nar¬ 
rowed  the  “public-figure”  protection 
against  libel — particularly  a  1979  ruling  in 
Wolston  vs.  Reader’s  Digest  that  held  a 
man  who  pleaded  guilty  to  contempt  of  a 
grand  jury  20  years  before  publication  of 
an  allegedly  libelous  book  no  longer  could 
be  considered  a  public  figure. 


Anti-trust  suit 
ordered  to  trial 

The  City  of  Honolulu  has  decided  to 
continue  the  federal  anti-trust  suit  against 
the  Honolulu  Advertiser  and  the  Honolu¬ 
lu  Star-  Bulletin  Mayor  Eileen  Anderson 
announced. 

The  decision  came  after  U.S.  District 
Judge  Jesse  Curtis  of  Los  Angeles  ruled 
that  the  case  should  go  to  trial  to  deter¬ 
mine  if  the  Advertiser  would  have  gone 
out  of  business  if  it  had  not  entered  into  a 
joint  operating  agreement  with  the  Star- 
Bulletin  in  1%2. 

The  two  newspapers  are  owned  by 
separate  corporations  and  are  competi¬ 
tive  but  have  combined  their  advertising, 
production  and  circulation  under  the 
Hawaii  Newspaper  Agency,  Inc. 

Former  Mayor  Frank  Fasi,  currently  a 
candidate  for  governor,  initiated  the  suit 
against  the  two  newspapers  and  the  agen¬ 
cy  in  1979.  Fasi,  a  frequent  critic  of  the 
joint  operating  agreement,  filed  a  class 
action  suit  on  behalf  of  all  Hawaii  resi¬ 
dents,  businesses  and  local  and  state  gov¬ 
ernment  agencies. 

In  upholding  the  constitutionality  of 
the  Newspaper  Preservation  Act,  Judge 
Curtis  said  the  question  of  whether  the 
Advertiser  was  a  failing  newspaper 
should  be  determined  by  a  trial. 

Curtis  rejected  several  claims  by  the 
city  attacking  the  legality  of  the  joint 
operating  agreement  but  he  also  turned 
down  the  newspapers’  claim  that  there 
was  no  need  for  a  trial  because  the  evi¬ 
dence  shows  the  Advertiser  would  have 
suffered  financial  collapse. 

The  city  also  had  argued  that  the  agree¬ 
ment  discourages  other  newspapers  from 
publishing  in  Honolulu .  Curtis  labeled  the 
argument  “hypothetical,  speculative  and 
contrary  to  the  possibilities.” 

After  reviewing  Curtis’  decision. 
Mayor  Anderson  declared:  “The  judge 
has  said  this  is  a  case  that  should  go  to 
trial  and  that  there  are  a  number  of  people 
who  have  been  affected  by  this  action, 
not  only  the  city  but  many  others  because 
they  made  it  a  class  suit.” 

The  case  is  expected  to  go  to  a  jury  trial 
early  in  1982. 

Rankin  to  teach 
at  Arizona  State 

W.  Parkman  (Perk)  Rankin,  News- 
week’s  manager  of  financial  and  insur¬ 
ance  advertising  for  the  past  8  years,  is 
joining  the  teaching  ranks  in  January. 

Rankin,  whose  case-book  study, 
“Business  Management  of  General  Con¬ 
sumer  Magazines,”  was  published  by 
Praeger  last  year,  will  be  an  associate 
professor  in  Arizona  State  University’s 
Department  of  Journalism  and  Telecom¬ 
munication.  He  will  be  teaching  under¬ 
graduate  courses  as  well  as  a  graduate 
seminar  in  media  management. 


11 


Times  Mirror  optimistic 
despite  recession’s  bite 


Los  Angeles  Times  expects  big  gains  in 
classified  ads  over  the  next  few  years  as  a 
result  of  the  Reagan  Administration's 
military  build-up. 

This  was  one  of  the  many  bright  predic¬ 
tions  given  at  a  meeting  between  senior 
management  of  the  Times  Mirror  Co.  and 
the  New  York  Society  of  Security 
Analysts. 

The  executives,  led  by  chairman  Otis 
Chandler  and  president  Robert  Erburu, 
assured  the  analysts  that  Times  Mirror 
will  achieve  record  earnings  in  1981  de¬ 
spite  a  decline  in  third  quarter  net  income 
to  $35.9  million  from  $36.7  million  a  year 
ago. 

Housing  slowdown 

The  company  attributed  the  drop  to  the 
impact  of  the  housing  slowdown  on  its 
newsprint  and  forest  products  division. 

Earnings  for  the  first  nine  months  re¬ 
mained  strong,  topping  $100  million  this 
year  compared  to  $96.9  million  a  year 
ago. 

“We  continue  to  believe  in  newspap¬ 
ers,”  chairman  Otis  Chandler  declared. 
“We  hope  to  purchase  more  newspapers. 
We  also  believe  in  free  broadcast  televi¬ 
sion  and  cable.” 

Chandler  said  the  company  five  years 
from  now  will  “look  the  same  as  today. 
The  one  unknown  is  the  new  electronic 
technology.” 

Erburu  said  the  economy  should  “re¬ 
bound  in  mid- 1982”  and  that  will  alleviate 
the  “weakening  trend”  in  advertising 
which  began  in  late  September,  particu¬ 
larly  in  help  wanted,  real  estate,  and  auto¬ 
motive  classifieds. 

Phillip  Williams,  Times  Mirror  senior 
vicepresident  for  newspapers,  told  the 
analysts  that  25%  of  the  nation's  military 
contracts  go  to  California  firms  and  fore¬ 
casts  call  for  the  state  to  gain  600,000 jobs 
through  1985.  These  gains  will  benefit 
help  wanted  and  real  estate  advertising  as 
well  as  future  retail  sales. 

Williams  stated  that  1981  will  “be 
another  in  the  stream  of  record  years”  of 
operating  profits  for  the  newspaper  group 
even  though  there  has  been  a  “slackening 
of  classified  ads.”  He  said  full  run  help 
wanted  classified  linage  in  the  Los 
Angeles  Times  was  down  9%  this  year. 

Williams  said  Newsday  was  having 
“success”  with  its  morning  delivery  to 
Long  Island  newsstands  and  was  20,000 
up  in  street  sales. 

Newsday,  which  calls  itself  an  after¬ 
noon  daily,  now  delivers  to  most  news¬ 
stands  in  its  market  by  7  a.m. 

Total  newsstand  sales  for  the  paper  are 
around  125,000.  Daily  circulation  is  about 
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520,000  and  Sunday  circulation  is  around 
583,000. 

Williams  said  Newsday  will  continue 
with  its  “selective  infiltration  of  Queens” 
where  the  paper  now  sells  around  30,000 
copies  daily  and  45,000  on  Sunday. 

In  Bayside,  near  the  Nassau  County 
border,  Newsday  has  begun  an  experi¬ 
ment  with  morning  home  delivery  involv¬ 
ing  around  4,000  households. 

Dave  Laventhol,  Newsday's  pub¬ 
lisher,  told  E&P  after  the  meeting,  the 
paper  is  “taking  a  hard  look”  at  introduc¬ 
ing  morning  delivery  in  Nassau  and  Suf¬ 
folk  to  complement  its  afternoon  home 
delivery  operation. 

“Some  people  like  to  have  a  paper  in 
the  morning.  We  ought  to  take  a  look  at  it 
(A.M.  home  delivery)”  he  said.  Laven¬ 
thol  added  Newsday  was  offering  .A.M. 
home  delivery  in  “Queens  only,  at  the 
moment.” 

The  mix  of  morning  and  afternoon 
home  delivery  is  already  being  done  by 
the  Dallas  Times  Herald. 

Phil  Williams  said  the  goal  is  to  give 
readers  their  of  choice  of  which  kind  of 
paper  they  want  delivered. 

The  Times  Herald's  morning  home  de¬ 
livery  is  handled  by  its  own  employees 
while  independent  route  dealers  deliver 
the  evening  home  edition. 

The  Times  Herald  offers  its  “dual” 
morning  and  afternoon  home  delivery  in 
Dallas  and  some  contiguous  cities.  In  the 
adjacent  six  counties  and  outlying  areas 
home  delivery  is  primarily  in  the 
morning. 

Concerning  the  Denver  Post.  Williams 
said  the  paper  has  returned  to  profitabil¬ 
ity  and  is  “making  a  significant  amount  of 
money.” 

The  Post  lost  about  a  $1  million  in  1980. 
The  change  this  year  in  the  paper's  web 
width  from  58  inches  to  56  inches  alone 
produced  a  million  dollars  in  savings. 

Dow  Carpenter,  Times  Mirror  senior 
vicepresident  whose  responsibilities  in¬ 
clude  cable  television,  said  the  com¬ 
pany's  basic  cable  subscribers  will  grow 
from  642,000  in  1981  to  766,000  by  the  end 
of  1982  while  pay  cable  subscribers  in¬ 
crease  in  the  same  period  from  350,000  to 
561,000. 

Cable  revenues  will  increase  from  $104 
million  projected  for  this  year  to  $  1 35  mil¬ 
lion  by  the  end  of  1982. 

Carpenter  said  Times  Mirror  will  be 
“ploughing  back”  the  “lion's  share”  of 
its  cable  income  into  building  new  cable 
facilities  and  upgrading  existing  ones 
around  the  country.  The  company  also 
plans  to  invest  in  more  cable  program¬ 
ming. 


Times  Mirror's  strategy  calls  for  it  “to 
be  among  the  most  profitable”  cable 
companies  and  “somewhere  among  the 
ranks  of  the  major  players,”  Carpenter 
said.  He  added  the  company  will  “keep 
investments”  in  cable  “in  balance  with 
the  rest  of  Times  Mirror.” 

Jack  Meadows,  senior  vicepresident 
for  newsprint  and  forest  products,  said 
Times  Mirror  “enjoyed”  the  benefits  of 
two  price  increases  for  newsprint  this 
year. 

He  commented  newsprint  production 
will  “bring  about  a  favorable  turnaround 
in  operating  profit”  for  the  division. 

He  said  the  division  will  sell  547,000 
tons  of  newsprint  this  year  and  predicted 
sales  will  reach  583,0()0  tons  in  1982. 

He  said  the  division  will  be  “expand¬ 
ing”  its  de-inked  newsprint  production 
next  year  by  100  tons  a  day  to  a  total  of 
400  tons  produced  daily  or  150,000  tons 
per  year. 

Predictions  of  an  end  to  the  recession 
by  mid- 1982  and  a  subsequent  increase  in 
housing  starts  should  benefit  forest  pro¬ 
ducts  sales  next  year,  he  remarked. 

Early  retirement 
plan  established 

A  Voluntary  Incentive  Retirement  Plan 
for  current  long-term  employees  of  the 
Minneapolis  Star  and  Tribune  was 
announced  by  Donald  R.  Dwight,  pub¬ 
lisher. 

The  program  is  part  of  an  effort  to  re¬ 
duce  the  newspapers'  labor  force  which 
accounts  for  48.8%  of  operating  ex¬ 
penses. 

The  Voluntary  Incentive  Retirement 
Plan  offers  liberalized  pension  benefits 
plus  other  special  incentives  to  176  eligi¬ 
ble  employees  of  the  Minneapolis  News¬ 
papers  Division  and  of  corporate  head¬ 
quarters  of  the  Minneapolis  Star  and  Tri¬ 
bune  Company. 

Eligible  employees  are  participants  in 
the  company's  Pension  Plan  O,  which 
covers  office  and  news  departments,  who 
have  25  or  more  years  of  service  or  are 
age  60  or  more  with  at  least  10  years  of 
service.  (Plan  O  does  not  cover  the  pro¬ 
duction  or  fleet  departments.) 

In  addition  to  liberalized  pension  be¬ 
nefits,  other  incentives  include  a  partial 
salary  continuation  plan  of  one-half  pay 
for  two  years,  followed  by  one-fourth  pay 
for  eight  years  or  until  age  65,  whichever 
comes  first. 

Participating  employees  will  also  be 
able  to  continue  medical  and  life  insur¬ 
ance  coverage  until  age  65  at  the  same 
rates  paid  by  active  employees. 

Eligible  employees  who  choose  to  take 
advantage  of  the  Plan  will  be  able  to  retire 
between  January  4,  1982,  and  March  31, 
1982. 
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Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


Press  representatives 
voice  Fol  objections 


The  Senate  Constitution  Subcommit¬ 
tee  completed  its  oversight  hearings  on 
the  Freedom  of  Information  Act  (Novem¬ 
ber  21)  with  a  panel  of  press  representa¬ 
tives  seeking  to  refute  arguments  by 
Reagan  Administration  officials  in  recent 
weeks  that  the  law  is  being  abused  so 
much  it  needs  a  major  overhaul. 

Testifying  for  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi,  past 
national  president  Jean  Otto,  of  the  Mil¬ 
waukee  Journal  said,  the  “thrust  and 
chief  justification  for  the  Administra¬ 
tion’s  proposal”  to  reform  the  Fol  Act 
rely  on  the  “creation  and  careful  cultiva¬ 
tion  of  myths:  the  myth  that  the  press 
doesn’t  use  the  Act;  the  myth  that  its 
efficacy  is  ‘overrated;’  the  myth  that  the 
FBI  must  have  wholesale  changes  .  .  . 
because  informants  are  being  deterred 
from  cooperating  .  .  .  out  of  fear  that 
their  identities  will  be  disclosed  under  the 
Fol  Act.” 

But,  later  in  the  hearing,  FBI  William 
Webster,  who  supports  a  board  exemp¬ 
tion  for  FBI  files,  took  up  the  gauntlet 
flung  by  Otto  and  recited  a  litany  of 
alleged  instances — without  naming 
names  or  providing  indentifying  details — 
of  FoIA  harming  the  agency’s  law  en¬ 
forcement  efforts. 

At  one  point,  Webster  raised  the  possi¬ 
bility  that  documents  released  under 
FoIA  requests  by  a  “West  Coast  attor¬ 
ney”  for  “individuals  connected  with” 
the  Weather  Underground  may  have 
“assisted  those  involved  in”  the  deaths 
of  two  police  officers  and  a  Brinks  guard 
in  a  Nyack,  N.Y.,  robbery 
“The  FBI  does  not  know,  and  has  no 
way  of  knowing  with  certainty,  to  what 
extent  those  60,000  pages  of  FBI  docu¬ 
ments  assisted  those  involved  the  recent 
Brinks  robbery,”  Webster  said.  “We  do 
know  that  two  of  those  apprehended  had 
received  documents  and  were  suing  us 
under  Fol  for  more  information.” 

Charles  S.  Rowe,  editor  of  the 
Fredericksburg  (Va.)  Free  Lance- 
Star, told  Sen.  Orrin  Hatch  (R.-Utah), 
chairman  of  the  subcommittee,  that  the 
two  national  newspaper  publishers  asso¬ 
ciations  prefer  his  bill  (S.1730). 

But  the  American  Newspaper  Pub¬ 
lisher  Association  and  the  National 
Newspaper  Association  cannot  support 
“in  their  entirety”  either  of  the  proposals 
to  amend  the  FoIA,  Rowe  said. 

He  told  Hatch  the  two  associations 
could  support  some  of  the  changes  prop¬ 
osed  in  his  bill,  including:  a  uniform  fee 
schedule  to  be  charged  requesters  by  all 
government  agencies,  a  stronger  and 


mandatory  provision  for  waiving  fees 
when  a  request  is  in  the  public  interest 
and  a  definition  of  “records”  under  the 
Act. 

But  Rowe  opposed  provisions  of  both 
the  Hatch  and  Administration  bills  that 
would  broaden  the  exemptions  for  trade 
secrets  and  personnel  files,  extend  the 
maximum  time  agencies  may  take  to  rep¬ 
ly  to  an  FoIA  request  and  drop  the  word 
“investigatory”  from  the  requirement  for 
exempting  for  law  enforcement  records. 

Testifying  for  the  American  Society  of 
Newspaper  Editors,  Edward  Cony, 
vicepresident  for  news  of  Dow  Jones 
Publishing  Co.,  said  no  case  has  been 
made  for  “drastic”  changes  in  FoIA. 
“We  feel  the  Act  overprotects  the  FBI 
and  other  federal  law  enforcement  agen¬ 
cies.” 

He  said  the  FBI  has  made  “extensive 
use  of  the  ‘10th  exemption’ — the  ‘We 
don’t  want  to  give  it  to  you  exemption.”’ 
Cony  said  the  FBI,  through  “recalcitr¬ 
ance  and  foot-dragging”  in  responding  to 
requests,  and  then  finally  releasing  docu¬ 
ments  “shot  through  with  indiscriminate 
deletions,”  already  is  able  to  shield 
almost  any  information  it  wants  from  dis¬ 
closure  and  does  not  need  the  broader 
exemptions  proposed  in  the  Hatch  and 
Administration  bills. 

Ernie  Ford,  managing  editor  of  KSL- 
tv.  Salt  Lake  City,  in  Hatch’s  home  state 
of  Utah,  said,  “Journalists  live  and  die  in 
most  cases  by  the  public  record.  And,  by 
extension,  so  does  the  public.” 

Ford  said  the  broader  exemptions 
proposed  in  the  Administration  bill, 
though  well  intentioned,  “can  be  easily 
broadened  so  that  they  are  an  unwitting 
tool  to  emasculate  a  law  that  has  been  of 
great  benefit  to  the  public.” 

Members  of  Hatch’s  staff  have  met 
with  representatives  of  the  press  groups 
several  times  in  recent  months  in  an  effort 
to  try  and  work  out  language  acceptable 
to  both  the  press  and  Administration  offi¬ 
cials.  At  the  one  point  during  the  hearing. 
Hatch  said  those  meetings  had  convinced 
him  that  some  changes  in  his  bill  were 
needed. 

He  said  he  has  agreed  to  drop  a  provi¬ 
sion  for  exempting  records  that  would 
invade  the  privacy  of  a  person  “who  has 
been  deceased  for  less  than  10  years”  and 
to  add  a  provision  under  which  the  press 
would  receive  “expedited  access”  to  re¬ 
cords  under  FoIA. 

Hatch  also  said  the  press  groups  had 
convinced  him  that  a  90-day  statute  of 
limitations  for  filing  appeals  of  FoIA  de¬ 
nials  “is  probably  too  short.” 
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Dolan  appointed 
editor  of  L.A.  Her-Ex 


Mary  Anne  Dolan,  34,  was  named  edi¬ 
tor  of  the  Los  Angeles  Herald  Examiner, 
the  first  woman  to  become  top  editor  of  a 
major  metropolitan  newspaper  in  the  Un¬ 
ited  States. 

Dolan,  who  has  been  managing  editor, 
succeeds  James  G.  Bellows,  59,  who  has 
resigned  to  join  Paramount  Pictures  in 
developing  tv  news  programming.  He 
also  will  become  editor  of  Paramount’s 
“Entertainment  Tonight  Show.” 

Associate  editor  Thomas  Plate  will  be¬ 
come  executive  editor  of  the  Herald  Ex¬ 
aminer. 

The  changes,  which  become  effective 
December  1 ,  were  announced  by  Herald 
Examiner  publisher  Francis  L.  Dale,  who 
praised  Bellows  for  improving  the  paper 
since  he  took  over  as  editor  in  January 
1978. 

“He  brought  in  a  fine  stable  of  writers, 
built  up  our  editorial  page  and  introduced 
our  page  2,”  Dale  said.  He  noted  that  the 
editorial  page  under  plate  has  won  several 
awards. 

Both  Dale  and  Bellows  denied  reports 
indicating  that  Bellows  was  unhappy  over 
the  financial  support  he  received  from  the 
paper. 

“Editors  are  always  asking  for  more 
money  but  we  hadn’t  even  talked  about 
the  budget,”  Dale  told  E&P.  “There  has 
been  no  falling  out.” 

Bellows  said  money  had  nothing  to  do 
with  his  decision. 

“I  think  everybody  should  have  a 
career  change  at  59,”  he  said. 

Dolan,  managing  editor  for  the  past  two 
years,  previously  had  been  assistant  man¬ 
aging  editor  of  the  Washington  Star, 
where  she  had  worked  under  Bellows. 

She  said  she  had  no  plans  for  “drama¬ 
tic”  changes  at  the  Herald  Examiner. 

But  Dale  said  that  Dolan  “is  her  own 
woman  and  eventually  will  put  her  stamp 
on  the  paper.” 


13 


Non-profit  weekly  thrives 
on  readers’  donations 


By  Andrew  Radolf 

Can  a  newspaper  rely  on  the  Public 
Broadcast  Service’s  concept  of  fund  rais¬ 
ing  and  survive? 

The  Community  Herald,  a  free  dis¬ 
tribution  weekly  of  40,000  circulation  on 
Manhattan’s  East  Side,  has  been  doing 
just  that  for  the  past  18  months. 

The  weekly  comes  out  every  Friday. 
Its  circulation  area  is  from  East  14th 
Street  to  East  60th  Street  and  from  Park 
Ave.  to  the  East  River. 

Faced  with  continuing  losses  from  a 
lack  of  ad  revenues  in  February  of  1980, 
the  weekly  went  so  far  as  to  publish  its 
last  issue. 

“It  wasn’t  quite  a  30.  It  was  more  like  a 
29'/2,’’  said  editor  and  co-founder.  Herb 
Rothman.  “The  people  of  the  community 
wouldn’t  let  it  happen.” 

A  group  of  local  merchants,  not  want¬ 
ing  to  see  their  community  voice  go 
under,  approached  Rothman  with  the 
offer  to  raise  donations  from  the  com¬ 
munity  to  keep  the  Herald  publishing. 

With  his  approval,  they  formed  Friends 
of  the  Community  Herald  to  oversee  the 
fund  raising  operation  and  soon  had 
enough  money  for  four  issues. 

When  Rothman  realized  his  Friends 
were  going  to  succeed,  he  reorganized  the 
Herald  as  a  not-for-profit  corporation. 

That  meant,  among  other  things,  he 
had  to  fire  his  advertising  staff  which  until 
then  had  been  the  weekly’s  sole  source  of 
revenues. 

“We  had  to  really  fight  with  the  IRS  to 
get  the  (non-profit)  determination,” 
Rothman  recalled.  “How  can  you  be  tax 
exempt  and  at  the  same  time  claim  First 
Amendment  privileges?” 

The  non-profit  designation  precludes 
the  paper  from  lobbying  openly  for  leg¬ 
islation  or  endorsing  candidates. 

“We  agreed  to  that  and  got  around  it,” 
Rothman  said.  “The  IRS  agreed  that  if 
opinions  were  in  a  regularly  run  column, 
it  wouldn’t  interfere.  The  column’s  not 
the  newspaper’s  position.  It’s  indi¬ 
viduals.” 

The  column.  Boys  in  the  Backroom,  is 
written  by  Rothman  and  the  Herald  staff. 

Rothman  said  the  IRS  rules  have  not 
had  any  inhibitions  on  his  weekly’s  edito¬ 
rial  content  which  concentrates  on  hard 
news.  He  commented  his  paper  is  still 
free  to  make  its  own  editorial  decisions 
and  is  not  forced  to  publish  material  or 
demands  for  corrections  submitted  by 
readers. 

“The  paper’s  policy  is  to  print  all  let¬ 
ters,  but  we’re  not  required  to  do  so,” 
Rothman  said. 

The  rules  regarding  advertising  are  a  bit 
different.  The  non-profit  designation  pro¬ 
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Not  for  profit  Herald 

hibits  the  Herald  from  soliciting  ads,  but 
stipulates  the  weekly  must  accept  all  un¬ 
solicited  advertising  as  long  as  the  ads 
meet  community  standards. 

“We  had  to  accept  an  ad  for  fur  coats 
which  was  refused  by  another  newspaper 
with  a  policy  against  accepting  ads  which 
promoted  products  of  animal  slaughter,” 
Rothman  remarked.  Since  the  Herald 
circulates  in  some  of  Manhattan’s  weal¬ 
thier  neighborhoods,  the  weekly  had  to 
accept  the  ad  “because  it  met  community 
standards.” 

The  Herald  still  looks  to  the  Friends  of 
the  Community  Herald  for  most  of  its 
fund  raising.  From  mid-April  through 
election  day,  the  group  hosts  cocktail  par¬ 
ties  which  charge  $15  for  admission.  Fol¬ 
lowing  the  PBS  lead,  auctions  are  held  at 
those  parties  to  raise  more  money. 

Rothman  said  the  Friends  send  out  ab¬ 
out  500  invitations  for  the  cocktail  parties 
and  around  200  people  usually  attend. 
The  auctions  take  in  around  $2,000.  The 
net  for  the  weekly  from  these  affairs  is 
around  $4,200,  he  added. 

Mailings  go  out  to  the  community  ab¬ 
out  once  every  6  weeks.  If  you  give  a 
dollar,  you  get  a  membership  card  and  a 
button.  For  a  $25  dollar  contribution,  you 
get  a  certificate .  Those  giving  $50  or  more 
receive  a  tie  tack  and  t-shirt. 

Contributions  to  the  weekly  are  tax  de¬ 
ductible.  “I  have  no  idea  who  the  fat  cat 
contributors  are,”  Rothman  said. 

The  Herald  takes  in  another  $16,000  to 
$20,000  net  from  two  streets  fairs  it  spon¬ 
sors  annually. 

Rothman  has  also  begun  seeking  grants 
from  various  foundations  and  hopes  to 
find  coporations  which  are  willing  to 


underwrite  various  sections  of  the  paper. 
He  compared  the  latter  scheme  to  the 
proposed  Camel  Scoreboard  for  daily 
newspapers  and  to  Mobil’s  and  other  cor¬ 
porations’  underwriting  of  programs  on 
the  PBS  network. 

“There’s  less  dependence  if  pages  are 
sponsored  than  if  they’re  paid  for  by 
advertisers,”  Rothman  asserted.  “A 
grant  is  paid  once.  Ad  contracts  can  be 
cancelled  any  time.” 

The  Herald’s  board  of  directors  is 
chosen  from  the  Friends  of  the  Herald’s 
ranks.  The  board  handles  all  the  bill 
paying  and  sets  the  weekly’s  operating 
budget  which  comes  to  $150,000 
annually. 

The  board  of  directors  has  no  say  in 
editorial  matters,  Rothman  said,  except 
to  establish  “the  concept”  of  the  Herald 
itself. 

Rothman  does  not  recieve  a  salary  nor 
does  he  get  any  tax  break  from  the  week¬ 
ly’s  non-profit  status  because  he  is 
“directly  involved.” 

He  makes  his  living  as  a  campaign  con¬ 
sultant  to  “smaller”  candidates  such  as 
state  legislators,  “usually  outside  New 
York  State  to  avoid  conflict  of  interest.” 

His  consultant  practice  includes  help¬ 
ing  businesses  outside  of  Manhattan  with 
t  community  relations. 

The  editorial  staff  consists  of  two  full 
s  time  reporters,  three  editors  including 
Rothman  who  double  as  reporters,  and 
s  two  to  four  interns  every  semester.  Re- 
r  porters  start  at  the  Herald  for  $175  a 
h  week.  Interns  are  not  paid. 

t  Movie  review 
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try,  but  it  could  have,  at  least,  been  more 
balanced — made  someone  employed  at 
.  the  newspaper  appear  to  be  somewhat 
competent  and  caring, 
l'  Instead,  the  movie  stoops  to  the  level 
of  making  Paul  Newman  the  good  guy  and 
the  newspaper  the  bad  guy.  The  audience 
even  applauds  in  the  end  when  it  comes 
out  in  a  hearing  about  how  Newman  got 
j  even  with  everyone  involved. 

^  Newspapers  have  been  having  an  im- 
1  age  problem  lately  starting  with  the  Pul- 
tizer  Prize  winning  story  by  the  Washing¬ 
ton  Post’s  Janet  Cooke  that  turned  out  to 
’’  be  bogus.  But  instead  of  attempting  to 
show  how  a  newspaper  tries  to  deal  with 
these  problems,  this  movie  chose,  instead 
to  show  how  a  newspaper  continually 
bungled  things — time  after  time  after 
time. 

As  a  result,  what  could  have  been  a 
*  good,  insightful  look  at  the  problems  a 
newspaper  must  face  when  it  runs  a  bogus 
®  story  and  how  it  copes  with  those  prob- 
lems,  instead  emerged  as  a  simplistic  hero 
vs.  villain  story  that  showcased  the  acting 
ts  talents  of  Paul  Newman  as  the  macho 
to  hero  and  Sally  Field  as  the  vulnerable 
to  villain. 
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N.Y.  Times  plants  inserts 
in  Boston,  D.C.  editions 


As  part  of  its  drive  to  build  readership 
throughout  the  northeast,  the  New  York 
Times  has  begun  putting  together  special 
advertising  inserts  for  Washington  D.C 
and  Boston. 

The  inserts  feature  ads  “from  all  the 
leading  retailers”  in  those  two  cities,  said 
Leonard  Harris,  director  of  corporate 
communications  for  the  New  York  Times 
Co. 

He  called  the  inserts  “an  interesting 
example  of  advertisers  wanting  our  read¬ 
ers  and  readers  wanting  our  advertisers.” 

Harris  said  the  Boston  insert  was  put 
together  by  the  Times  ad  staff.  The 
Washington  insert  was  done  with  the  help 
of  Joseph  Coe,  formerly  of  the  now  de¬ 
funct  Washington  Star’s  ad  staff. 

Harris  noted  that  the  Washington  in¬ 
sert  along  with  the  recently  created 
Washington  Talk  page  will  help  boost  the 
Times’  25,000  circulation  in  the  capital. 

The  Times  handles  its  own  delivery  in 
most  areas  of  the  northeast,  Harris  said. 
In  the  New  York  metropolitan  area. 


home  delivery  of  the  Times  is  done  most¬ 
ly  by  independent  route  dealers. 

Two-thirds  of  the  Times’  900,000  daily 
circulation  is  in  the  metropolitan  area 
with  half  of  that  in  the  city’s  five 
boroughs. 

The  Times  sells  about  35,000  papers 
daily  in  Boston.  The  national  edition, 
which  is  printed  in  Chicago  and  Lake¬ 
land,  Fla.,  has  a  total  press  run  of  over 
50,000  daily  and  over  130,000  on  Sunday. 

At  the  moment,  Harris  said  the  “com¬ 
bined  facilities  in  Lakeland  and  Chicago 
are  sufficient”  to  handle  the  national  edi¬ 
tion’s  distribution. 

If  a  third  printing  plant  for  the  national 
edition  is  needed  in  the  future,  Harris’ 
“guess”  is  it  will  be  located  in  the  south¬ 
west. 

He  noted  that  because  of  the  difficulty 
of  getting  late  night  flights  from  Chicago 
to  Los  Angeles,  the  Times  sends  the  full 
four  section  daily  paper  to  L.A.  on  a 
direct  flight  from  New  York. 


MODERATION  IS  URGED  in  the 
newest  ad  in  Seagram's  37-year  old 
holiday  ad  campaign.  This  year,  it 
warns  New  Year's  Eve  elbow-benders, 
"Don't  get  carried  away."  The  agency 
for  the  Seagram  moderation  cam¬ 
paign  is  Warwick,  Welsh  &  Miller,  Inc. 


shackled,”  he  said. 

Shumadine  noted,  “Even  if  the  case  is 
not  dismissed,  there’s  a  lot  of  advantages 
to  a  free  storm  of  criticism.  It  will  show 
newspapers  are  ready  to  fight  and  the 
next  test  case  won’t  be  easy.” 

Shumadine  said  the  FTC.  in  seeking  to 
intervene  in  volume  discounts,  was  con¬ 
cerned  only  with  protecting  retailers  and 
did  not  take  into  account  how  its  actions 
would  affect  newspapers. 

Noting  that  advertising  from  major  re¬ 
tailers  is  relatively  level  while  ads  from 
small  retailers  are  growing,  Shumadine 
said,  “There  are  other  advantages  (be¬ 
sides  volume  discounts)  in  the  rate  card 
not  looked  at  in  the  case  by  the  FTC.” 

First  Amendment  issue 

James  Goodale,  of  Debevoise  &  Plimp¬ 
ton  in  New  Y ork  City  and  a  former  execu- 
tive  vicepresident  of  the  New  York 
Times,  said  newspapers  need  to  make  the 
First  Amendment  point  of  “how  advertis¬ 
ing  helps  circulation.” 

Goodale  advised  newspapers  that  “it 
may  be  better  to  litigate”  any  future  FTC 
actions  “to  avoid  a  domino  effect.” 

He  also  said  it  may  be  necessary  to 
“beat  ’em  up  a  little  bit”  in  the  advertis¬ 
ing  department  and  pressure  them  to 
“knock  down  those  ad  discounts  a  little 
bit  each  year,  especially  in  one  newspap¬ 
er  markets.” 

Goodale  said  newspapers  should  not 
worry  about  the  effect  of  reducing  dis¬ 
counts  on  ad  linage  because  retailers 
“need  the  print.” 

According  to  Lobdell,  the  FTC  probe 
of  newspaper  advertising  rates  began  as 
an  industrywide  investigation  in  1%7,  but 
it  was  not  until  1977  that  the  Los  Angeles 
Times,  as  the  industry  advertising  linage 
leader,  was  singled  out  for  a  test  case. 
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LA.  Times 

(Continued  from  page  9) 


Competition  strong 

At  a  Practicing  Law  Institute  seminar 
for  media  lawyers  in  New  York  City  Nov. 
20,  Robert  Lobdell,  general  counsel  of 
the  Los  Angeles  Times,  said  the  newspap¬ 
er  spent  over  $2  million  fighting  the  FTC 
over  volume  discounts. 

Asserting  the  consent  decree  is  not  fin¬ 
al,  Lobdell  declared  the  Times  is  deter¬ 
mined  to  have  the  order  dismissed. 

“It  is  unfair  and  discriminatory  to  the 
Los  Angeles  Times  and  the  entire  news¬ 
paper  industry,”  Lobdell  said.  “The 
Times  cannot  permit  itself  to  be  shackled 
when  the  need  to  compete  is  stronger 
than  ever.” 

Lobdell  cited  Hearst  Corp.’s  recent  ac¬ 
quisition  of  30  suburban  papers  in  the  Los 
Angeles  area,  the  Valley  News  trans¬ 
formation  into  the  Los  Angeles  Daily 
News,  and  the  growth  of  the  Register  in 
Orange  Country  as  some  of  the  recent 
competitive  challenges  facing  the  Times 
since  the  consent  decree  was  signed  in 
November,  1980. 

Lobdell  noted  that  the  consent  decree 
was  published  October  1  in  the  Federal 
Register  and  was  open  to  public  comment 


until  November  30. 

He  appealed  to  the  attorneys  present  to 
file  briefs  with  the  government  opposing 
the  FTC  settlement. 

“We  believe  that  comments  in  support 
of  our  effort  to  close  this  case  will  be 
significant,”  Lobdell  said. 

He  continued,  “This  is  a  test  case  for 
regulating  the  media.  If  (the  consent  de¬ 
cree)  is  adopted,  it  will  become  a  standard 
throughout  the  industry.” 

Lobdell  said  a  “significant  and  wel¬ 
come  shift”  in  the  regulatory  environ¬ 
ment  resulting  from  a  new' administration 
brightened  the  outlook  for  dismissal.  He 
said  the  Times  had  originally  agreed  to 
the  consent  decree  in  1980  because  of  the 
“uncertainty”  at  the  time  “of  continued 
litigation.” 

Newspapers  ‘shackled’ 

Conrad  Shumadine,  of  Kaufman  and 
Oberndorfer  in  Norfolk,  Va.,  said  if  the 
consent  decree  stands,  newspapers  will 
lose  their  ability  to  compete  with  electro¬ 
nic  media  “which  are  the  real  competi¬ 
tion.” 

“It  is  obvious  the  L.A.  Times  is  but  the 
first.  If  the  consent  decree  becomes  law, 
the  FTC  is  going  to  come  around  to  your 
clients  and  say,  ‘You  too,”’  he  said. 
“Cable,  broadcast,  the  new  technologies 
—  none  of  these  are  going  to  be  similarly 
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Ad  scene 


By  Dan  Lionel 


Btau  plans  $21  million  in 

A  few  weeks  ago,  some  25  million  care¬ 
fully  selected  households  in  300  U.S. 
markets  found  a  12-page  co-op  coupon 
booklet  in  their  mailboxes.  Attached  to 
one  of  the  pages  was  a  sample  packet  of 
Brim  coffee. 

The  mailing  represented  the  introduc¬ 
tion  of  a  new  method  of  coupon  and  sam¬ 
ple  distribution  for  Marketing  Showcase 
Inc.,  which  last  year  pumped  some  $21 
million  into  Sunday  newspaper  coffers 
with  14  inserts  in  newspapers  with  a  total 
circulation  of  37  million  in  150  markets.  In 
answer  to  industry  observers  who  might 
see  in  this  mailing,  and  in  the  continuing 
program  that  will  follow,  a  further  man¬ 
ifestation  of  a  trend  away  from  newspap¬ 
er  inserts  and  into  direct  mail,  Gary  R. 
Blau,  president/Marketing  Showcase, 
said,  “Not  so.’’ 

The  new  coupon  vehicle,  called 
‘Marketing  Direct,’  will  supplement  the 
14  newspaper  inserts  called  Product 
Movers  scheduled  for  1982. 

“It  represents  an  opportunity  for 
coupon  advertisers  to  reach  a  targeted 
audience  representing  1/3  of  U.S.  house¬ 
holds  accounting  for  2/3  of  the  nation’s 
effective  buying  power,”  Blau  told  E&P. 
“The  mailing  list,  provided  by  Metro- 
mail,  is  based  on  a  selection  of  house¬ 
holds  where  income  or  affluence  is  the 
primary  factor  with  incidence  of  children 
and  persons  per  households  as  the  addi¬ 
tional  qualifiers.” 

While  Blau’s  newspaper  inserts  have 
amply  proven  themselves,  he  points  to 
some  distinct  plusses  offered  by  mail. 

“There  is  less  chance  of  misrede- 
mption;  there  is  only  a  single  post  office 
entry  as  opposed  to  our  dealing  with  180 
newspapers  with  varying  degrees  of 
security;  there  are  fewer  misses  by  mail 
and,  of  course,  we  have  a  targeted  rather 
than  a  mass  audience.” 

While  the  first  mailing  moved  at  the 
current  3rd  class  postage  rate  of  $64  per 
thousand  for  pieces  weighing  about  5 
ounces,  the  new  rates  will  jump  to  $79  per 
thousand  for  a  3  ounce  supplement.  But 
this  doesn’t  worry  Blau,  “Because,”  he 
said,  “the  response  to  our  first  effort  was 
so  exciting  that  the  higher  rate  will  be 
taken  in  stride.” 

“Yes,”  he  acknowledged,  “direct  mail 
is  more  costly  than  newspaper  inserts  but 
the  ultimate  test  is  the  average  redemp¬ 
tion  cost  to  the  advertiser.  For  direct 
mail,  based  on  what  the  current  major 
direct  mail  coupon  carrier  has  been  doing 
for  well  over  a  decade,  the  average 
coupon  redemption  rate  is  11.6%.  Free 
standing  inserts  in  newspapers  achieve 
5%.” 

He  continued,  “Based  on  average  cost 

16 


’82  inserts  —  but! 

per  redemption,  currently,  newspaper  in¬ 
serts  and  direct  mail  are  about  neck  and 
neck  costwise.  We  believe  our  combina¬ 
tion  of  mail  and  inserts  which,  in  some 
markets  will  result  in  duplication 
although  they  are  issued  at  different  time 
intervals,  will  have  a  desirable  synergistic 
effect.” 

The  continuing  surge  in  newspaper  in¬ 
sert  rates  is  a  matter  of  concern  to  this 
major  user. 

“As  the  cost  of  redemption  goes  up, 
newspaper  cost  efficiency  goes  down,” 
Blau  said.  “With  fixed  stuffing  machines 
in  place  I  see  little  justification  for  the 
continuing  insert  rate  increases  —  not  to 
mention  the  local  vs.  national  rate  dif¬ 
ferentials  for  inserts.” 

He  then  added,  “I  think  the  goose  that 
laid  the  golden  egg  is  getting  too  greedy.” 

Blau  said  his  inserts  add  the  equivalent 
of  $10  in  value  to  the  Sunday  papers  in 
which  they  appear  and  constitute  a  color¬ 
ful  and  useful  magnet  for  readers.  Be¬ 
cause  virtually  all  the  coupons  are  related 
to  food  ”...  they  have  helped  make 
Sunday  the  newspaper’s  second  best 
food  day  —  a  source  of  plus  revenue.” 

He  said  a  rate  of  $20  per  thousand  in¬ 
stead  of  the  current  average  of  $40  for 
inserts  would  serve  both  the  advertisers 
and  the  newspaper  industry  well. 

“Under  the  circumstances,  Blau 
said,”  one  must  consider  alternatives  to 
newspaper  distribution  of  inserts.  We  did 
not  start  Showcase  Direct  as  a  hedge 
against  rising  newspaper  insert  costs,  but 
it  is  something  that  must  be  given  consid¬ 
eration.” 

He  continued,  “By  the  same  token  we 
are  looking  at  shoppers  and  pennysavers 
—  we  find  them  highly  interesting.  In  a 
talk  before  the  NAAP  convention  last 
summer  I  told  the  publishers  that  they 
could  well  be  considered  if  they  were  au¬ 
dited  and  used  automatic  stuffers  ...” 

Times  Mirror  shows 
revenue  gains 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for  the 
period,  January  1  through  September  27, 
1981,  increased  to  $618,904,000,  aided  by 
the  acquisition  of  the  Denver  Post.  This 
compares  with  513,968,000  for  the  period 
ended  October  5,  1980,  an  increase  of 
20.4%.  Revenues  and  lineage  are  not 
directly  comparable  because  of  the  inclu¬ 
sion  of  the  Denver  Post  as  of  January  1, 
198 1  aiid  nine  fewer  days  in  the  1 98 1  year- 
to-date  results. 


Maschio  Lytle 


LyUe,  Maschio  named 
senior  vp’s  at  MMN 

Million  Market  Newspapers,  Inc.  has 
named  James  R.  Lytle  to  the  newly  cre¬ 
ated  post  of  senior  vicepresident/director 
of  sales.  At  the  same  time,  MMN  prom¬ 
oted  Joseph  E.  Maschio  from  vicepresi¬ 
dent  to  senior  vicepresident/director  of 
sales  development  and  research. 

Lytle  returns  to  MMN  after  two  years 
as  general  manager  of  Landon’s  NAS  di¬ 
vision  and  five  years  as  a  sales  manager 
with  Knight-Ridder  Newspaper  Sales.  At 
MMN ,  he  will  be  responsible  for  the  over¬ 
all  sales  operation  with  each  of  the  firm’s 
eight  offices  reporting  to  him. 

Maschio  will  continue  to  supervise  the 
sales  development  and  research  opera¬ 
tions  of  MMN  and  he’ll  assume  responsi¬ 
bility  for  the  firm’s  expanded  effort  in  the 
development  of  intermedia  selling  in¬ 
formation. 

Wisconsin  may  cease 
puhlishing  law  texts 

The  Wisconsin  Newspaper  Associa¬ 
tion  is  fearful  that  state  legislative  action 
designed  to  cease  publication  of  the  entire 
text  of  new  state  laws  in  the  “official” 
state  newspaper  may  have  a  ‘trickle 
down’  effect  on  local  legal  advertising. 

Wisconsin  is  one  of  only  five  states 
which  require  the  publication  of  new  state 
laws  in  an  officially  designated  state 
newspaper.  Legislators  are  reasoning 
that  anyone  who  is  truely  interested  in 
reading  the  entire  text  of  a  new  law  may 
obtain  a  text  from  other  sources.  And 
since  the  texts  of  new  laws  are  only  car¬ 
ried  by  one  newspaper,  it  is  believed  that 
most  people  do  not  see  the  laws  anyway. 
In  Wisconsin,  the  official  paper  is  the 
Wisconsin  State  Journal. 

The  proposed  legislation,  which  is  cur¬ 
rently  under  discussion  in  the  Wisconsin 
statehouse,  would  require  only  the  pub¬ 
lication  of  the  chapter  number  and  a  sum¬ 
mary  of  a  new  law. 

Newspaper  publishers  fear  that  the 
state  legislation  may  influence  local  gov¬ 
erning  bodies  to  cease  publishing  the  en¬ 
tire  text  of  new  local  ordinances  in  favor 
of  running  less  costly  summaries  of  the 
laws. 
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The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 


LIBEL  INSURANCE 


In  travel  around  the  country,  the 
writer  never  ceases  to  be  amazed  to 
find  that  there  are  still  newspapers 
not  insured  in  the  field  of  libel  and 
related  torts,  and  many  who  seem  not 
to  undei’stand  what  first  amendment 
insurance  is  about.  Our  plea  to  the 
newspaper  business  is  to  insure  with 
someone,  whether  it  be  the  Mutual 
Insurance  Company  group  or  whom¬ 
ever.  We  think  our  policies  are  demon¬ 
stratively  the  best.  We  do  recognize 
that  in  some  instances,  other  com¬ 
panies  may  underbid  us  on  the  bottom 
line  of  cost  because  we  insure  all 
members  of  the  group  for  the  same 
cost  in  their  respective  circulation 
categories  without  regard.  We  believe 
that  this  is  the  only  wav  you  can 


properly  treat  a  select  group.  We  are 
also  pleased  to  be  able  to  state  that 
some  insurers  in  the  field  have  indeed 
come  a  long  way  toward  meeting  our 
requirements  in  policy  language.  We 
still  urge  you  to  explore  carefully  the 
subject  of  deductibles.  The  big  point 
we  wish  to  emphasize  is  that  no  mat¬ 
ter  the  size  of  your  company,  he  who 
does  not  insure  in  today’s  litigious 
times,  runs  a  distinct  risk  of  having 
a  sizeable  portion  of  his  newspaper 
property  taken  away  in  the  form  of 
libel  judgments.  Don’t  waste  time, 
check  out  this  subject  with  Mutual 
and  our  office  in  Bermuda.  We  will 
give  you  whatever  assistance  we  can 
in  reaching  your  decision. 


The  Mutual  Insurance  Company  Limited  of  Hamilton,  Bermuda 


Including: 

Territorial  Insurance  Company  Limited,  United  Insurance  Company  Limited, 
Potomac  Insurance  Company  Limited,  and  Mutual  Reinsurance  Company  Limited 

POST  OFFICE  BOX  1179,  HAMILTON  5,  BERMUDA 

Telephone  (809)  292-7633  •  Send  all  mail  via  OVERSEAS  AIRMAIL 


NAMED  PRESIDENT— Joseph  F.  Bor- 
letta  will  become  president  of  the  Son 
Francisco  Newspaper  Agency  effective 
January  1,  succeeding  Richard  W. 
Carpenter,  who  resigned.  The  agency  is 
jointly  owned  by  the  Chronicle  Publishing 
Company  and  The  Flearst  Corporation, 
performing  all  non-editorial  functions  for 
the  San  Francisco  Chronicle  and  San 
Francisco  Examiner. 

Barletta,  a  partner  in  the  New  York 
law  firm  of  Se^arth,  Shaw,  Fairweather 
&  Geraldson,  was  executive  vicepresident 
and  general  manager  of  the  New  York 
Daily  News,  where  he  also  was  vicepresi¬ 
dent  of  administration  and  vicepresident 
of  employee  relations.  Before  joining  the 
News  in  1 977,  he  was  vicepresident  and 
director  of  operations,  vicepresident  and 
director  of  employee  relations  and  labor 
relations  manager  of  the  Chicago  Tri¬ 
bune. 


Carol  Khan,  formerly  national/re¬ 
gional  sales  manager  at  Pioneer  Press, 
Inc.,  Wilmette,  III.,  and  most  recently 
retail  ad  manager  of  the  defunct  Washing¬ 
ton  Star,  has  joined  Donnelly  Publica¬ 
tions,  St.  Louis,  as  general  manager. 


NEWSPEOPLE  IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 


Douglas  Williams,  formerly  assis¬ 
tant  news  editor  of  the  Austin  (Texas) 
American-Statesman,  has  joined  the 
Anniston  (Ala.)  Star  as  sports  editor.  He 
earlier  was  with  the  St.  Petersburg  Times 
and  Jackson  (Miss.)  Clarion-Ledger,  and 
was  an  administrative  assistant  to  former 
U.S.  Senator  Donald  Stewart  of  Ala¬ 
bama. 

Thomas  Mason,  formerly  entertain¬ 
ment  editor  at  the  Mobile  (Ala.)  Press- 
Register,  is  the  new  arts  and  entertain¬ 
ment  editor. 

♦  ♦ 

Frank  Walsh,  associate  professor  of 
journalism  at  the  University  of  Texas, 
was  named  recipient  of  the  award  for  Dis¬ 
tinguished  Service  in  Public  Relations 
Teaching,  presented  annually  by  the  Pub¬ 
lic  Relations  Society  of  America.  Dr. 
Walsh  joined  the  UT  Austin  faculty  this 
Fall  from  an  associate  professor  at  Ball 
State  University,  Muncie,  Indiana. 

*  *  « 

Dow  Jones  &  Co.,  Inc.,  has  promoted 
four  members  of  the  New  York  staff: 

Donald  E.  Clark  was  named  adver¬ 
tising  sales  director  of  Book  Digest  maga¬ 
zine; 

Thomas  P.  Eglinton  will  succeed 
Clark  as  marketing  service  director; 

Kevin  Harrington  succeeds  Eglin¬ 
ton  as  creative  services  manager;  Pat 
Donnelly,  formerly  marketing  research 
manager,  was  named  marketing  research 
director. 


AP  APPOINTMENTS— Thomas  J.R. 
Kent,  chief  of  bureau  in  Moscow  since 
1979,  becomes  one  of  two  deputy  news 
editors  in  the  AP's  World  Services  divi¬ 
sion,  New  York,  and  will  be  succeeded  in 
Moscow  by  Steven  R.  Hurst,  correspon¬ 
dent  in  Ankara  for  the  past  year. 

Kent  joined  AP  ot  Hartford  in  1972, 
transferred  to  the  foreign  desk  in  New 
York  a  year  later  and  has  since  worked  in 
Sydney,  Moscow,  Brussels  and  Tehran. 
Hurst  joined  AP  in  1 976,  and  has  worked 
in  Columbus,  Washington,  and  in  New 
York  on  World  Services  and  the  foreign 
desk.  He  went  to  Moscow  in  1979  and 
then  Ankara  in  1980. 

John  W.  Reid,  chief  of  the  Associated 
Press  bureau  at  Charleston,  W.  Va. ,  since 
1978,  moved  to  Hartford,  Conn.,  suc¬ 
ceeding  Charles  J.  Lewis,  who  earlier 
was  appointed  personnel  manager. 
Samuel  J.  Boyle  IV,  deputy  sports  edi¬ 
tor  since  1979,  became  chief  of  bureau  at 
Charleston. 
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The  Journal  Newspapers 

Suburban  Washington  D.C.'s  five  new  dailies 

Exclusive  UPl  News 

and  Newspictures  subscriber 

UNITED  PRESS  INTERNATIONAL 


Joe  M.  Sullivan  is  the  new  advertis¬ 
ing  director  of  the  Miami  Review  Daily 
Business/Financial  Newspapers.  Before 
joining  the  Miami  Review  last  April,  Sulli-' 
van  was  with  the  Memphis  Publishing  Co. 
21  years. 

*  *  * 

Steve  Lindemann  was  promoted 
from  an  account  executive  in  the  retail 
advertising  department  of  the  Oakland 
TribunelEastbay  Today  to  automotive 
writer.  His  new  responsibilities  include  a 
weekly  column. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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Leard  Goodykoontz  Garrette 


Top  editorial  changes  in  Richmond 


John  E.  Leard,  executive  editor  of  the 
Richmond  (Va.)  News  Leader  and  the 
Richmond  Times-Dispatch  and  a 
vicepresident  of  Richmond  Newspapers 
Inc.  since  1%9,  will  retire  on  December 
31. 

At  that  time,  Alf  Goodykoontz,  manag¬ 
ing  editor  of  the  Times-Dispatch  for  13 
years,  will  move  up  to  executive  editor  of 
both  papers,  and  the  new  managing  editor 
of  the  Times-Dispatch  will  be  Marvin  E. 
Garrette,  an  assistant  managing  editor  for 
12  years. 

The  promotions  were  announced  by  J. 
Stewart  Bryan  III,  publisher  of  the  news¬ 
papers,  as  he  praised  Leard  for  his  “out¬ 
standing  contributions  to  our  papers  and 
to  American  journalism.” 

Leard,  who  turned  65  in  August,  is  a 
past  national  president  of  the  Associated 
Press  Managing  Editors  Association  and 
a  former  president  of  the  Virginia  Press 
Association  and  Virginia  Associated 
Press  Newspapers. 

He  joined  the  News  Leader  in  1939  and 
has  been  with  the  Richmond  papers  since 


chairman  of  the  Virginia  United  Press  In¬ 
ternational  Advisory  Board.  He  joined 
the  Times-Dispatch  in  1952  after  two 
years’  Army  duty.  From  reporter,  he 
moved  to  assistant  state  editor,  then 
women’s  news  editor  and  special  projects 
editor  before  becoming  managing  editor 
in  1%9. 

Garrette,  a  regional  director  of  SDX,  is 
a  former  chairman  of  its  national  ethics 
committee.  He  began  with  the  Times- 
Dispatch  in  1960  as  a  reporter  in  the  Char¬ 
lottesville  bureau  and  later  was  a  Rich¬ 
mond  reporter,  assistant  state  editor  and 
special  projects  editor. 

The  three  editors  have  taught  journal¬ 
ism  classes  in  a  number  of  high  schools 
and  colleges. 


The  Dallas  Times  Herald  has  added 
two  new  writers  in  movie  and  television 
coverage.  John  Bloom,  formerly  associ¬ 
ate  editor  for  Texas  Monthly,  returned  to 
the  Times  Herald  as  movie  critic.  MGM  is 
in  pre-production  of  the  film  adaptation  of 
Bloom’s  story,  “The  Italian  Connec- 


Neville  Blakemore  was  named 
vicepresident  of  Standard  Gravure  Cor¬ 
poration,  Louisville,  and  will  continue  to 
be  assistant  general  manager. 

Bill  Wobbe  was  promoted  to 
vicepresident  and  director  of  marketing. 

Robert  B.  Hentschell  was  named 
vicepresident  for  sales.  He  was  formerly 
business  manager  and  production  mana¬ 
ger  of  the  St.  Louis  Post-Dispatch. 

*  «  « 

John  F.  Hurlbut,  owner  and  pub¬ 
lisher  of  the  Mt.  Carmel  (Ill.)  Daily  Re¬ 
publican-Register  from  1%3  to  1%9, 
joined  Walker  Media  &  Management, 
Inc.,  as  southeastern  representative,  with 
an  office  in  Holmes  Beach,  Florida.  Hurl¬ 
but  also  owned  and  operated  radio  sta¬ 
tions  in  Illinois  in  the  6()s  and  TOs. 

*  *  * 

Frank  Means  was  promoted  to  cir¬ 
culation  sales  manager  of  Newspaper 
Production  Co.,  the  agency  operation  for 
the  Shreveport  (La.)  Times  and 
Shreveport  Journal. 

«  ♦  « 

Don  Sanford  has  joined  the  St. 
Louis-based  advertising  and  public  rela¬ 
tions  firm  of  Clayton-Davis  and  Associ¬ 
ates,  Inc.,  as  section  copy  chief.  He 
formerly  was  with  the  Journal  Newspap¬ 
ers  of  Southern  Illinois. 

*  *  * 

Andy  Ortiz  was  named  circulation 
director  of  the  Hanford  (Calif.)  Sentinel, 
from  the  Santa  Maria  Times,  where  he 
was  circulation  manager. 

«  *  * 

Susan  Stiger  has  been  named  fea¬ 
tures  editor  of  the  Albuquerque  Journal, 
succeeding  JiM  Arnholz,  who  becomes 
a  full-time  columnist. 

(Continued  on  page  21) 


then,  except  for  two  brief  interruptions 
and  military  service  in  World  War  II.  He 
was  city  editor  of  the  News  Leader  from 
1951  to  1%3  and  then  managing  editor  of 
the  Times-Dispatch  six  years  before  mov¬ 
ing  up  to  executive  editor. 

Goodykoontz,  a  past  national  presi¬ 
dent  of  The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi,  was  the  first 


tion.”  Bloom  formerly  was  a  general 
assignment  reporter  and  drama  critic  for 
the  newspaper. 

Steven  Reddicliffe  joined  the  Times 
Herald  as  a  television  critic.  Most  recent¬ 
ly  he  held  a  simular  post  for  the  Miami 
Herald,  and  earlier  was  a  feature  writer 
for  the  Herald  and  television  critic  for  the 
Baltimore  News-American. 


Veteran  of  demanding 
assignments  in  Iran.  William 
Branigin  reports  from  the 
Washington  Post’s  new 
Bangkok  Bureau  with  a 
grasp  of  Third  World  forces 
challenging  the  wisdom  of 
the  West. 


los  Angefes  Imes- 

WashingtonPost 

NewsServKB 

202/334-6173 

1150 15fh  Street  NW 

Washington,  DC 

20071 


,  A 
19th  cent 

concert 
thrives  in 
Worcester. 


Hear  one  of  the  most  acousti¬ 
cally  perfect  concert  halls  in  tlie 
world.  Mechanics  Hall  in  Cen¬ 
tral  New  England.  Where  we 
don’t  want  you  to  miss  a  thing. 

"Wdrcester 

Telegram 

&GAZETTE 


Represented  by  C.W.O.  &  O. 
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Notes  on  people 

Newspaper  offset  “founder”  honored 


Staley  McBrayer 

Staley  McBrayer  of  Fort  Worth  has  be¬ 
come  accustomed  to  being  called  the  man 
who  revolutionized  the  newspaper  print¬ 
ing  industry. 

But  he  says  he  did  not  set  out  to  revolu¬ 
tionize  anything  when  he  researched  and 
conducted  experiments  that  led  to  the 
first  practical  and  economical  offset  press 
for  newspapers. 

That  press  which  changed  newspaper 
production  was  bom  in  the  old  Knights  of 

STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  wiii  anaiyze 
your  market,  recommend 
the  most  cost-efficient  de- 
iivery  and  show  you  how 
to  do  it . . .  Right  the  First 
Time! 

Save  vaiuabie  time  and 
money.  Caii  the  Circuia- 
tion  Professionais  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  556-4460. 

TM® 


Pythias  Building,  now  part  of  Fort 
Worth’s  Sundance  Square  being  restored 
to  19th  century  charm  by  Brass  Brothers 
Enterprises,  Inc. 

The  Fort  Worth  Chapter  of  the  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi,  of  which  McBrayer  is  a  former 
national  president,  sponsored  the  Octo¬ 
ber  27  unveiling  of  a  plaque  marking  the 
location.  Also  in  attendance  at  the  cere¬ 
mony  were  members  of  McBrayer  Pub¬ 
lishing  Company’s  experimental  staff; 
Herbert  Killick,  project  manager;  Her¬ 
bert  E.  Chapman,  plant  superintendent; 
T.  M.  Armstrong,  in  charge  of  press  op¬ 
erations,  and  Charles  Ozment,  who  hand¬ 
led  experimental  plate  making  and  com¬ 
position. 

Brayer  says  of  his  achievement,  “I  was 
sinking  financially  in  the  newspaper  busi¬ 
ness.  The  development  of  offset  was  a 
way  I  survived.  I  found  a  less  expensive 
way  to  publish.” 

Research  and  experiments  were  con¬ 
ducted  from  1947  to  1952. 

McBrayer  and  his  staff  first  invited  ex¬ 
ecutives  of  Alamo  Machine  and  Engine 
Co.  to  dinner  and  asked  them  to  build  the 
press  from  the  specifications.  The 
machinery  people  were  not  impressed. 
Later  McBrayer  got  a  phone  call  from  an 
Alamo  employee.  Grant  Ghormley,  who 
worked  on  the  plans  at  night,  then  bought 
out  the  Alamo  Company  and  in  1954  built 
the  first  press.  Vanguard  I.  McBrayer 
continued  to  operate  his  growing  news¬ 
paper  chain  while  selling  Vanguard  press¬ 
es  through  his  newly  organized  Offset 
Process  Company  of  which  he  was  presi¬ 
dent  and  Ghormley,  vicepresident. 
Ghormley’s  company  built  presses  for 
the  sales  company. 

3k  3k 

Houstoun  Waring,  editor  emeritus  of 
the  Littleton  Independent,  was  named 
Colorado  Citizen  of  the  Year  in  a  pre- 


With  an  investment  as  little  as  $1 5,000,  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  impact  to  the  community,  a  J 
lower  power  TV  Station,  with  character  gen¬ 
erator  tor  local  news  and  advertising  will 
transmit  over  15  to  30  miles.  No  FCC  cross 
ownership  proposal.  SeeEdItor  and  Pub- 
llthar  Sept.  26th  feature  article  on 
LPTV .  We  prepare  you  cornplete  FCC  I 
Application.  Two  week  delivery.  s 

Edwvard  M.  Johnson 
&  Associates,  Inc.  BB 

Suite  450,  One  Regency  Square, 

Knoxville,  Tennessee  37915  i,' 

(615)  521-6464  G 

Washington,  D.C.  (202)  775-1802  L 


sentation  made  by  Donald  Seawell,  chair¬ 
man  of  the  board  of  the  Denver  Post,  on 
behalf  of  the  Colorado  Association  of 
Realtors. 

Waring  Joined  the  Independent  in  1926 
“for  three  years”  to  study  practical 
aspects  of  newspapering.  By  September 
27,  1981,  he  had  marked  his  55th  year 
with  the  paper. 


Linda  Lord-Jenkins,  editor  of  T/ie  Tun¬ 
dra  Times  in  Alaska  is  the  cover  story  of 
the  December  issue  of  Savvy  Magazine. 

The  state-wide  newspaper  was  found¬ 
ed  in  1%2  by  Inupiat  Eskomo  artist  Ho¬ 
ward  Rock  and  white  reporter  Tom 
Snapp  and  flourished  as  the  conscience  of 
rural  Alaska.  After  Rock’s  death  a  suc¬ 
cession  of  editors  tried  to  sustain  “the  fire 
and  reason  that  had  been  the  hallmark  of 
the  paper,’’  according  to  Jeanne 
Albright’s  article  on  Lord-Jenkins. 

Lord-Jenkins  told  the  writer  that  when 
the  job  came  up  she  “was  chosen  to  do  it 
because  no  one  else  had  my  combination 
■  of  abilities.” 

I  The  32-year  old  editor  and  her  hus¬ 
band,  Paul  Jenkins,  were  with  the  Orlan- 

Ido  Sentinel — he  an  investigative  reporter 
and  she  in  sucessive  posts  as  court  repor¬ 
ter,  suburban  bureau,  metro  desk  and 
assistant  state  editor.  When  they  decided 
to  move  to  Alaska  with  their  young  son, 
Jenkins  got  a  job  with  Associated  Press  in 
Anchorage  and  she  stayed  behind  to 
attend  to  the  house  selling,  following  with 
young  Joshua  later  and  taking  a  job  with 
the  Anchorage  Daily  News  shortly  after 
she  arrived  last  December. 

When  the  Tundra  Times  job  came  up, 
the  Savvy  story  notes,  Lord-Jenkins  de¬ 
cided  to  ask  for  it  and  got  it.  She  told  the 
interviewer,  “1  can  build  up  this  paper  so 
that  the  natives  will  recognize  it  again, 
and  then  1  can  turn  it  back  to  them.  I  can 
J  really  have  an  impact  on  people.” 
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Publishers  named  for  Gannett  papers 


Hopkins  Johnson 


Pam  Johnson  is  the  new  publisher  of  tive  at  the  Bridgewater  (N.J.)  Courier- 
GanncXt's  Ithaca  Journal  and  sue-  News,  and  was  named  assistant  to  the 

ceeds  Terry  G.  Hopkins,  who  was  prom-  publisher  in  Ithaca  recently.  She  has 
oted  to  publisher  of  the  NorM’fc  /i  (Conn.)  worked  as  a  Chicago  Tribune  reporter. 
Bulletin,  Gannett’s  85th  acquisition.  and  for  CBS  and  radio  stations  in  Madi- 
Johnson  is  the  10th  woman  publisher  son,  Wis.,  and  hold  a  Ph.D.  in  journalism 
among  Gannett’s  newspapers  and  the  and  educational  psychology  from  the 
first  black  woman  to  head  a  general  cir-  University  of  Wisconsin,  where  she 
culation  daily  in  the  United  States.  She  taught  seven  years.  Johnson  also  taught 
joined  Gannett  in  May  as  a  general  exec-  at  Norfolk  State  University  two  years. 


Hopkins  has  been  publisher  at  Ithaca 
since  December,  1979,  and  earlier  was  a 
feature  writer  for  the  Rochester  Demo¬ 
crat  and  Chronicle  and  worked  on  dailies 
in  Texas,  Virginia  and  Maine.  She  joined 
Gannett  News  Service  in  June,  1979,  as 
an  editor,  from  coordinator  of  informa¬ 
tion  for  the  Roanoke  City  Schools. 


Newspeople 

(Continued  from  page  /9) 


James  Boland,  formerly  general  man¬ 
ager  of  the  Kitchener-Waterloo  (Ont.) 
Record’s  Fairway  Press  division  and  be¬ 
fore  that  classified  advertising  manager  of 
the  Record,  was  appointed  public  service 
and  promotion  manager. 

*  *  * 

Damian  Melanson  classified  adver¬ 
tising  manager  for  the  Sacramento  Un¬ 
ion,  received  the  Charles  W.  Horn 
Memorial  Award  for  “most  outstanding 
contributions  to  classified  advertising” 
during  the  annual  meeting  of  the  Western 
Classified  Advertising  Association. 
Melanson  joined  the  Union  in  1968  and 
held  the  classified  manager  post  until 
1973  until  he  joined  the  Tampa  Tribune 
and  Times.  He  returned  to  the  Union  in 
1975. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance  . . .  and  need  to  plug 
into  “our”  language  .  .  .  give  us  a  call.  If  it’s  personal  insurance 
—auto.  home.  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-662-2625 
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EQUIPMENT  NEWS  SECTION 


day  newspaper  (Monday  to  Friday, 
128,000);  the  (Saturday,  127,000)  along 
with  the  Sunday  (146,000)  were  now 
being  produced  in  the  new  plant. 

The  complex  consists  of  three  sepa¬ 
rate,  connected  buildings.  One  building  is 
used  as  a  7,000  ton  capacity  newsprint 
warehouse  while  another  building  is  dedi¬ 
cated  to  production  facilities  and  the  third 
building  houses  the  office/administrative 
functions. 

With  the  exception  of  the  warehouse 
building,  the  other  two  buildings  have 
three  floors  with  advertising,  data  proces¬ 
sing,  accounting  and  administration  posi¬ 
tioned  on  the  top  floor  of  the  office/admi- 
nistrative  building.  The  second  floor  of 
this  building  is  occupied  by  the  photo  de¬ 
partment  along  with  the  computer  room 
and  the  newsrooms.  Editorial  and  classi¬ 
fied  advertising  departments  are  equip¬ 
ped  with  Atex  electronic  front-end  sys¬ 
tems.  First  floor  of  the  office/administra- 
(Continued  on  page  24) 


Edited  by  EARL  WILKEN 


$35  million  new^aper  plant  consists 
of  3  separate,  connected  buildings 


to  the  new  plant  was  necessitated  by  cir¬ 
culation  growth.  He  also  said  the  news¬ 
paper  seeks  to  mirror  the  bright,  active 
and  dynamic  qualities  of  the  community. 

Fain  went  on  to  say  a  site  on  Town 
Lake  gave  the  American-Statesman  the 
opportunity  to  stay  in  the  central  city  and 
enjoy  an  aesthetically  pleasing  location 
while  contributing  to  the  beautification  of 
the  downtown  area. 

After  nearly  four  years  of  study,  plan¬ 
ning  and  construction.  Fain  said  the  all¬ 


Texas  Newspapers,  Inc.,  publisher  of 
the  Austin  (Tex.)  American-Statesman 
and  a  division  of  Cox  Enterprises,  com¬ 
pleted  its  $35  million  complex  in  down¬ 
town  Austin  in  late  September. 

The  240,000  square  foot  production 
and  office  facility  is  the  American- 
Statesman’s  eighth  home  since  1871.  The 
sculptured  pre-cast  building  rests  on  a 
12.5  acre  site  on  the  Colorado  River  in 
downtown  Austin. 

The  publisher,  Jim  Fain,  said  the  move 


Austin  Ameriton-Statpsmun 

166  East  Riverside  Drive 


South  Congress  Avenue 
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AMERICAN-STATESAAAN'S  new  facility  is  located  on  a  12.5  acre  site  on 
the  shores  of  Town  Lake.  More  than  325  trees  were  planted  and  a  hike  and 
bike  trail  were  created  along  the  shoreline.  A  triangular  courtyard  is  shaped 
by  the  intersections  of  the  three  separate  but  connected  buildings. 


$35  million 


(Continued  from  page  22) 

tive  building  houses  circulation,  classi¬ 
fied,  and  personnel  departments  in  addi¬ 
tion  to  a  conference  room  and  the  lobby 
to  the  building. 

The  production  building  has  on  the  first 
floor  two  nine-unit  Goss  Metroliner 
presses,  each  with  five  color  decks  that 
are  operated  through  a  computerized 
press  control  system  located  in  “quiet 
rooms”.  The  two  presses  are  in  a  line  205 
feet  long,  32  feet  high  and  10  feet  wide. 

The  presses  are  anchored  to  bedrock, 
independent  of  the  building  structure, 
with  22  concrete  and  steel  supports  each 
55  feet  deep  and  30  inches  in  diameter. 

The  first  floor  of  the  production  build¬ 
ing  also  has  a  newsprint  preparation  area 
and  an  area  for  lockers.  The  mailroom 
and  loading  dock  are  adjacent  to  the 
pressroom  on  the  first  floor.  The  design  of 
the  production  building  includes  space 
for  another  press  line. 

The  second  floor  of  the  production 
building  houses  the  composing,  photo 
and  platemaking  areas  while  the  third 
floor  has  a  print  shop  and  an  area  for 
expansion.  Two  EOCOM  laser  platemak¬ 
ing  units  are  connected  via  a  computer  to 
the  Press  Control  System  of  the  Goss 
Metroliner  presses.  As  one  laser  scans 
news  and  advertising  pasteups,  both 
machines  make  offset  plates  for  that  page 
and  simultaneously  transmit  ink  require¬ 
ment  information  to  the  press. 

The  architectural  firm  of  Crain/Ander¬ 


son  of  Houston,  Texas,  designed  the 
American-Statesman’s  new  facility  to 
accommodate  nearly  600  employes  and 
incorporated  a  sculptured  quality  from 
pre-cast  concrete  forms  to  make  the  facil¬ 
ity  interesting  for  location  on  the  shores 
of  Town  Lake  in  Austin. 

The  site  was  essentially  barren  when 
the  newspaper  purchased  it.  A  number  of 
planting  areas  were  established  and  more 
than  325  trees  were  brought  in,  turning 
the  area  into  a  park-like  setting.  A  hike 
and  bike  trail  meanders  along  the 
shoreline,  further  tying  the  site  to  the  rest 
of  Town  Lake. 

Buildings  were  placed  on  the  west  por¬ 
tions  of  the  available  land.  The  public 
areas  front  the  lake,  while  the  truck  docks 
and  warehouses  are  comparatively  incon¬ 
spicuous. 

The  warehouse  building  contains 
37,567  square  feet  while  the  production 
building  has  177,054  of  square  feet.  The 
office/administrative  building  contains 
61,955  of  square  feet  and  follows  the 
angle  of  the  shoreline,  oriented  at  a  45 
degree  angle  to  the  warehouse  and  pro¬ 
duction  buildings.  The  interplay  of  these 
angles  across  the  courtyard  leads  to  a 
number  of  interesting,  unconventional 
spaces.  The  angular,  high  arcade  at  the 
southeast  comer  of  the  office  facility  in¬ 
vites  those  approaching  the  building  ftom 
the  parking  areas  into  the  courtyard  and 
the  lobby  entrance. 

Landscape  architect  was  the  Austin 
firm  of  Myrick,  Newman,  Dahlberg,  Inc. 
The  Houston  firm  of  Planning,  Design, 
Research,  Inc.,  were  furnishings  consul¬ 
tant. 


Britannica  buys  Atex 
indexing  system 


Encyclopaedia  Britannica,  Inc.  has 
agreed  to  purchase  the  first  Atex  Publica¬ 
tion  Management  and  Indexing  System. 

The  pagination  and  indexing  system, 
being  developed  by  Atex,  of  Bedford, 
Mass.,  by  its  special  systems  subsidiary 
and  its  National  Publishing  business 
group,  will  use  Atex  publishing  systems 
software  and  hardware  as  a  base  on  which 
to  build  the  new  system. 

Charles  E.  Swanson,  president  of  En¬ 
cyclopaedia  Britannica,  said  that  ulti¬ 
mately  the  system  will  feature  interactive 
graphic  workstations  at  which  editorial 
personnel  can  perform  such  functions  as 
publication  design,  page  layout  and  page 
review  without  resort  to  pencil  and  paper. 

“The  system  should  provide  Britanni¬ 
ca  with  powerful  production  management 
and  editing  tools,  based  not  only  on  the 
article  as  a  publishing  entity,  but  also  on 
the  page,  the  edition  and  the  publica¬ 
tion,”  Swanson  said. 

“We  were  convinced  that  a  way  had  to 
be  found  to  create  data  structures  which 
could  deal  simultaneously  with  articles 
and  with  their  associated  pages.  Encyclo¬ 
paedia  Britannica,  with  its  output  of  en¬ 
cyclopaedias  and  other  reference  works, 
clearly  requires  what  we  call  ‘two  views 
of  the  database’  so  that  we  can  edit  or 
revise  an  article  both  as  an  article  and  as 
part  of  a  page  or  series  of  pages  in  one 
operation.” 
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AFFIX 

POSTAGE 

HERE 


Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


Oregonian  on-strean} 
with  iaser  piate  units 

The  Oregonian  Publishing  Company,  a 
Newhouse  Newspaper  Company  in  Port¬ 
land,  Oregon,  recently  accepted  their 
LogEscan  laser  platemaking  systems. 
The  Oregonian  has  installed  two  readers 
in  their  downtown  facility  for  facsimile 
transmission  to  two  LogEscan  writers  lo¬ 
cated  in  a  remote  facility  12  blocks  away. 
The  laser  system  replaces  the  physical 
transport  of  page  negatives  by  auto¬ 
mobile  and  offers  greater  efficiency,  low¬ 
er  costs  and  later  deadlines. 

The  laser  platemaking  system  incorpo¬ 
rates  a  new  option  for  adjusting  the  tonal 
range  of  halftones.  This  feature  allows 
electronic  compensation  for  overexposed 
or  underexposed  paste-ups  or  mechanic¬ 
als.  Small  highlight  dots  can  be  eliminated 
thus  increasing  the  sharpness  of  the  im¬ 
age.  In  addition,  the  paper  is  the  first 
LogEscan  customer  to  use  an  analogue 
rather  than  a  digital  radio  link. 

In  two  related  matters,  the  second 
largest  morning  newspaper  in  Sweden, 
the  Gotehorgs-Posten,  went  on-stream 
September  28, 1981 ,  with  a  LogEscan  las¬ 
er  platemaking  system. 

The  Goteborgs-Posten,  with  a  daily  cir¬ 
culation  of  about  300,000,  has  installed  a 
Model  2417  C.U.  Reader  and  Writer  sys¬ 
tem  with  digital  microwave  facsimile 


transmission  between  its  city-center 
headquarters  and  its  new  ultramodern 
printing  facility  five  kilometers  away. 
The  laser  system  interfaces  with  a  Let- 
terflex  system  for  producing  photopo¬ 
lymer  plates. 

The  New  York  Times  installed  two 
LogEscan  laser  platemaking  units  (model 
24 1 7  C . U .)  at  the  Lakeland ( Fla. )  Ledger, 
to  print  the  Times  for  distribution  in  the 
southeastern  states. 

Images  of  pages  of  the  New  York 
Times  pasted-up  in  Manhattan  are  trans¬ 
mitted  by  microwave  to  Carlstadt,  New 
Jersey,  where  the  Times  maintains  an 
earth  station  at  its  printing  plant  there, 
and  then  sends  via  satellite  transmission 
the  pages  to  Lakeland.  The  data  com¬ 
munications  link  is  accomplished  with 
LogEscan  laser  facsimile,  Rockwell- 
Collins  microwave.  Digital  Communica¬ 
tions  Corporation  (DCC)  data  compress¬ 
ion  and  American  Satellite  earth  uplink 
equipment. 

The  Florida  LogEscan  units  bring  to  13 
the  total  number  of  units  in  the  Times’ 
system. 

Six  LogEscan  units  operate  in  Manhat¬ 
tan  where  3  Readers  on  the  fourth  floor 
are  linked  by  cable  to  3  Writers  in  the 
plateroom,  adjacent  to  the  presses. 
Simultaneously  the  3  Manhattan  Readers 
can  transmit  by  microwave  radio  to  3 
additional  LogEscan  Writers  located  in 
Carlstadt.  From  Carlstadt,  the  signal  is 


compressed  and  sent  via  satellite  trans¬ 
mission  to  one  or  two  Writers  located  in 
the  Southtown  Economist  in  Chicago. 
The  compressed  signal  will  be  sent  via 
satellite  transmission  to  two  LogEscan 
units  in  Lakeland.  Florida. 


Madison  Fund  sells 
AM  shares 

Madison  Fund  Inc.,  of  New  York  City 
sold  November  19,  most  of  its  holdings 
(1,475,000  shares)  in  AM  International. 

A  Canadian  Company,  H.C.I.  Hold¬ 
ings  Ltd.,  purchased  for  $2.25  a  share  the 
majority  of  Madison's  16  percent  AM  In¬ 
ternational  stock.  The  sale  was  said  to 
total  about  $3.3  million. 

Madison  Fund  purchased  AM  shares  at 
an  average  price  of  $17.33  last  year.  The 
Fund  said  its  investment  in  AM  was  a 
miscalculation. 

AM  International  was  put  in  technical 
default  on  November  4,  for  $105  million 
in  revolving  credit  agreements  with  19 
banks. 

Madison  Fund  filed  a  law  suit  recently 
in  Federal  Court  in  New  York  City 
against  several  AM  former  executives. 
Madison  charges  that  the  defendants  had 
misrepresented  the  company’s  financial 
condition. 
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L.A.  Times  conducts  poll  on  news  media 


Twenty-one  percent  of  Americans  responding  to  a  Los 
Angeles  Times’  poll  favored  government  regulation  of  the 
media  and  30%  thought  there  should  be  easier  libel  suits. 

Only  14%  selected  “accurate”  as  the  best  word  to  describe 
newspapers  and  only  13%  said  it  best  described  television. 
The  Times  published  the  poll’s  findings  in  its  October  11 
issue.  The  telephone  survey,  which  included  more  than  100 
questions  on  the  media  and  current  issues,  was  conducted 
under  the  direction  of  Times’  poll  director  I. A.  Lewis. 

A  total  of  1,170  adults  nationwide  were  polled,  plus  an 
oversampling  of  945  in  the  Los  Angeles  metropolitan  area  for 
comparisons  between  national  and  local  replies.  (The  resear¬ 
chers  found  no  significant  regional  differences  in  the 
answers.) 

Respondents,  the  Times  said,  were  told  only  they  were 
being  interviewed  by  the  Lewis  Poll  in  Los  Angeles. 

“To  prevent  any  bias  in  the  replies,  they  were  not  told  that 
the  Times  was  sponsoring  the  poll,”  the  Times  story  noted. 

The  story  by  David  Shaw  concluded  that  most  Americans 
believe  the  major  news  media  are  more  fair  than  accurate. 
Respondents  were  asked  to  give  separate  answers  for  news¬ 
papers  and  television  but  they  generally  used  the  same  terms 
to  describe  both,  the  poll  found. 


Thirty-eight  percent  of  the  interviewees  listed  “informa¬ 
tive”  as  the  best  word  to  describe  newspapers  and  36%  said  it 
best  described  television. 

When  given  the  word  “fair,”  the  pollsters  reported,  35%  of 
the  respondents  used  it  to  describe  newspapers  and  31%, 
television.  Thirty-one  percent  thought  the  word  “powerful” 
best  described  newspapers  and  32%,  television. 

Respondents’  feelings  on  regulation  were  revealed  by  this 
question:  “Do  you  think  the  media  should  regulate  them¬ 
selves  or  do  you  think  the  courts  should  make  it  easier  for  the 
media  to  be  sued  for  libel  or  do  you  think  the  media  should  be 
regulated  by  government?” 

Self-regulation  was  the  choice  of  33%,  easier  libel  suits  of 
30%  and  government  regulation  of  21%. 

When  the  question,  “When  the  media  report  something 
you  personally  know  about,  do  you  find  the  story  is  usually 
accurate  or  usually  inaccurate?”  was  posed,  the  answers 
were:  “accurate,”  61%;  “inaccurate,”  32%;  unsure,  7%. 

When  the  words  “fair”  and  “unfair”  were  substituted  in 
the  query,  responses  were  “fair,”  71%;  “unfair,”  20%;  un¬ 
sure,  9%. 

But  when  asked  how  ethical  journalism  is  in  America,  only 
25%  described  it  as  “essentially  ethical.” 


La.  Supreme  Court  finds  innuendo  not  libelous 


The  Louisiana  Supreme  Court  ruled 
(Nov.  17)  that  a  public  official  cannot  re¬ 
cover  damages  on  grounds  that  truthful 
statements  about  them  contain  false  or 
defamatory  implications. 

In  the  same  decision,  the  court  also 
ruled  that  “a  public  official  cannot  recov¬ 
er  damages  because  a  defamatory  pub¬ 
lication  is  motivated  by  ill-will,  unless 
publication  is  also  false.” 

The  state’s  highest  court  said,  “Where 
public  officers  and  public  affairs  are  con¬ 
cerned,  there  can  be  no  libel  by  in¬ 
nuendo.” 

The  case  involved  a  lawsuit  that  was 
filed  against  the  Times-Picayune  Pub¬ 
lishing  Corp.,  publisher  of  the  Times 


KEEP  YOURSEIF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertislni  News.  432-436  Elizabeth  St., 

Surry  Hills.  Sydney.  Australia  2010 
Send  a  copy  of  each  Issue  for  one  year.  In¬ 
cluding  FREE: — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies'  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— U.S. A.  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ilP . 


Picayune  and  States-Item,  and  reporter 
Bill  Lynch,  by  Roy  Schaefer  Jr.,  then 
director  of  the  State  Employment  Retire¬ 
ment  System.  The  suit  was  based  on  an 
article  that  appeared  in  the  States-Item  in 
March  1976. 

Schaefer  claimed  that  Lynch  wrote  the 
story  for  the  malicious  purpose  of  discre¬ 
diting  him  and  having  him  dismissed  from 
his  job. 

The  article  reported  Schaefer  had 
obtained  $29,000  in  loans,  one  unsecured, 
from  banks  with  which  the  retirement 
system  did  business,  to  finance  a  res¬ 
taurant  in  which  he  was  a  partner. 

Schaefer  sued  in  19th  Judicial  District 
Court  in  Baton  Rouge,  where  Judge  Mel¬ 
vin  Shortess  denied  the  newspaper’s  re¬ 
quest  for  a  summary  judgement  (dismis¬ 
sal)  in  its  favor. 

The  newspaper  argued  that  all  the 
statements  in  the  article  were  factual. 
Judge  Shortess  ruled  that  even  though  the 
story  may  have  been  true,  it  had  a  “libe¬ 
lous  imputation.” 

The  newspaper  appealed  the  ruling  to 
the  First  Circuit  Court  of  Appeal  which 
upheld  the  lower  court  ruling.  An  appeal 
was  then  made  to  the  State  Supreme 
Court. 

The  Supreme  Court  reversed  the  lower 
court  ruling  and  sent  the  case  back  to 
Judge  Shortess  with  an  order  to  enter  a 
summary  judgement  in  favor  of  the  news¬ 
paper  and  reporter  Lynch. 

In  a  unanimous  decision,  the  state's 
highest  court  overruled  its  own  decision 
in  the  1958  case  of  Madison  v.  Bolton, 
which  said  a  public  official  can  recover 


damages  for  truthful  statements  contain¬ 
ing  false  and  defamatory  implications. 

In  the  opinion  written  by  Associate 
Justice  Jack  Crozier  Watson,  the  court 
said,  “Even  false  statements  about  public 
officials  are  constitutionally  protected 
unless  known  to  be  false  or  printed  with 
reckless  disregard  for  the  truth  .  .  . 
Even  though  a  false  implication  may  be 
drawn  by  the  public,  there  is  no  redress 
for  its  servant.  Where  public  officers  and 
public  affairs  are  concerned,  there  can  be 
no  libel  by  innuendo.” 

The  court  did  say  that  Lynch’s  article 
conveyed  the  impression  that  Schaefer 
used  his  official  position  to  influence 
lending  institutions  for  the  benefit  of  his 
personal  investment  in  a  restaurant. 

The  court  said  there  was  evidence  of 
‘  ‘  malice  and  ill  will’  ’  on  the  part  of  Lynch . 
It  cited  a  sworn  statement  by  Hazen  Ross 
Jr.  in  which  Ross  said  Lynch  told  him  he 
would  “run  Roy  B.  Schaefer  out  of  state 
government  if  it  was  the  last  thing  he 
did.” 

Lynch,  through  the  newspaper’s  attor¬ 
ney,  Jack  Weiss,  denied  making  such  a 
statement  and  denied  he  was  out  to  get 
Schaefer.  The  reporter  did  not  take  the 
stand,  however. 

Adoption  benefits 

Gannett  Co.,  Inc.,  has  a  new  employee 
benefit  that  provides  reimbursement  to 
eligible  employees  of  up  to  $1 ,500  for  co¬ 
vered  expenses  incurred  in  the  adoption 
process.  The  new  Adoption  Assistance 
Plan  approximates  the  cost  of  the 
maternity  benefits. 
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CBS  will  continue 
exit  polls  despite  gaff 


Despite  its  embarrassment  over 
announcing  the  wrong  projected  winner 
in  the  New  Jersey  Gubnatorial  race  ear¬ 
lier  this  month,  CBS-tv  plans  to  continue 
its  exit  polling,  the  director  of  the  poll 
said. 

Warren  Mitofsky,  director  of  the  CBS 
Election  and  Survey  Unit,  said  he  still 
does  not  know  exactly  what  went  wrong. 

WCBS-tv,  the  flagship  station  of  CBS, 
broadcast  seconds  after  the  polls  had 
closed  that  Democrat  James  Florio  was 
projected  to  be  the  winner  of  the  election 
for  Governor.  The  outcome  of  the  elec¬ 
tion  is  still  in  doubt — pending  a  recount — 
but  the  Republican  candidate  Thomas 
Kean  holds  a  lead  of  about  1,700  votes. 

WNBC-tv,  the  NBC  flagship  station, 
projected  Kean  the  winner  a  few  hours 
after  the  polls  closed,  but  later  retracted 
that  projection. 

The  CBS  projection  was  made  before 
any  of  the  precincts  had  reported  and  was 
based  on  “exit  polls,”  in  which  a  survey 
organization  interviews  voters  as  they 
leave  selected  polling  places. 

Mitofsky  said  CBS  began  using  exit 
polling  in  1%7  to  analyze  why  a  particular 
candidate  won  an  election.  This  year’s 
New  Jersey  Gubnatorial  campaign  was 
the  first  time  CBS  had  used  exit  polls  to 
project  a  winner.  NBC  used  exit  polling 
to  project  Ronald  Reagan  the  winner  in 
the  1980  presidential  race.  The  NBC  pro¬ 
jection  beat  the  other  two  networks  and 
was  made  hours  before  the  polls  closed. 

Mitofsky  said  he  accepted  personal  re¬ 
sponsibility  for  the  inaccurate  projection 
and  denied  that  it  was  the  result  of  any 
pressure  from  the  network  to  match 
NBC’s  performance  in  the  1980  presiden¬ 
tial  race. 

Mitofsky  said  CBS  has  no  intention  of 
discontinuing  the  exit  polls,  but  said  the 
network  may  be  more  reluctant  to  use  the 
polls  to  project  a  winner.  He  said  exit 
polling  is  still  valuable  for  answering 
questions  such  as  “How  did  it  happen?” 
and  “What  does  it  mean?” 

Associated  Press  never  declared  on  its 
own  that  either  candidate  had  won  in  the 
New  Jersey  race.  Thomas  Slaughter, 
Newark  Bureau  Chief  for  AP,  said,  “This 
trend  in  U.S.  political  coverage,  to  pre¬ 
dict  a  winner,  sometimes  before  the  polls 
have  closed,  creates  substantial  pressure 
on  those  news  organizations  that  have  not 
made  a  declaration  or  prediction  to  do  so. 

Slaughter  added,  “We  received  several 
calls  from  member  newspapers  asking 
when  we  intended  to  declare  a  winner, 
especially  after  the  broadcasters  and 
another  service  had. 

“The  answer  was  the  same  in  each 


case:  we  would  declare  a  winner  when  the 
information  available  to  us  indicated  that 
one  of  the  candidates  had  gained  a  lead 
that  would  stand.” 

A.M.  edition  only 

Manchester  (N.H.)  Union  Leader, 
which  was  publishing  on  an  all-day  sche¬ 
dule,  will  convert  to  all — morning  pub¬ 
lication  starting  in  January. 


Courtroom  cameras 
tested  in  Rhode  Is. 

A  one-year  trial  period  for  use  of  news 
cameras  and  tape  recorders  in  cour¬ 
trooms  is  under  way  in  Rhode  Island, 
with  Superior  Court  Judge  Anthony  A. 
Giannini  saying  in  Providence  about  the 
initial  day’s  response:  “They  had  no  real 
impact  on  the  court  or  its  proceedings. 
They  weren’t  intrusive  at  all  .  .  .It  went 
very  well.  I  knew  it  would.” 

The  Giannini  courtroom  was  one  of  the 
first  two  visited  by  cameras  and  tape  re¬ 
corders. 
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Syndicates 

By  Lenora  Williamson 

Johnny  Hart  to  win  NCS  “Segar  Award” 


Johnny  Hart,  creator  of  “B.C.”  and 
“The  Wizard  of  Id”,  will  receive  the 
Segar  Award  for  his  “outstanding  con¬ 
tribution  to  the  art  of  cartooning”  during 
the  annual  holiday  dinner  of  the  National 
Cartoonists  Society  in  New  York  City 
December  2. 

The  award  is  named  in  honor  of  the  late 
Elzie  Segar,  creator  of  “Popeye.”  Cere¬ 
monies  honoring  Hart  are  set  for  Mamma 
Leone’s  restaurant. 

Hart,  who  already  holds  a  Reuben 
Award,  the  highest  honor  of  the  cartoon¬ 
ists'  organization,  began  cartooning 
while  with  the  Air  Force  in  Korea,  getting 
published  in  Pacific  Stars  and  Stripes. 
When  he  left  military  service,  he  began 
selling  cartoons  to  major  magazines — all 
of  which  led  to  creation  and  syndication 
of  “B.C.  in  1958. 

Hart  conceived  the  idea  for  his  second 
strip  “The  Wizard  of  Id”  in  1960  and  later 
asked  his  friend  Brant  Parker  to  draw  it 
for  him.  The  Wizard  joined  the  syndi¬ 
cated  comics  roster  in  1964. 

Both  strips  are  with  Field  Newspaper 
Syndicate. 

In  his  official  and  casual  bio  in  the  cur¬ 
rent  National  Cartoonists  Society 
Album,  wherein  members  are  also  asked 
their  hobbies.  Hart  wrote: 

“Hobbies:  Working  on  weekends. 

“Goals:  Not  working  on  weekends.” 


“State  of  the  Art:  Computers  and  Elec¬ 
tronics”,  is  a  new  column  by  Myron  Ber¬ 
ger  launched  in  mid-November  from  the 
Chicago  Tribune-New  York  News  Syndi¬ 
cate. 

One  of  the  twice-weekly  columns  is  ab¬ 
out  computers  and  the  second  about 
other  electronics. 

Berger  has  written  extensively  in  this 
field  for  magazines,  the  New  York  Times 
and  other  newspapers.  For  the  syndi¬ 
cated  column  he  does  not  rate  a  given 
product  but  gives  advantages  and  dis¬ 
advantages  of  specific  types  of  systems. 
The  computer  columns  will  deal  with 
hardware,  software,  games  and  more 
while  the  electronics  column  covers  di¬ 
verse  subjects  such  as  compact  laser 
disks,  satellite  antennas  and  burglar 
alarms. 

Berger  covered  the  beginnings  of  the 
electronics  explosion  in  the  late  1970s  as  a 
Home  Furnishings  Daily  reporter  on  the 
hi-fi  industry  and  then  went  into  freelance 
coverage  of  the  electronics  scene. 

♦  *  * 

Editorial  cartoonist  Don  Wright  of  the 
Miami  News,  is  the  multi-prize  winner 
whose  work  is  syndicated  by  the  New 
York  Times  Syndication  Sales  Corpora¬ 
tion. 

Wright  is  now  featured  in  bookstores 
with  “Wright  Side  Up”,  a  large  size. 


hardcover  collection  of  his  political  car¬ 
toons.  His  first  and  only  other  collection 
“Wright  On”  was  published  10  years  ago. 

Wright’s  work  has  been  seen  for  nearly 
two  decades  in  the  Miami  News  and  in 
newspaper  syndication.  Simon  and 
Schuster,  publishers  of  the  new  collec¬ 
tion,  have  treated  the  selection  of  160 
cartoons  over  the  past  10  years  to  full 
page  reproduction  with  the  result  an  en¬ 
grossing  look  at  the  cartoonist’s  view  of 
the  current  scene  in  tone  both  witty  and 
deadly  serious. 


Don  Wright 

At  the  back  of  the  book,  there  is  a  fasci¬ 
nating  essay  “About  Don  Wright”  by 
John  Keasler,  Miami  News  columnist. 
Keasler  observes  and  writes  about 
Wright  at  work  from  midnight  to  pre¬ 
dawn — as  he  sketches,  throws  away 
roughs,  talks,  visits  and  starts  for  home  at 
5:20  a.m.  having  met  his  deadline. 

Wright  has  won  two  Pulitzer  Prizes, 
three  Overseas  Press  Club  Awards,  and 
the  Sigma  Delta  Chi  Award  for  Disting¬ 
uished  Service  in  Journalism,  among 
other  prizes. 

He  started  at  the  News  as  a  copy  boy, 
became  a  photographer  and  worked  up  to 
graphics  editor.  When  he  threatened  to 
quit.  Bill  Baggs,  then  editor,  gave  Wright 
an  opportunity  to  do  editorial  cartoons. 
Three  years  later  Wright  won  his  first 
Pulitzer. 

♦  *  « 

Vektor  Forecasts  Systems,  Minneapo¬ 
lis,  has  announced  its  syndicated  Fish 
and  Game  Activity  column  is  now  avail¬ 
able  to  newspapers  throughout  the  Un¬ 
ited  States  and  Canada  via  SynSat  Com¬ 
munications,  5202  Grandview  Lane,  Min¬ 
neapolis. 

Primary  data  base  for  the  computerized 
predictions  originate  with  earth  tide  gra¬ 
vitational  forces  which  manifest  them¬ 
selves  up  to  four  times  each  24  hours  and 
fifty  minutes  of  the  Lunar  Day.  The  data 
is  adjusted  for  the  various  time  zones  and 
light  factors  of  sunrise  and  sunset.  The 
forecasts  are  available  in  photo-ready, 
one  column  format. 
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You  get  what  you  pay  for...  and  then  some. 


THE  BORN  LOSER 

by  Art  Sansom 


"The  Born  Loser"  is  one 
of  only  six  comic  strips 
appearing  in  more  than 
1,000  newspapersi 
And  after  16  years  it’s 
still  packed  with  fresh  humor 
and  innovative  artwork. 


For  more  information  on 
“The  Born  Loser”  and 
The  NEA  Daily  Service, 
call  CHRIS  PIERSON 
toll  free  at: 
1-800-221-4816. 


NEWSPAPER  ENTERPRISE  ASSOCIATION 

200  Park  Avenue  .  New  York,  N  Y.  10166 
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Metro  Sunday 
to  hold  meeting 

Metropolitan  Sunday  Newspapers’ 
annual  shareholders  meeting  will  be  held 
December  3  at  the  Helmsiey  Palace  Hotel 
in  New  York  at  10:30  a.m. 

James  L.  Davy,  president,  Metro  Sun¬ 
day  Newspapers,  said  that  “besides  elec¬ 
tion  of  directors  and  reports  on  opera¬ 
tions  and  record  business  year,”  share¬ 
holders  will  hear  sales  plans  for  1982, 
Metro’s  50th  year,  and  see  “The  Local 
Connection,”  a  new  slide  road  show  for 
Sunday  magazine. 

Davy  said  Harold  R.  Lifendahl,  pub¬ 
lisher,  Orlando  Sentinel  Star  will  make  a 
membership  report  on  the  recent  reintro¬ 
duction  of  Florida  magazine. 

Ernest  A.  Jones,  chairman  of  the  ex¬ 
ecutive  committee.  Worldwide,  D’Arcy, 
MacManus  &  Masius.  will  deliver  the 
luncheon  address. 


Starts  new  edition 


Positive  response 
to  new  appearance 


Canandaigua  (N.Y.)  Daily  Messenger 
unveiled  its  new  look  September  28  after 
more  than  15  months  in  the  planning 
stages. 

The  new  Messenger  features  a  larger 
body  type,  improved  organization  of  the 
news  and  a  common  typographical  theme 
using  a  modem  typeface  for  page,  column 
and  department  headings.  Wider  column 
measures  and  a  balance  of  horizontal  and 
vertical  page  components  are  used  more 
extensively  throughout  the  paper.  Two 
new  weekly  theme  pages  were  added  in¬ 
cluding  a  Monday  business/consumer 
page  and  a  home/garden  page  on  Fridays. 

The  front  page  features  a  slightly  larger 
and  bolder  flag  set  off  between  bold  lines. 
Small  photos  and  “refers”  appear  above 
the  flag  each  day  to  draw  the  reader’s 
attention  to  special  features  inside. 

The  project  began  in  June  of  1980  when 
assistant  managing  editor,  Kathie  Mere¬ 
dith,  attended  a  newspaper  design  confer¬ 
ence  at  the  American  Press  Institute  in 
Reston,  Va.  There  she  met  Mario  R.  Gar¬ 
cia,  associate  professor  of  Graphic  Arts 
at  the  School  of  Public  Communications, 
Syracuse  University,  and  was  impressed 
with  his  approach  to  modernizing  a  news¬ 
paper.  He  stressed  the  importance  of  al¬ 
ways  keeping  in  mind  that  the  purpose  of 
redesign  is  to  make  the  paper  easier  to 
read  and  more  useful  to  the  reader. 

Upon  Meredith’s  return,  editor  and 
publisher,  George  M.  Ewing,  and  manag¬ 
ing  editor,  W.C.  “Corky”  Dannenbrink, 


agreed  to  proceed  with  the  redesign  and 
hired  Garcia  as  a  consultant.  Dannen¬ 
brink,  Meredith  and  news  editor,  Jim 
Marshall,  were  designated  to  head  up  the 
project. 

According  to  Dannenbrink,  the  months 
of  planning,  meetings  and  discussions 
proved  to  be  a  shining  example  of  accom¬ 
plishment  under  a  system  of  participative 
management.  Virtually  every  employee 
was  given  the  opportunity  to  contribute 
his  or  her  ideas.  Although  there  were 
many  disagreements,  everyone  was  com¬ 
mitted  to  the  success  of  the  project. 

Reader  response  has  been  most  posi¬ 
tive.  According  to  George  Park,  assistant 
to  the  publisher,  circulation  reached  an 
all-time  high  of  more  than  10,300  this 
October,  an  increase  of  about  3%  over 
October  1980.  Many  readers  have  gone 
out  of  their  way  to  write  or  call  the  Mes¬ 
senger,  or  stop  employees  on  the  street  to 
say  how  much  they  appreciate  the  larger 
type  and  new  layout. 

The  Daily  Messenger  publishes  every 
evening  Monday  through  Friday  and  is 
believed  to  be  the  oldest  newspaper  con¬ 
tinuously  published  west  of  the  Hudson 
River,  and  the  seventh  oldest  in  the  na¬ 
tion  having  begun  in  17%.  “Withstanding 
the  test  of  time,”  Park  said,  “is  a  tribute 
to  the  quality  of  the  content  of  the  Mes¬ 
senger  and  its  ability  to  serve  its  readers. 
All  the  new  design  techniques  in  the 
world  won’t  help  a  newspaper  if  it  is  not  a 
good  newspaper  to  begin  with.” 


Asbury  Park  Press  started  a  new  edi¬ 
tion  to  give  coverage  of  communities  in 
Southern  Ocean  County,  N.  J. 

The  edition’s  initial  press  run  is  5,000  to 
7,000  copies.  Asbury  Park  Press  is  an 
evening  paper  with  108,000  daily  and 
145,000  Sunday  circulation. 


The  layout 
and  graphic 
idea  book 


NEWSPAPER  DESIGN/ 1981  is  an 
invaluable  source  of  layout,  design 
and  graphic  ideas  for  editors  and 
artists.  This  new  book,  compiled  by 
Roger  F.  Fidler,  contains  reproduc¬ 
tions  of  over  150  pages  from  seven 
well-designed  newspapers  as  well 
as  detailed  information  on  their  ty¬ 
pography,  typesetting  systems,  and 
graphic /design  departments. 

To  order  NEWSPAPER  DESIGN/1981,  simply 
complete  the  information  below.  Send  check  or 
money  order  only. 

_ copy(ies)  at  $14  each  $ - 

(Add  $1.50  postage  and  handling  for  each 
book  mailed  to  a  United  States  or  Canadian  ad¬ 
dress.  Add  $3  for  all  other  countries.) 

TOTAL  ENCLOSED  $ - 


NAME 


ADDRESS 


CITY/STATE/ZIP 


SOURCE  PUBLICATIONS,  INC 

700  NE  61st  St.  Miami,  FL  33137 


EDITOR  &  PUBLISHER  for  November  28,  1981 


29 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ALCOHOUSM 


THE  SPIRITS  SCENE-An  upbat  approach  to 
America's  number  1  drug  problem-alcohol. 
Readable,  understandable.  Interesting.  Offers 
information,  advice  and  hope  to  all  involved. 
Weekly  question  and  answer  format.  The  Stress 
Center,  Rt  194  North,  Littlestown  PA  17340; 
(301)  694-6711, 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Circle.  Milwaukee  Wl  53217. 


BOOKS 


CHILDREN/young  adult  book  reviews;  200 
words  on  new/old  titles;  weekly  package  has  5 
informative,  easy-to-read,  fun  reviews;  write 
MD  Books,  26313  Purissima  Rd,  Los  Altos 
Hills  CA  94022. 


GENERAL 


CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures,  PO  Box  2216,  Clear- 
brook  BC  Canada  V2T  3X8. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact.  iKic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


WIDE  SELECTION!  Humor,  info,  puzzles,  fil¬ 
lers,  cartoons.  Catalog  $1.  DBI,  17700  West¬ 
ern  69p,  Gardena  CA  90248. 


HUMOR 


"THE  MAN  WHO  KNOW 
TOO  MUCH  " 

"A  long  overdue  attack  on  Natural  Childbirth: 
WARNING:  This  Article  Contains  Explicit  Sex¬ 
ual  Terms,  Such  as  Uterus  and  Geodesic 
Dome." 

That  quote  is  from  a  special  by  Dave  Barry  who 
writes  the  humor  column  LIFE  &  RELATED 
SUBJECTS  each  week  for  Feature  Associates. 
More: 

"Things  changed,  though,  in  the  1970's.  The 
birth  rate  dropped  sharply.  Women  started 
going  to  college  and  driving  bulldozers  and  car¬ 
rying  briefcases  and  freely  using  such  words  as 
debenture" 

At  the  end  of  the  piece  on  natural  childbirth,  Mr 
Barry  concludes:  "All  in  all.  I'd  say  it's  not  a 
bad  way  to  reproduce,  although  I  understand 
that  some  members  of  the  flatworm  family  di¬ 
vide  into  two." 

These  excerpts  are  based  on  one  of  Mr  Barry's 
pieces,  expanded  into  a  special.  The  special  is 
available  seperately,  and  so  is  his  weekly  col¬ 
umn  through  Feature  Associates,  3334  Kerner 
Blvd,  San  RafealCA  94901. 

"...now,  perfectly  innocent  civilian  males  all 
over  the  country  are  required  by  federal  law  to 
watch  females  have  babies.  I  recently  had  to 

VMtch  mv  wiffi  haw#  a  hahw  in  Rrvn  Mawr  " 


MONEY 


"MORE  FOR  YOUR  MONEY''-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples,  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 


YEAR-END  TAX  PLANNER  feature  unique 
camera  ready  form  shows  readers  how  to  cut 
taxes.  CL  Hohensteinm,  PO  Box  166,  Atlanta 
GA  30361;  (404)  892-0950. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


I  MOVIE  REVIEWS  and  interviews  with  celebra- 
ties  and  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 
Photo  News,  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 


PUZZLES 


TV  TRIVIA  QUIZ!  Brainteasers  available  for 
dailies,  weeklies.  Call  or  write  for  free  samples, 
rates.  (803)  585-3298.  CaseCo,  101  Lafayet¬ 
te,  Spartanburg  SC  29302. 


REAL  ESTATE 


EVERYTH  ING  You  Always  Wanted  To  Know  Ab¬ 
out  Real  Estate  But  Were  Afraid  To  Ask  t>.  Real 
estate  as  it  pertains  to  the  market  today.  In¬ 
formative  and  readable.  An  enhancement  to 
your  business  page  or  can  stand  alone.  Box 
1932,  Fairview  Heights  IL  62208. 


HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge.”  7th  year,  major  dailies. 
(>>llege  prof,  broker,  journalist.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


WEEKLY 


VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


FEATURE  YOUR 
FEATURE 

in  Features  Available! 

And  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  1 2, 26,  or  52 
issues  and  benefits  from 
our  low  contract  rates! 

Call  for  information 
(212)  752-7050 
E  &  P  CLASSIFIEDS 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes, 
^nsible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  676M  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERViCE  COMPANY,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  “Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


*Sell  or  Buy  a  Weekly  Newspaper. 

’Over  20  listings  nationwide. 
’Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  d^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  KSt,  NW 
Washington  (Xl  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  ^uthboro  MA  01772 
(617)  481-8562 


I  HAVE  BUYERS  for  newspapers  doing  100  to 
500  thousand  gross.  Edwin  0  Meyer,  Licensed 
Broker,  Suite  101-E,  300  W  Franklin,  Rich¬ 
mond  VA  23220;  (804)  643-7816. 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


WILL  SACRIFICE  profitable  Oregon  weekly 
with  strong  county  seat  voice  and  good  expan¬ 
sion  potential,  along  with  lucrative  second  pub¬ 
lication,  for  V7  gross.  Staff  to  stay  and  produce 
more.  Only  $100,0(X).  For  details  call  Wayne 
Chancey  Cionsultants,  PO  Box  86,  Headland  AL 
36345;  (205)  693-2619. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


PARTNER  OR  INVESTOR  wanted  to  help  ex¬ 
perienced  managers  acquire  several  Zone  6 
non-dailies.  Gross  over  $850.(XX).  Immediate 
reply.  Box  3471,  Editor  &  Publisher. 


ROLL  THE  PRESSES! 
EAP  CLASSIFIEDS 
W«  mov*  machincryl 
(212)  752-7050 


ANNOUNCEMENTS 


COURSES 


CATHOLIC  UNIVERSITY  LAW  SCHOOL 
WANTS  YOU 

Journalism  and  communications  students  and 
professionals:  If  you're  taking  the  Law  School 
Aptitude  Test  (LSAT)  think  also  about  Catholic 
University  School  of  Law  and  its  new  Institution 
for  Communications  Law  Studies.  The  institute 
has  designed  a  course  of  study  leading  to  a  law 
degree  that  emphasizes  the  legal  asp^s  of 
communications.  For  more  information  write 
Director,  Institute  for  Communications  Law 
Studies,  Catholic  University  School  of  Law, 
Washington  DC  20064  or  call  (202)  635- 
5147. 


ATTENTION!!! 

1982 

JOURNALISM  SCHOOL 
GRADUATES 

Editor  &  Publisher  would  like  to  extend  to  you,  as  a  gradua¬ 
tion  “gift", 

ONE  FREE  insertion 
in  the  Positions  Wanted  section 
of  the  December  26,  1981  issue. 

As  an  added  bonus,  if  you  run  your  ad  one  more  time  you  will 
be  charged  the  two-time  rate  of  $2.50  per  line,  if  you  run  your 
ad  two  additional  times  you  will  be  charged  the  three-time  rate 
of  $2.25  per  line,  per  issue  and  if  you  run  your  ad  three  addi¬ 
tional  times  you  will  be  charged  the  four-time  rate  of  $2.00  per 
line,  per  issue.  But  note,  whether  or  not  you  take  advantage  of 
the  multiple  rates  your  ad  in  the  December  26th  issue  will  be 
FREE. 

GUIDELINES— 

1.  Deadline:  December  11,  1981. 

2.  Ads  must  not  exceed  7  lines  (39  characters  per  line). 

3.  Use  of  E  &  P  box  numbers  will  not  be  accepted. 

4.  Journalism  school  and  graduation  date  must  be  specified. 

Editor  A  Publisher  welcomes  you 
Into  the  wonderful  world  of  Journalism!!! 
EAP  CLASSIFIED  ADVERTISING 
1212)  752-7050 
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NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY,  $125,OOOgrossclass,  low 
downpayment:  mi^t  even  lease  to  good  oper¬ 
ator.  State  cash  and  experience  first  letter. 

NEW  MEXICO  WEEKLY,  VASTLY  UNDERDE¬ 
VELOPED,  could  gross  over  $100,000;  asking 
$120,000  including  $80,000  building,  or 
$60,()00  without. 

OHIO  WEEKLY,  NO  LOCAL  COMPETITION, 
town  of  over  6000  population,  so  woefully 
underdeveloped  with  only  2600  circulation. 
Could  do  $250,000  but  does  only  about 
$135,000:  result  amng  publisher.  $325,000 
with  building,  or  $170,000  without. 

MICHIGAN  WEEKLY  AT  GROSS,  near  lake, 
gross  $301K,  price  $300K.  Must  have  $75K 
cash  or  no  reply. 

MARION  R  KREHBIEL 
Box  88  Norton  KS  67654 


GROWING  COMMUNITY  NEWSPAPER  in  ma¬ 
jor  second-home  area  in  Zone  1.  Ideal  for  ex¬ 
perienced  couple.  $30,000.  No  brokers.  Box 
3479,  Editor  &  Publisher. 

ILLINOIS  weekly  serving  fast-growing  area, 
$56,000,  terms.  Write  Zoellick,  408  Hickory 
Itasca  IL. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication: 
grossing  over  $800,000.  Box  3423,  Editor  & 
l^blisher. 

WEEKLY  ADVERTISING  PUBLICATIONS,  well 
established,  highly  profitable  in  number  one 
suburban  shopping  areas.  Sell  for  gross. 
$900M  down.  Attractive  terms.  Box  3434, 
Editor  &  Publisher. 

ZONE  4  weekly,  in  fast  growing,  affluent  area, 
25,000  free  distribution,  $350,000  gross. 
rious  buyers  only.  $50,000  down  required.  Box 
3450,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michiran  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 


PUBLICATIONS  AVAILABLE 


WRITER'S  AND  PHOTOGRAPHERS  GUIDE  TO 
NEWSPAPER  MARKETS-  Second  Edition  lists 
papers  buying  articles,  fiction,  photos,  car¬ 
toons  and  illustrations.  Exclusive,  current.  For 
complete  information  please  contact  Helm. 
4316  Hilldale  Av.  Las  Vegas  NV  89121. 


PUBLICATIONS  FOR  SALE 


HAWII.  Well  established  free  shopper  publica¬ 
tion.  Growing  area.  Non-metropolitan. 
$50,000.  PO  Box  386,  Aiea  HI  96701. 


SENIOR  CITIZEN  MONTHLY  tabloid,  largest 
senior  area  southern  California:  unlimited 
potential  5  years:  no  equipment;  no  building; 
$40M  .  Box  3439,  Editor  &  Publisher. 


TRADE  MAGAZINE  FOR  SALE 
Due  to  death  of  publisher,  estate  wishes  to  sell 
monthly  (BPA)  magazine  grossing  $100,000 
yearly.  Only  book  in  strong  field  since  1950. 
Good  future  for  right  person.  Box  3409,  Editor 
&  Publisher. 


SHOPPING  GUIDES 


SHOPPER  DOCTOR  MAKES  HOUSE  CALL- 
S...Get  a  second  opinion  on  vital  operational 
changesyprocedures.  Former  daily/shopper 
publisher  with  broad  experience  in  shoppers 
with  news  or  without;  classified  only  and  P^ny 
savers.  New  market  appraisal,  custom  fitting 
product  to  market.  A  data  bank  of  strategy,  rate 
incentives  and  circulation/distribution  sys¬ 
tems.  References,  Estil  Cradick,  950  Park- 
wood  Dr,  Dunedin  FL  3352B.  (813)  733- 
1678. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

ED  SALZMAN 

Circulation  Sales  Consultant 
Circulation  sales  development,  in-house  prog¬ 
rams,  target  marketing,  telephone  sales,  crew 
sales,  route  builders.  Rt  1,  Box  185-D-lO.  Ber- 
ryville  VA  22611;  (703)  955-2638. 

YOU  ONLY  PAY 
FOR  THE  RESULTS!!! 

Circulation  Climbers  offers  circulation  tele¬ 
marketing  for  your  newspaper.  We  call  for  all 
sizes  and  all  Zones  right  out  of  our  office  in 
Massachusetts!  We  pay  for  the  phones,  person¬ 
nel  and  office.  You  only  pay  for  the  results! 
Circulation  Climbers.  Inc 
James  M  Scutellaro 
(617)  438-7922 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTIX)00790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Call  Don  White  (716)  631- 
8220. 

NEWSPAPER  SERVICES 

WATCH  YOUR  CUSSIFIED  AD  SALES  SOAR! 
For  43  years  we  have  gained  knowledge  and 
experience  in  sales  management  that  can  help 
you  build  rapid  classified  profits,  promotion 
and  training!  Consultations  and  programs  are 
designed  for  your  own  local  opportunities! 
Greater  profits  can  be  yours.  Call  or  write  for 
more  information  and  re'erences;  Tom  Greene. 
Classified  International,  3211  North  74th  Av. 
Hollywood  FL  33024;  (305)  981-1240. 

Put  our  proven  classified  sales  building  experi¬ 
ence  to  work  for  you. 


EQUIPMENT  &  SUPPLIES... 


BUSINESS  SYSTEMS 

CUSTOMIZED  BUSINESS  SYSTEMS  | 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  (®S, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
tor  more  information  (913)  381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications.  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

CAMERA  a,  DARKROOM 

CAMERAS  AND  PLATEMAKERS.  Buy,  sell, 
trade-10%  commission,  our  only  charge.  Jeff 
Weber.  (216)  729-2858. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  (X>mpare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  by  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  char^,  calcu¬ 
lates  rates  and  allows  month-end  volumn  dis¬ 
counts.  Retains  6-month  detail  for  1(X)0  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13.0<X).  Call  or  write  for  sample  reports.  Pub¬ 
lisher,  Control  Systems,  Steve  Kuckuk,  (715) 
526-6188,  PO  Box476,  Shawano Wl,  54166. 

_ COMPUTERS _ 

COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  901  Columbia  Cr.  Merrimack  NH  03054; 
(603)  424-5033. 

COMPUSCAN  ALPHA  O.C.R.’s,  3  available. 
Contact:  Ken  Ridout,  The  (tellas Times  Herald, 
(214)  744-6329. 


SHERIDAN  848  inserter.  Call  or  write  428  E 
Grand  Av.  Des  Moines  lA  50309;  (515)  282- 
2666. 

Great  Plains  Graphic-The  Equipment  People 

MISCELLANEOUS 

FOR  SALE — 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson.  Record  Publishing,  123  N  Prospect, 
Ravenna  OH  44266:  (216)  296-8414. 


OFFICE  DESIGN 


CLASSIFIED 
ADVERTISING  RATES 
LINE  ADS 

(Remittance  should  accompany  copy  un¬ 
less  credit  established.) 

1  week  —$3.50  per  line. 

2  weeks — $3.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 

Add  $3.50  per  insertion  (or  box  service 
and  count  as  an  additional  line  in  copy. 

POSITIONS  WANTED 

(Payable  with  order.) 

1  week  —$2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1 .80  per  line,  per  issue. 

Add  $2.50  per  issue  for  box  service  and 
count  as  an  additional  line  in  copy. 

Count  approximately  39  characters 
and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2  pm,  N.Y.  time 

Editor  &  Publisher 
575  Lexington  Av,  NY  NY  10022 
(212)  752-7050 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Carp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfiekf  IL 
60093;  (312)  446-7017. 

NEWSPRINT — Specialties-colors-groundwood 
papers;  sheets/rolls;  contract/spot;  David  F. 
m^-Paper  Sales,  Affiliated:  The  Paper  Group, 
Inc;  (212)  752-0558,  (602)  297-9976. 

PHOTOTYPESEUING 

BERTHOLD  PC-3  forms  typesetter.  $46,000 
new-$12.000  used.  AM  4800,  $12,900.  AM 
3500/504  PGM24,  $8750,,  AM  5404, 
$4950.  Never  used.  5810.  10%  commission. 
Bob  Weber.  (216)  729-2858. 

COMPUWRITER  PACKAGES  JR,  I,  II.  IV  or 
7200,  processor,  strips  and  spare  pa^  kit. 
$2495  and  up.  Guaranteed.  Jeff  Weber  (216) 
729-2858. 

COMP  IV  HR,  spare  parts  kit,  Compukwik,  2 
strips.  Like  new,  $7200.  10%  commission. 
Bob  Weber,  (216)  729-2858. 

COMPUGRAPHIC  2750,  with  or  without  disk 
drive.  Take  over  lease.  Phone  (918)  786- 
2228.  Ask  for  Rick  Stubblefield. 


EDIT  7900  LR  and  Edit  2750  II,  $13,500. 
Edit  2750  Dual  Disk,  $5000.  10%  commis¬ 
sion.  Bob  Weber.  (216)  729-2858. 


EDIT  7770  II,  vertical  ruling.  6  months  ok), 
$16,000.  1()%  commission.  Bob  Weber, 
(216)  729-2858. 


TALSTAR  T-1(X)0  Systems,  complete.  Includ¬ 
ing  two  32K  18/30’s,  four  CD  1 14  disk  drives, 
nine  Delta  Data  VDT’s,  Data  Products  2440 
Line  Printer.  Versatec  Line  Printer,  and  associ¬ 
ated  paper  tape  readers  and  punches.  Contact: 
Ken  Ridout,  The  Dallas  Times  Herald,  (214)  - 
744-6329. 


WHO  SAID  VDT's  ARE  EXPENSIVE? 

Not  us! 

With  an  Apple  II  or  TRS-80  your  entry/editing 
troubles  are  over.  On-line  typi^tting  capability 
too.  For  information  on  terminals,  software,  in¬ 
terfacing  and  applications  call  or  write: 

First  Mam  Computer  Systems 
Box  795-E 
Bedford  TX  76021 
(817)  589-7659 


BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  fee-- 
our  only  charge.  >ff  Weber  (216)  729-2858. 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A’s 

NORTHEAST  STIJRAGE  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 


Scott  or  Ed  Heisley;  (800)  527-1668. 

lAFCLMiimiDS 
COMMUNWAn  WITH 
TNI  COMMUNICATOIISI 


EDITOR  &  PUBLISHER  for  November  28,  1981 


18  MONTH  OLD  AM  COMP  TYPESETTER. 
4510-W.  $17,950.  Call  Henri  at  (707)  429- 
4552. 

TYPESETTING  EQUIPMENT.  Buyers  and  sel- 
lers  contact  us.  10%  sales  fee-ouronlycharge. 
Jeff  Weber  (216)  729-2858. 


TWO  COMPUGRAPHIC  2961  high  speeds  with 
font  strips  and  spare  parts,  $850  each.  Call  Jon 
Fishman,  Publisher.  Grew  Valley  AZ;  (602) 
625-5511. 


UNISETTER  LR  with  spare  parts  kit,  $8750. 
3-Uniterms,  $2750  each.  Trendsetter  with 
spare  parts  kit,  $11,300.  MDT  350's.  $3400 
each.  10%  commission.  Bob  Weber,  (216) 
729-2858. 


UTS  CONTROLLER,  $15,000.  5  UTS  termin¬ 
als.  $30(X)  each.  10%  commission.  Bob  We¬ 
ber,  (216)  729-2858. 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Onr  1(X)  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 


1962  GOSS  UNIVERSAL  LETTERPRESS 
For  sale:  6  units,  4  color  decks,  2  folders. 
Interested  party  please  telex  74606  ASCO  HX 
or  write  to:  Mr  L  Wong,  Sing  Tao  Newspaper 
Ltd,  635  King's  Rd,  News  Bldg,  Hong  Kong. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


AVAILABLE  IMMEDIATELY 
EXCELLENT  PRICING 

BALTIMORE  SUN  PRESSROOM 

8  units  Hoe  Colofmatic-22^4"  Cutoff 
Single  3:2  folder 
3  color  cylinders 
36  units  Hoe  Color  Convertible 
12  Color  cylinders 
6  folders-3:2  and  2:1 

Will  divide  components  and  folders  to  meet 
your  needs.  Highly  adaptable  to  offset  conver¬ 
sion. 

For  information  call  or  write: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr,  PO  Bo*  15999 
Lenexa  KS  66215 

(9 1 3)  492-9050  Telex  4-2362 


6-unit  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  HP  drive.  All 
units  and  roll  stands  are  stacked.  Well  main¬ 
tained,  in  A1  condition.  Available  immediately. 
Can  be  seen  in  operation.  (206)  653-2519. 


FOR  SALE  BY  OWNER.  5  units  of  News  King  (3 
units,  1%4  and  2  units,  1967)  with  Color  King 
folder.  Available  now.  (912)  764-9031. 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available:  (415) 
626-7020  or  (408)  496-0666. 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892,  Mfg 
1971. 

6  unit  Goss  Urbanite  press,  SN  U-640,  Mfg 
1968  used  to  print  15,(X)0  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders. 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25,  Vx  and  VS  folder. 

Goss  Community  add-on  units,  l%9-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  V*”,  45  VS". 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  2244,  5  units,  1973. 

Harris  V-25  8  units. 

Fairchild  Newsking  2  units,  1972. 

Color  King  8  units  KJ-6,  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

I  PEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 


LINOTYPE  Newsmaster  offset  newspaper 
press.  5  units  (4  units  are  3/c  units),  45(^" 
(22V4"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.liJO 
97  Marquare;  Dr 
Wheeling  IL  60(^90 

(312)  459-9700  I  'ilex  20-6766 


PRESSES,  CAMERA,  BINDERY,  3u/ers  and 
sellers  contact  us.  10%  sales  fee-our  only 
charge.  Jeff  Weber,  (216)  729-2858, 


PRESS-5  units  2-Folders  Color  King-68 
Stackers-3  Count-O-Veyors 
Clamp  Truck-1  Towmotor  LP  4000  lbs 
Camera- 1 -Robertson  20"x24"  Model  580- 
with  Carlson  Gammatrol  Unit 
Processor- 1-LogE  Model  LD-24 
Exposure  Units-l-Douthitt  Vacuum  Frame  with 
Ascolux  Light  60"x50".  1-Brown  Vacuum 
Frame  with  Mercury  Light  35"x45" 

Light  Tables-3-Brown  30"x40",  32"x42". 
52"x72" 

Northeast  Times,  8033  Frankford  Av,  Phi¬ 
ladelphia  PA  19136;  (215)  332-3300. 


SIX  UNIT  PRODUCTION  KING  with  twin  75hp 
drives-45000  I  PH 

Four  Unit  Community  (1973)  with  Community 
folder 

Four  Unit  Thatcher  Pacer 


6  units  2  folders,  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


I  PEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


4  UNIT  NEWS  KING  —  1973  40"  roll  stand 
heavy  duty  folder,  standard  accessories,  part 
$58,000.  Phone  (402)  444-1000,  Terry  A 
senbaugh  or  John  Gottschalk. 

16  UNITS  plus  two  half  decks  of  Harris  DiLitI 
system  available  due  to  offset  conversion.  Ai 
reasonable  offer  will  be  considered.  Plea: 
contact  Henry  Gurski,  Jackson  Newspaper 
New  Haven  CT  06511;  (203)  562-1121. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Ho 
Scott,  Goss  and  Wood  presses,  offset  or  lett 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  use 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printirig  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


60"  Capco  Rewinder 
Mac  Beth  40"  plate  burner 
40"  Non  Stop  Flip  Top 
50hp-60hp  and  30hp  Goss  Drives 
Four  Position  Goss  Roll  stand 
104  Count-O-Veyor 

Goss  rewind  motor,  reversible,  variable  speed. 
Mounted. 


UPECO,  Inc 

Box  455 

Lyndhurst  NJ  07071 
(201)  438-3744 


THE  WEB  SPECIALISTS 
Goss  Suburban  1500,  7  units,  1969 
Goss  SC,  6  units,  1969 
Goss  Community,  4  units,  1972 
Goss  Community  add-on  units,  1968-72 
Goss  Suburban  add-on  units,  1967 
Goss  Urbanite,  6  units,  2  3-colors,  1968-72 
Goss  Urbanite  add-on  units  and  folders 
Harris  N845,  6  units.  1971 
Harris  V-25,  8  units,  3  JF  25's,  1978 
ONE  (iorp/Atlanta 

(404)  321-3992  Telex  700563 


WANTED  TO  BUY 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  Wers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

WANTED  TO  BUY 

LATE  STYLE 

COTTRELL  V22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER. 

AKI  ULTRA  COMP 

TERMINAL  FOR  SPARE  PARTS 

CALL  (501)  524-5144 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

E&P  CLASSIFIEDS 

The  Industry’s  Marketplace 
(212)  752-7050 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

HELP  WANTED.  .  . 


ACADEMIC 


/Vssociate  Dean’s  Positiorr — Indianapolis 
INDIANA  UNIVERSITY'S  School  of  Journal¬ 
ism,  in  a  major  expansion  of  its  responsibilities, 
is  offering  journalism  education  at  Indiana  Uni¬ 
versity/Purdue  University  at  Indianapolis.  As 
part  of  its  plans  for  a  program  of  high  quality, 
the  school  is  seeking  an  associate  dean  to  su- 
penrise  its  journalism  education  program  in  In¬ 
dianapolis.  This  individual  should  have  solid 
experience  or  interest  in  administration  as  well 
as  excellent  academic  and/or  professional 
credentials.  PhD  preferred,  but  faculty  will 
seriously  consider  excellent  professional 
credentials  in  lieu  of  doctorate.  Rank  and  salary 
negotiable.  The  position  will  require  teaching 
one  course  each  semester  in  addition  to  car¬ 
rying  out  administrative  duties  and  building 
ties  to  the  Indianapolis  community.  Possible 
areas  of  teaching  include  reporting,  editing, 
photojournalism,  journalism  history,  advertis¬ 
ing,  public  relations,  communication  law, 
media  management,  and  mass  media  and  soci¬ 
ety.  The  candidate  should  have  a  strong  com¬ 
mitment  to  excellence  in  journalism  education 
and  an  ability  to  inspire  others  to  acieve  excell¬ 
ence  in  teaching,  research  and  service,  as  well 
as  an  ability  to  relate  to  media  professionals 
working  in  the  state  capital  area.  Generous 
fringe  benefits.  Indiana  University  is  an  equal 
opportunity  employer.  Please  forward  a  letter  of 
application  and  resume  and  arrange  for  4  let¬ 
ters  of  reference  to  be  sent  to  Professor  David 
Weaver,  Chair,  Search  Committee,  School  of 
Journalism,  Indiana  University,  Bloominrton 
IN  47405.  Deadline  for  receipt  of  materials  is 
January  29,  1982. 


ASSISTANT  TO  ASSOCIATE  professor  position 
available.  PhD  required,  teaching  and  publica¬ 
tion  experience  preferred.  Teach  Press  Law  and 
Ethics,  History  of  Journalism,  Introduction  to 
Journalistic  Writing,  News  Reporting  and  Writ¬ 
ing,  possibly  Introduction  to  Mass  Communica¬ 
tion.  Salary  and  rank  commensurate  with  qual¬ 
ifications  and  experience.  Application  deadline 
December  15,  1981,  for  starting  date  Septem¬ 
ber,  1982. 

Send  letters  of  application  and  supporting 
material  to  Dr  Clarence  McCord,  Head,  Depart¬ 
ment  of  Communication  Arts,  Georgia  South¬ 
ern  College,  Statesboro  GA  30460.  EEO/AA 
employer. 


JOURNALISM:  Louisiana  State  University 
School  of  Journalism  is  seeking  a  tenure-track 
faculty  member  for  the  news-editorial  sequ¬ 
ence  for  1982-83.  Possibility  of  fiscal  year 
appointment.  Salary  and  rank  open  depending 
on  quahfications.  Will  do  some  journalism  ex¬ 
tension  work.  PhD  and  media  experience  re¬ 
quired.  Send  application  and  resume  by  Janu¬ 
ary  1,  1982  to  Dr  John  C  Merrill,  Director, 
School  of  Journalism,  Louisiana  State  Uni- 
versiW,  Baton  Rouge  LA  70803.  LSU  is  an 
b.  .1  opportunity  affirmative  action  employer. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE'RE  EDUCATED! 

E&P  CLASSIFIEDS 
(212)  752-7050 


ACADEMIC 


ANGELO  STATE  UNIVERSITY  seeks  to  fill  two 
faculty  vacancies.  Has  an  immediate  require¬ 
ment  for  a  staff  person  to  join  by  January  13, 
1982.  Teach  four  news-editorial  and  related 
courses,  assist  the  advisor  to  student  publica¬ 
tions,  and  provide  academic  advisement  to 
journalism  students.  Position  requires  solid 
professional  news-editorial  experience  either  in 
newspapers  or  in  broadcast  news,  a  master's 
degree  in  journalism.  Doctorate  preferred  but 
adequate  professional  experience  will  be 
accepted  in  lieu  thereof.  Salary  competitive 
with  the  industry  and  with  other  state  schools. 
Deadline  is  open  but  may  close  anytime  after 
November  30,  1981. 

Also  requirement  for  Head,  Department  of 
Journalism  to  join  either  May  31,  1982  or  Au¬ 
gust  24,  1982.  Teach  three  courses,  advise 
student  publications,  and  guide  the  develop¬ 
ment  of  a  growing  and  dynamic  department. 

Solid  professional  experience,  at  least  three 
years,  in  news-editorial  operation  of  either 
newspaper  or  broadcast  news  is  essential.  Mas¬ 
ter's  degree  in  journalism  plus  minimum  three 
years  teaching  and  academic  administrative 
experience.  Doctorate  preferred  but  will  accept 
adequate  professional  experience  in  lieu  there¬ 
of.  Salary  competitive  with  industry  and  with 
other  state  schools.  San  Angelo  is  located  in  the 
Texas  Sunbelt.  Deadline  is  open  but  may  close 
anytime  after  January  31,  1982.  Address  in¬ 
quiries  to:  Dr  Fred  Mahler,  College  of  Profes¬ 
sional  Studies,  Angelo  State  University,  San 
Angelo  TX  76909. 

An  Affirmative  Action/ 

Equal  Opportunity  Employer. 


Assistant  Professor — Indianapolis 
INDIANA  UNIVERSITY’S  School  of  Journal¬ 
ism,  in  a  major  expansion  of  its  responsibilities, 
is  offering  journalism  education  at  Indiana  Uni- 
versity/P^urdue  University  at  Indianapolis 
(lUPlJI).  As  part  of  its  plans  for  a  program  of 
high  quality,  the  school  is  seeking  a  strong 
faculty  member  at  the  assistant  professor  level 
able  to  teach  skills  courses  at  lUPUl,  particu¬ 
larly  beginning  newswriting  and  editing,  or 
photojournalism.  In  addition,  the  candidate 
should  teach  a  specialty  such  as  journalism 
history,  advertising,  public  relations,  com¬ 
munication  law,  media  management  or  mass 
media  and  society.  The  new  colleague  will  be 
expected  to  teach  a  normal  load  of  two  courses 
per  semester,  conduct  research  and/or  creative 
activi^,  and  build  professional  ties  to  the  Indi- 
anpolis  community.  PhD  preferred,  but  faculty 
will  seriously  consider  excellent  professional 
credentials  in  lieu  of  doctorate.  Rank  and  salary 
negotiable.  Summer  teaching  could  add  15- 
20%  of  base  salary.  Generous  fringe  benefits. 
Indiana  University  is  an  equal  opportunity  em¬ 
ployer.  Please  forward  a  letter  of  application 
and  resume  and  arrange  for  4  letters  of  refer¬ 
ence  to  be  sent  to  Professor  David  Weaver, 
Chair,  Search  Committee.  School  of  Journal¬ 
ism,  Indiana  University.  Bloomington  IN 
47405.  Deadline  for  receipt  of  materials  is 
January  29,  1982. 


ANTICIPATED  FACULTY  POSITION  (Fall,  82): 
Minimum  requirement,  MA  in  English,  Journal¬ 
ism,  or  Communication  (PhD  desirable)  plus  5 
years  experience  in  journalism,  editing,  or 
other  professional  writing  area,  and  2  years 
teaching  experience;  $22,000-$27,000;  to 
teach  in,  develop  and  coordinate  new  Com¬ 
munications  program  with  primary  emphasis 
on  written  communication  in  various  media: 
newspapers,  book  bublishing,  radio,  tv,  adver¬ 
tising,  etc.  New  program  will  be  housed  in  De¬ 
partment  of  Literature  with  emphasis  on  liberal 
arts  education  (not  technical  training).  Submit 
letter,  vita,  and  list  of  publications  to  Search 
Committee,  Department  of  Literature.  Uni¬ 
versity  of  North  (^rolina  at  Asheville,  Asheville 
NC  28814.  Deadline:  January  10,  1982.  An 
Equal  Opportunity  Employer. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


CORNELL  UNIVERSITY  Department  of  Com¬ 
munication  Arts  invites  applications  for  assis¬ 
tant,  associate,  or  full  professor  tenure-track 
position.  PhD  required.  Teaching  50%,  re¬ 
search  50%.  Teach  mass  communication 
theory,  research  on  undergraduate,  master's 
levels.  Research  rural  or  agricultureal  com¬ 
munication,  potential  for  leadership  in  re¬ 
search,  international  training.  New  com¬ 
munication  technology  knowleo^  desirable. 
Rank,  salary  dependent  on  qualifications.  Start 
July,  1982.  Applications,  including  cover  let¬ 
ter,  resume,  transcripts,  four  letters  of  refer¬ 
ence  t^  February  15  to:  Dr  Ronald  E  Ostman, 
Chair,  Search  Committee,  Communication 
Arts,  307  Roberts  Hall,  Cornell  University. 
Ithaca  NY  14853.  Equal  Opportunity/Affirma¬ 
tive  Action  Employer.  Minorities,  women,  the 
handicapped  encouraged  to  apply. 


JOURNALISM  CHAIR:  The  University  of  Alaba¬ 
ma  seeks  a  chairperson  for  its  accredited  prog¬ 
ram  in  journalism.  The  department  isoneof  our 
four  instructional  units  in  the  School  of  Com¬ 
munication,  which  has  over  1600  students. 
Other  teaching  areas  are  Advertising/Public  Re¬ 
lations,  Broadcast  and  Film  Communication, 
and  Speech  Communication.  The  chair  directs 
a  program  of  250  majors  with  a  faculty  of  ten. 
The  candidate  should  possess  qualifications 
for  a  senior  faculty  appointment,  including 
PhD,  teaching  experience,  and  demonstrated 
scholarship.  Previous  administrative  experi¬ 
ence  and  professiona'  newspaper  experience 
are  highly  desired.  Rank  and  salary  will  be  de¬ 
termined  by  qualifications.  Nominations  and 
applications  should  be  sent  to  William  H  Mel- 
son.  School  of  Communication,  PO  Box  1482, 
University  AL  35486.  The  University  of  Alaba¬ 
ma  is  an  equal  opportunity/affirmative  action 
employer. 


LECTURER  TO  FULL  PROFESSOR  to  teach 
courses  in  news-editorial  sequence,  ie  report¬ 
ing-writing-editing.  Professional  newspaper  ex¬ 
perience  a  must.  Earned  advanced  degrees 
welcomed.  Salary,  rank  depend  on  qualifica¬ 
tions.  Position  open  August,  1982.  An  equal 
opportunity/affirmative  action  employer.  Write, 
with  resume,  to  Chairman,  Department  of  Jour¬ 
nalism,  Baylor  University,  Waco  TX  76798. 


NEW  POSITION — Assistant  Professor  in  photo¬ 
journalism.  Professional  experience  and  adv¬ 
anced  degree  desired.  Application  deadline: 
February  1,  1982.  Send  resume  to:  Fred  A 
Demarest,  Chairman,  Photography  Depart¬ 
ment.  SI  Newhouse  School  of  Public  Com¬ 
munications,  Syracuse  University,  Syracuse 
NY  13210.  Swacuse  University  is  an  equal 
opportunity/affirmative  action  employer. 


THE  UNIVERSITY  OF  ALABAMA  in  Birming¬ 
ham  seeks  an  Assistant  Professor  of  Journalism 
to  teach  newswriting  and  editing  with  secon¬ 
dary  experience  in  one  or  more  of  the  following: 
photojournalism,  graphics,  public  relations, 
and/or  law.  PhD  preferred  but  applicant's  with 
a  Master's  degree,  teaching,  and  substantial 
professional  experience  will  be  considered.  The 
tenure-track  position  opens  September,  1982, 
salary  is  competitive  with  excellent  fringe  be¬ 
nefits.  UAB  presently  offers  undergraduate  de¬ 
gree  programs  in  communication  and  rhetorical 
theory  as  well  as  journalism,  broadcasting,  and 
public  relations.  UAB  is  an  affirmative  action 
equal  opportunity  employer.  Send  resumes  to  E 
Culpepper  Clark,  Chairman,  Communication 
Studies,  Building  3,  UAB,  Birmingham  AL 
35294. 


ADMINISTRATIVE 


CONTROLLER 

Excellent  opportunity  with  company  located  on 
the  Atlantic  coast  in  Zone  4  seeking  an  indi¬ 
vidual  to  manage  its  accounting  operations. 
Company  is  broad-based  with  ownership  of 
newspap^  (daily  and  weekly),  tv,  radio  and 
cable.  The  professional  we  seek  must  have  prior 
newspaper  experience  with  a  strong  accounting 
backpound.  Must  be  familiar  with  computer 
operations  and  have  good  management  skills. 
Include  salary  requirements  and  references 
with  resume  to  Box  3440,  Editor  &  Publisher. 


GENERAL  MANAGER 

Ideal  opportunity  for  candidate  with  strong 
accounting  and  production  background  to 
manage  our  10,000  daily  circulation  newspap¬ 
er  located  in  Zone  2.  All  replies  held  in  strict 
confidence.  Please  respond  with  a  letter  and 
resume  including  salary  history  tO: 


GENERAL  MANAGER.  ILLINI  PUBLISHING 
CO,  publisher  of  student  publications,  operator 
of  student  FM  station.  University  of  Illinois. 
Person  would  supervise  operations.  Newspaper 
business  background  preferred.  Send  full  de¬ 
tails  to  Gene  Gilmore,  810  South  Wright,  119 
Gregory  Hall,  Urbana  IL  61801. 


GENERAL  MANAGER 

If  you  have  had  General  Management  and 
Editorial  experience  with  a  weekly  publication 
and  knowledge  of  commercial  printing,  you  are 
the  person  we  are  looking  for. 

Scripps-Howard  Newspapers  has  an  opening  in 
Bardstown,  Kentucky,  for  an  individual  with 
the  above  qualities.  Please  contact.  Director  of 
Operations,  City  Newspapers,  1100  Central 
Trust  Tower,  Cincinnati  OH  45202. 


GENERAL  MANAGER  for  small  paid  weekly 
and  large  free  weekly  reaching  over  60,000 
homes  in  gracious  Zone  2  area.  Candidate's 
strong  forte  should  be  sales,  but  gooti  educa¬ 
tion,  high  energy  and  sound  business  judgment 
also  required.  Experience  in  weekly  newspaper 
and  free  distribution  and  knowledge  of  mail 
desirable.  A  challenging  position  for  someone 
anxious  to  prove  ability  to  run  a  small  business. 
Weeklies  are  owned  by  larger  enterprise  that 
will  give  strong  staff  support  but  allow  inde¬ 
pendence  of  action.  Reply  giving  work  and  sal¬ 
ary  history  to  Box  3421,  Editor  &  Publisher. 


MANAGER-NEWSPAPERS 

Ohio-based  corporation  is  looking  for  a  General 
Manager  to  run  2  semi-weekly  newspapers  lo¬ 
cated  West  of  Toledo.  Sales,  typesetting,  pas¬ 
teup  and  distribution  is  done  on  location,  but, 
printing  is  provided  by  the  corporate  headquar¬ 
ter  facility.  Newspaper  exrarience  and  an 
aggressive  attitude  are  needed  to  help  these 
highly  respected  newspapers  serve  growing 
markets.  Community-oriented  individual  a 
plus. 

Earnings  potential  in  the  low  $20's.  Write  in 
confidence,  including  salary  history,  or  salary 
requirements  to  "Manager-Newspapers,"  PO 
Box  16131,  Cleveland  OH  44116. 

An  Equal  Opportunity  Employer  M/F 


OPENINGS  EXIST  for  experienced  newspaper 
persons  with  proven  managerial  ability  who  are 
interested  in  operating  weekly  or  small  daily 
newspapers.  The  positions  offer  the  opportun¬ 
ity  to  share  in  the  growth  of  the  local  newspap¬ 
er,  the  community  and  the  parent  company. 
Good  fringe  benefits  and  advancement  oppor¬ 
tunities.  Please  send  resumes  to:  The  WJ  (Irif- 
fin  Newspaper  Co,  PO  Box  838,  Downey  CA 
90241  Att:  P  Tofani. 


PUBLISHER  with  marketing  skills  needed  for 
weekly  paper:  part  of  group,  potential  promo¬ 
tion  to  daily,  ^nd  resume,  salary  history  to  Box 
3478,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER 
Mature  professional-still  willing  to  put  in  a  full 
day's  work-needed  to  head  sales  effort  for 
leading  national  trade  journal  serving  rapidly 
growing,  large  dollar  volume  industry.  Seeking 
seasoned  veteran  with  full  understanding  of 
print  media  to:  make  direct  sales  calls  (outside 
and  phone):  service  well-established  accounts 
and  develop  new  ones:  and  professionally  rep¬ 
resent  our  respected  company.  Substantial  sal¬ 
ary/benefit  package  awaits  the  right  candidate. 
Pleasant  SunbeItTocation  in  lakeside  commun¬ 
ity  near  major  metropolitan  city.  Send  resume 
and  salary  history  to  Box  3404,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER  TRAINEE 
Join  leading  national  monthly  trade  magazine 
serving  an  established  growth-oriented  indus¬ 
try.  Candidate  with  3-5  years  print  media  sales 
experience,  willing  to  nurture  under-worked 
accounts  and  learn  this  industry,  will  be  top 
contender  to  Advertising  Manager  position 
within  9  months.  Opportunity  for  excellent 
financial  rewards  for  aggressive,  well-rounded 
professional.  Super  location  in  bedroom  com¬ 
munity  near  major  Sunbelt  city.  Send  resume 
and  salary  history  to  Box  3405,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES  MANAGER 
With  great  growth  potential  with  experience  in  a 
sound  Zone  7  daily.  This  could  be  the  challenge 
you  have  been  looking  for.  Must  have  manage¬ 
ment  skills  and  sales  leadership.  Send  resume 
and  full  confidential  salary  requirements  to  Box 
3413,  Editor  &  Publisher. 


J-30,  P.O.  BOX  2069 
Philadelphia.  PA  19103 
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ADVERTISING  MANAGER 
A  manager  is  someone  who  makes  things  hap¬ 
pen.  This  Zone  2  daily  is  looking  for  such  a 
person  to  lead  a  7-person  ad  staff  .Lots  of  chal¬ 
lenges  and  opportunities  if  you  are  efficient, 
promotion-minded  and  want  to  be  part  of  an 
aggressive  management  team.  Setto  resume 
and  salary  requirements  to  Box  3424,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Immediate  opening  for  an  experienced  director 
for  a  well  established  West  coast  weekly  news¬ 
paper  chain. 

Must  ne  strong  on  planning,  training,  develop¬ 
ment  of  sales  programs,  and  communication. 
Excellent  salary,  bonus,  and  benefit  program 
All  applications  will  be  kept  confidential. 
Send  resume  to:  Box  3453,  Editor  &  Publisher. 


ASSISTANT  NATIONAL 
ADVERTISING  MANAGER 

Metro  daily  needs  candidates  with  experience 
in  newspaper  advertising  and  supervision.  Ex¬ 
cellent  growth  potential.  Minimum  require¬ 
ments: 

1 .  Five  or  more  years  experience  in 
newspaper  advertising  sales.  Nation¬ 
al  advertising  experience  preferred. 

2.  One  or  more  years  of  sales  supervis¬ 
ory  experience. 

3.  Some  college-degree  preferred, 
but  may  be  offset  by  experience. 

4.  Capable  of  short  and  long  range 
planning  and  staff  development. 

l30,0<X)-f  to  start  depending  on  experience. 
Good  benefits  with  establish^  firm.  Zone  9. 
Send  resume  and  salary  history  to  Box  3466, 
Editor  &  Publisher  by  December  18,  1981. 


ADVERTISING  DIRECTOR  for  student  daily 

newspaper.  $14-$16K,  negotiable.  Write 

Search  Purdue  Exponent,  West  Lafayette  IN 
47907. 


RETAIL  ADVERTISING  MANAGER.  We  need  a 
goal-oriented,  goal-setting  manager  to  lead 
staff  that  has  the  potential  to  help  achieve  your 

ris.  Fast  paced  position  on  60M  daily  in  Zone 
Position  reports  to  Ad  Director.  Prior  man¬ 
agement  experience  necessary.  Reply  in  confi¬ 
dence.  Send  resume  and  salary  history  to  Box 
3406,  Editor  &  Publisher. 


SALES  MANAGER 

Major  Midwestern  metropolitan  newspaper  has 
an  opening  for  a  retail  advertising  sales  mana¬ 
ger.  We  are  seeking  a  candidate  with  a  proven 
track  record  in  sales  management  in  addition  to 
a  college  degree.  Person  selected  will  enjoy 
direct  selling  involving  new  business  and  major 
accounts,  and  training  and  motivating  a  staff  of 
talented  sales  reps  vmile  working  as  part  of  a 
management  team.  If  interested  we  invite  you 
to  forward  your  resume  in  complete  confidence 
to  Box  3417,  Editor  &  Publisher.  Zone  5.  An 
Equal  Opportunity  Employer. 


SMALL  WISCONSIN  MARKET  with  TMC  daily/ 
weekly.  Excellent  position  with  full  fringes  for 
working  ad  manager.  Must  be  competitive, 
aggressive  and  teacher.  Four-person  staff. 
Write  Box  3463,  Editor  &  Publisher. 


ARTIGRAPHICS 


NEWSPAPER  STAFF  ARTIST 
Designer  with  skills  in  news  graphics,  illustra¬ 
tion,  and  typography  to  work  in  5-person  art 
department.  Please  send  samples,  resume  and 
salary  history  to:  Nancy  Tobin  Willis,  News  Art 
Director,  Buffalo  Courier-Express,  Buffalo  NY 
14240. 


aRCULATION 


CIRCULATION  MANAGER.  34  years  old,  9 
years  experience  1 1  phases,  mailroom  to  TMC. 
Very  strong  in  sales  and  training.  Looking  for  a 
long  range  challenge  with  solid  newspaper. 
Goal  setter  and  achiever  who  loves  the  busi¬ 
ness.  Excellent  references  and  track  record. 
Any  Zone.  Reply  Box  3443,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  community  daily 
newspaper  in  (toatsville,  Pennsylvania.  Must 
have  experience  in  home  delivery  and  be  strong 
on  service.  Knowledge  of  wholesale  distribu¬ 
tion  and  single  copy  sales  important.  Must  pos¬ 
sess  ability  to  manage  field  and  office  person¬ 
nel.  Good  spot  for  number  2  person  to  move 
into  number  1  position.  Salary  in  upper  teens. 
Send  resume  to  Box  71,  Ardmore  PA  19003. 


ASSISTANT  CIRCULATION 
MARKETING  MANAGER 


Metro  daily  is  seeking  candidates  for  our  cir¬ 
culation  promotion  department.  The  ideal 
candidate  will  have  an  overall  understanding  of 
circulation  and  promotion  plus  various  market¬ 
ing  concepts.  Also  should  have  supervisory  ex¬ 
perience  and  budgeting  background.  Must 
understand  types  of  competitors  other  than 
print  media. 

$28,0(X}  depending  on  experience  plus  good 
benefits  to  start,  (jood  growth  potential  for  the 
right  person.  Zone  9.  S^  resume  and  salary 
history  to  Box  3465,  Editor  &  Publisher. 


WE  ARE  SEEKING  a  promotion-oriented  indi¬ 
vidual  willing  to  manage  our  circulation  depart¬ 
ment.  We  are  a  7-oay  morning  daily  with 
13,000  circulation  and  growth  potential.  Lo¬ 
cated  in  southeast  Kansas  close  to  the  Ozarks 
and  lake  area.  Experience  preferred.  Fringe  be¬ 
nefits,  salary  n^tiable.  Send  resume  to  Tom 
Collinson,  Publisher,  The  Morning  Sun,  PO  Box 
H,  Pittsburg  KS  66762. 


DATA  PROCESSING 


PROGRAMMER-ANALYST 
We  are  a  Zone  2  AM  daily  with  a  125,000 
circulation  seeking  a  experienced  programmer- 
analyst  to  join  our  growing  Data  Proc^ng  de¬ 
partment.  Individual  should  have  three  years 
background  work  programming  in  Cobol  on 
Burroughs  or  DEC  equipment.  Our  newspaper 
offers  a  excellent  benefits  package  and  working 
conditions,  along  with  opportunities  for  growth. 
Send  resume  including  salary  history  to  Box 
3456,  Editor  &  Publisher. 


EDITORIAL 


ALL  AROUND  REPORTER,  news,  city  govern¬ 
ment,  schools,  sports,  camera:  able  to  work  a 
full  day  for  a  small  city  paper,  northern  New 
England.  Commuting  distance  to  sports  and 
cultural  activities  in  Boston.  Compensation 
open.  Send  complete  resume  and  clips  to  Box 
3332,  Editor  &  hjblisher. 


GENERAL  ASSIGNMENT  REPORTER  for  2 
weeklies  in  northwestern  Connecticut.  One- 
year  of  experience  or  sharp  J-school  grad. 
Duties  include  writing  and  photography, 
chance  to  leam  editing.  Must  be  willing  to  work 
hard  for  rural  area  pay.  Call  Dan  Jacobs,  (203) 
435-2541. 


CITY  EDITOR— What  make  a  great  city  editor? 
If  you  can  tell  me,  you  might  just  get  a  chance 
to  be  one.  I  need  a  second  in  command  and 
won't  settle  for  less  than  the  very  best.  If  you 
think  you  have  the  skills,  significant  experi¬ 
ence,  news  judgment  and  drive  and  determina¬ 
tion  to  lead  our  excellent  reporting  staff,  you're 
going  to  have  to  convince  me.  Get  the  ball 
rolling  be  sending  me  a  resume,  clips,  salary 
expei^tions  and  a  cover  letter  telling  me  about 
yourself  and  your  philosophy  of  newspapering. 
We're  an  award-winning,  44,000  Southeastern 
daily.  Send  materials  to  Dennis  D  Dible,  Man¬ 
aging  Editor,  Kingsport  Times-News,  PO  Box 
479,  Kingsport  TN  37662. 


CITY  EDITOR 

Do  you  fit  this  profile?  Strong  city  desk  back¬ 
ground,  preferably  with  major  newspapers  in 
100,000  range.  Glood  leader  with  special  skills 
in  working  with  reporters  and  writing.  Under¬ 
standing  of  graphics.  We  are  a  major  metro 
region  75,000-80,(X)0  PM  with  heavy  local 
empahsis.  Box  3462,  Editor  &  Publisher. 


CENTRAL  FLORIDA  DAILY  looking  for  talent  to 
complement  news  department  professionals. 
We  need  government  and  police/courts  repor¬ 
ters.  You  qualify  if  you  have  minimum  2  years 
experience  and  want  to  broaden  your  career. 
Send  resume,  non-returnable  clips  to  Box 
3472,  Editor  &  Publisher. 


EDITOR,  REPORTER-PHOTOGRAPHERS  for 
upstate  New  York  weekly.  Well  established 
company.  Experience  preferred,  however  de¬ 
sire,  ability  more  Jmportont.  Send  resume, 
copy  samples,  salary  required.  Area  scenic:  ski, 
hunt,  fish,  golf.  Box  33%,  Editor  &  l^blisher. 


EDITOR  for  award-winning  northern  Illinois 
6000  weekly.  Oeative  editor  who  can  manage 
a  staff  of  3.  Expertise  in  all  aspects  of  views 
essential.  Good  salary  and  benefits.  Resume 
and  clips  to  Publisher,  Box  100,  Mendoda  IL 
61342, 
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HELP  WANTED 


EDITORIAL 


EDITOR  WANTED 

IF  YOU  WOULD  LIKE  to  build  yourowr  mouset¬ 
rap  in  a  major  suburban  competitive  market.  If 
you  can  train  a  young  staff.  It  you  are  strong  on 
local  news  coverage.  If  you  like  to  run  your  own 
show  and  have  fun.  Then  you  should  send  your 
resume  to  us.  We  offer  all  of  the  above  plus  an 
attractive  fringe  benefit  plan.  Box  3386,  Editor 
&  Publisher. 


REPORTER 


Weekly  business  newspaper  covering 
manufacturing  industries  seeks  Re¬ 
porters  for  Los  Angeles  and  Houston 
bureaus.  Minimum  of  2  years  report¬ 
ing  experience  for  daily  papers,  for 
wire  services  essential,  ^nd  resume, 
work  samples,  and  salary  require¬ 
ments  to  Box  2A,  1 1  West  37th  St, 
New  York  NY  10018. 

An  equal  opportunity  employer  M/F 


FINANCIAL  EDITOR/WRITER 
Wanted  by  aggressive,  mid-sized  daily  in  Zone 
4.  Must  be  inquisitive,  knowledgeable  and  in¬ 
terested  in  personal  and  corporate  finance, 
money  markets,  real  estate,  government  econo¬ 
mics,  overall  trends.  Must  be  assignment/idea 
oriented  and  outgoing  and  personable  to  gene' 
ate  a  wide  field  of  financial  resources.  Send 
resume,  cover  letter,  published  work  and  rtfer- 
ences  to  Box  3438,  Editor  &  Publisher. 

AGGRESSIVE  BANKING/FINANCIAL  news  re- 
porter,  2-3  years  experience,  needed  to  help 
staff  the  ChicagCHbased,  midwest  bureau  of  a 
national  daily  financial  newspaper.  Salary 
around  $20,000  for  the  right  bright-writer. 
Send  resume  and  clips  to  Box  3460,  Editor  & 
Publisher. 

BUSINESS  EDITOR/WRITER  for  regional  busi- 
ness  magazine  and  national  magazine.  Con¬ 
cise,  snappy  writing  and  editing  skills  and  busi¬ 
ness  experience  required.  Send  resume,  sam¬ 
ples  to:  Robert  Dixon,  Curtis  Publishing  Co,  PO 
Box  567B,  Indianapolis  IN  46206. 

BUSINESS  NEWS  WRITER 

No  recession  here  in  Houston!  Big  opportunity 
for  professional  growth  with  newsweekly  serv¬ 
ing  oil  drilling  and  equipment  companies.  Good 
benefits.  Very  high  pay.  Non-smoker.  Send  re¬ 
sume,  clips  to  PEO,  Suite  36,  1515  Garrett- 
son,  Houston  TX  77056. 


HELP  WANTED 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to; 
Northwest  Marketing  Limited,  PO  Box  3658, 
Lacey  WA  98503. 

HANDS-ON  EDITOR  WANTED.  Young,  aggres- 
sive  news  team  needs  experience  editor.  Salary 
in  the  $16,000  range.  One  of  Zone  5's  best 
weekly  newspapers.  Ideal  county  seat  com- 
muni^.  Here's  a  chance  to  grow  and  establish 
roots.  Send  complete  resume  to  Box  3442, 
Editor  &  Publisher. 

LEADING  NORTH  CAROLINA-BASED  national 
furniture  publication  seeks  experienced  writer/ 
editor  with  strong  background  in  financial 
analysis  and  reporting.  Challenging  opportun¬ 
ity  to  gather,  organize  and  analyze  business 
information  on  individual  companies  and  the 
industry.  Send  resume  and  recent  clips  to  Bill 
Peterson,  Editor,  Furniture  Today,  Box  2754, 
High  Point  NC  27261. 

MANAGING  EDITOR  for  rapidly  vowing  award¬ 
winning  weekly  group  Zone  2.  Managerial  and 
training  strengths  critical,  but  must  be  able  and 
willing  to  do  it  all,  hard  news,  sports,  commun¬ 
ity  coverage,  editorial  page.  Call  Hamilton 
Meserve,  914-677-8241. 

NEWS  PHOTOGRAPHER 
Far*  growing  Alaska  daily  of  40,000  circulation 
has  opening  for  aggressive,  talented  photojour- 
njlist.  Able  to  do  it  all.  Spot  news,  features, 
essays  in  both  color  and  black  and  white.  Inten- 
seley  competitive  market  demands  hard  work 
as  well  as  ability.  We  need  a  thoroughly  profes¬ 
sional  photographer  to  contribute  to  a  fine- 
looking  newspaper  that  is  getting  better.  If 
that's  you,  send  samples,  resume,  salary  his¬ 
tory  and  letter  to  WP  Dougherty,  Assistant  Man¬ 
aging  Editor,  Anchorage  Daily  News,  Pouch 
^16,  Anchorage  AK  99502. 

NIGHT  EDITOR 

We  are  looking  for  an  exceptional  editor  to 
direct  the  night  side  of  our  paper.  The  work 
involves  copy  editing,  and  directing  reporters 
and  correspondents.  The  righ^  candidate  will 
have  some  experience,  be  agressive,  show  he/ 
she  can  get  the  best  out  of  people  and  make  a 
significant  contribution  to  our  paper.  The  abil¬ 
ity  and  ambition  to  advance  is  important.  We 
are  a  Zone  2  medium-sized  daily  in  the  New 
York  metro  area.  Send  resume  and  salary  his¬ 
tory  to  Box  3457.  Editor  &  Publisher. 


GENERAL  FEATURES  EDITOR.  Houston  resi¬ 
dents  only.  Five  years  experience.  Strong  writer 
contacts.  Salary  open.  Box  3412,  Editor  & 
Publisher. 


NEWS  ASSISTANT 


Dow  Jones  &  Co.,  Inc.,  publisher  of  The  Wall  Street 
Journal,  is  seeking  a  News  Assistant  for  its  expand¬ 
ing  interactive  News/Retrieval  Service.  The  position 
will  be  located  in  our  Princeton,  N.J.  facility. 

Duties  will  involve  indexing  and  assisting  in  the  edit¬ 
ing  of  our  news  wires  and  publications,  including 
The  Wall  Street  Journal,  for  online  retrieval. 

We  are  looking  for  a  recent  college  graduate  with 
some  business  courses,  good  typing  skills  and  an 
interest  in  a  journalism  career.  VDT  experience  is 
useful. 

We  offer  growth  potential,  attractive  salaries  and 
excellent  benefits.  Please  forward  a  detailed  re¬ 
sume,  including  salary  history,  in  confidence  to: 

EMPLOYMENT  MANAGER 
DOW  JONES  &  CO.,  INC. 

P.O.  BOX  300 

PRINCETON,  NEW  JERSEY  08540 

An  Equal  Opportunity  Employer 


HELP  WANTED 


NIGHT  EDITOR 

Need  a  take  charge  individual  who  can  operate 
night  copy  desk  with  minimal  direction.  Must 
be  experienced  editor  and  able  to  handle  re¬ 
write.  breaking  news.  Knowledge  of  sports 
helpful.  This  is  an  expansion  position  on  a  PM 
paper  with  a  good  future  in  beautiful  Naples  on 
the  Gulf.  Resume,  clips,  samples  to  George 
Cecil,  Executive  Editor,  Naples  Daily  News.  PO 
Box  7009,  Naples  FL  33940.  No  phone  calls. 

NEW  JERSEY  DAILY  in  shadow  of  Big  Apple 
rebuilding  after  promotions  from  within.  Need 
copy  editors,  editorial  page  editor.  Great  oppor¬ 
tunities  for  hard  workers  with  potential.  Will 
train.  Big  bucks  cannot  be  your  goal;  we  don’t 
pay  New  York  City  rates.  Resume,  tearsheets, 
clips  to  Box  3467,  Editor  &  Publisher. 


REPORTER 

1 1,000  circulation  daily  looking  for  reporter  to 
join  talented  team  of  award-winning  journal¬ 
ists.  Send  resume  and  clips  to  John  Rumbach, 
The  Herald,  PO  Box  31.  Jasper  IN  47546. 

SPORTS  COPY  EDITOR 
With  talent,  standards  and  desire  to  help  make 
department  one  of  the  country’s  best.  At  least  5 
years  of  metro  daily  experience.  Proven  record 
as  top  quality  editor.  Reporting  experience 
helpful.  Proven  ability  to  work  effectively  with 
people.  Top  pay.  Write  Terry  Galvin,  Executive 
Sports  Editor.  San  Jose  Mercury  News,  750 
Ridder  Park  Dr,  San  Jose  CA  95190. 

STAFF  WRITER 

Join  young,  aggressive  editorial  staff  of  leading 
national  trade  magazine.  This  position  involves 
some  travel  covering  stories  in  the  field  and 
requires  a  commitment  to  meeting  deadlines. 
Daily  newspaper  experience  a  definite  plus. 
Photographic  skills  helpful.  Acandidate  willing 
to  assume  responsibility  and  learn  our  thriving 
industry  will  be  top  contender  for  staff  editor 
position  opening  next  year.  If  you  have  a  mini¬ 
mum  of  two  years  reporting  experience  and 
would  like  to  relocate  to  an  attractive  bedroom 
community  near  major  Sunbelt  city,  send  re¬ 
sume,  cli^  and  salary  history  to  Box  3419, 
Editor  &  Publisher. 

SHARP  COPY  EDITOR  with  some  layout  experi¬ 
ence  wanted  by  small-medium  coastal  metro 
daily  that’s  graphically  impressive  and  local 
news  aggressive  in  Zone  4.  Please  send  cover 
letter,  resume,  tearsheets,  references  to  Box 
34^,  Editor  &  Publisher. 


PUBUC  INFORMATION 


HELP  WANTED 


PROGRESSIVE,  MID-SIZED  TEXAS  DAILY  has 
opening  for  editorial  page  editor.  We  need  a 
person  who  has  the  ability  to  produce  bright, 
provocative  copy  and  to  supervise  layout  of 
editorial  and  op:ed  pages.  Editorial  and  column 
writing  experience  required.  Please  send  sam¬ 
ples  with  resume  to  wx  3397,  Editor  &  Pub¬ 
lisher. 

POSITION  OPEN  on  south  Texas’  largest  semi¬ 
weekly  for  a  highly  literate  journalist  with  re¬ 
porting,  editing,  headline  writing  and  organiza¬ 
tional  skills.  Photo  ability  helpful,  but  not 
necessary.  Start  immediately.  No  primadonnas 
need  apply.  Write  Allie  Haden,  Mid-Valley 
Town  Crier,  927  W  Business  Hwy  83,  Weslaco 
TX  78596. 

REPORTER— Two  good  solid  years  of  reporting 
experience  may  be  your  key  to  a  spot  on  our 
award-winning,  44,000  Southeastern  daily. 
We're  looking  for  someone  who  can  handle  the 
routine  and  also  tackle  the  bigger  stories.  Tell 
us  about  yourself  and  include  salary  require¬ 
ments  and  some  samples  of  your  work.  Send 
materials  to  Dennis  D  Dible,  Managing  Editor, 
Kingsport  Times-News,  PO  Box  479,  lOngsport 
TN  37662.  No  phone  calls. 

REPORTERS  AND  PHOTOGRAPHERS  needed 
for  weekly  newspapers  in  Wyoming  and  Monta¬ 
na.  Some  immediate  openings.  Contact  Mark 
Raymond,  Wyoming  State  Journal,  Box  J, 
Under  VYY  82520;  (307)  332-2323. 


WRITER/PHOTOGRAPHER  needed  by 
Midwestern  weekly  in  200,000-plus  area. 
Good  chance  to  develop  all  journalism  skills, 
features,  photos,  darkroom,  headlines,  cut¬ 
lines,  layout,  rewrite.  Photo/darkroom  back¬ 
ground  essential.  $200  week  plus  mileage  and 
benefits.  Box  3362,  Editor  &  Publisher. 

WASHINGTON  DC.  Wire  service  has  openings 
for  reporters  to  cover  (Xrngress/Federal  Agen¬ 
cies  for  dailies  nationwide.  Solid  experience  on 
daily  or  wire  service  a  must.  Send  clips,  resume 
to  States  News  Service,  316  Pennsylvania  Av, 
SE,  Washington  DC  20003;  (202)  M6-9876. 


WASHINGTON  CORRESPONDENT— Reporter/ 
feature  writer  with  at  least  5  years  experience 
sought  by  organization  requiring  serious  cover¬ 
age  of  both  domestic  and  foriegn  affairs.  Send 
resume,  reference,  clips  to  Box  3474,  Editor  & 
Publisher. 


PUBUC  INFORMATION 


PUBLIC 

INFORMATION 

Have  you  mastered  the  skill  of  writing  with  perspective  under 
deadline  pressure?  Would  you  like  to  expand  your  career  path 
and  improve  your  economic  position?  The  Tennessee  Valley 
Authority  is  looking  for  topnotch  writers  with  a  minimum  of 
five  years'  experience,  preferably  on  a  metro  daily  in  the 
Southeast.  Salary  range  is  $28,400  to  $34,418,  depending  on 
experience.  A  fine  benefit  package,  largely  taxfree,  increases 
compensation  by  40  percent. 

You  would  work  in  Chattanooga,  Tennessee,  where  the  cost 
of  living  is  below  the  national  average  and  TVA  lakes  are 
nearby.  Your  main  responsibility  would  be  as  a  writer/editor  in 
TVA's  nuclear  information  program  but  you  would  also  gain 
wide  experience  in  the  overall  operation  of  the  Nation’s 
largest  electronic  system.  Send  a  brief  resume  and  salary 
requirements  to; 

1IW*  Jerry  Richie 

VA  TENNESSEE  VALLEY  AUTHORITY 
Employment  Branch  EPM0987 

Room  240  MIB 

'kjfk  Knoxville  TN  37902 

EQUAL  OPPORTUNITY  EMPLOYER;  TVA  may  consider  for  appoint¬ 
ment  only  U.S.  citizens  and  others  eligible  for  payment  under  applic¬ 
able  statutes. 
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HELP  WANTED 


EDITORIAL 


SPORTSWRITER 

Alaska's  largest  daily  needs  an  energetic,  en¬ 
terprising  sportswriter  for  growing  sports  sec¬ 
tion.  Anchora«  has  professionaT  basketball, 
semi-pro  baseball,  NCAA  college  sports  and  a 
full  range  of  high  school  sports.  The  city  is 
building  a  25  million  dollar  domed  sports  are¬ 
na.  WeTe  searching  for  a  sportswriter  with  a 
talent  to  cover  the  big  events,  the  imagination 
to  write  a  weekly  column  and  the  enern  to  help 
routine  sports  news.  Applicants  must  nave  3  or 
more  years  of  experience.  Deadline,  December 
4,  1981.  Send  resume,  clips,  references  and 
salary  requirements  to  Personnel  Director,  The 
Anchorage  times.  Box  40,  Anchorage  AK 
99510. 


SPORTS  COPY  EDITOR 
Pacific  Stars  &  Stripes,  Tokyo,  Japan  is  seeking 
a  beginner  who  can  edit  hard  copy  and  write 
sharp  heads.  Must  have  one  year  of  daily  news¬ 
paper  experience  or  one  full  academic  year  of 
graduate  education  in  journalism,  creative  writ¬ 
ing  or  English  literature.  Must  be  knowledge¬ 
able  in  sports:  knowledege  will  be  tested. 
Advancement  oppotunities.  Salary,  $15,922 
plus  housing  allowance,  base  exchange  and 
commissary  privile^.  Closing  date:  Decem¬ 
ber  11, 1981.  Send  resume  and  references  to: 
Civilian  Personnel  Center,  PECC-NAF,  200 
Stoval  St,  Alexandria  VA  22332. 


WE'RE  EXPANDING 

Established  80,000  AM  daily  is  opening  a  new 
bureau.  We  have  reporter  openings  for  muni¬ 
cipal  beats  and  general  assignment.  Copy  edi¬ 
tor  and  layout  editor  positions  also  available. 
Highly  competitive  Zone  4  market.  We  offer  an 
ideal  working  environment,  top  salary  and  com¬ 
petitive  benefits.  Interested  applicants  please 
send  resume  including  salary  history  and  re¬ 
cent  work  samples  to  Box  3324,  Editor  &  Pub¬ 
lisher. 


FREELANCE 


FREELANCERS:  Monthly  paper  needs  pro  to 
coordinate  news,  photos  from  various  parts  of 
the  state.  Can  turn  into  full-time  job.  Central 
New  Jersey  location.  Box  3481,  Editor  &  Pub¬ 
lisher. 


OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photographers  -  also  edi¬ 
tor/publishers.  Since  1969  Freelancer's  Nevrs- 
letter  has  provided  profitable  information  to 
freelancers  accross  the  country.  Bonus:  Com¬ 
puterized  resume  and  referral  service.  For  sam¬ 
ple  copy,  send  self-addressed,  stamped  No.  10 
envelope  to:  Freelancer's  Newsletter,  Dept  10, 
307  Westlake  Or,  Austin  TX  78746. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Stemman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


PRESSROOM 


PRESSMAN— CALL  QUICKLY 
Experienced  pressman  who  knows  small  press¬ 
es  inside  out  needed  to  help  northern  California 
bi-weekly  grow.  Located  on  lake  that  could  be 
the  next  Tahoe.  Great  ground  floor  opportunity 
for  a  youttg  performer,  lovely  area  for  an  old  pro. 
Call  (707)  263-5636,  collect.  Ask  for  Pub¬ 
lisher. 


PRESSROOM  SUPERVISOR 
Midwest  city  is  looking  for  a  Pressroom  Super¬ 
visor.  We  have  beautiful  lakes,  clean  air,  and  a 
change  of  four  seasons. 

Must  have  5  years  double-width  press  experi¬ 
ence.  (tommunication,  organization  and  prob¬ 
lem-solving  skills  necessary. 

Excellent  salary  and  benefits.  Please  send  re¬ 
sume,  by  December  4,  1981,  to  Box  3475, 
Editw  &  Publisher. 


WORKING  PRESSROOM  SUPERVISOR  new 
plant.  6  unit  Goss  SSC,  South  Florida.  Solid 
experience  only.  Call  collect  (305)  553-7480. 


MACHINIST 
We  are  searcing  for  a  pressperson/machinist 
who  would  be  responsible  for  repairing  all 
pressroom  related  equipment  and  would  func¬ 
tion  as  a  pressperson  during  a  non-breakdown 
period.  T)ie  pressperson/machinist  would  be 
expected  to  have  tne  knowledge  and  ability  to 
repair  a  Harris  1600  double-width  newsprint 
press.  Machinists  with  prior  experience  on 
other  style  presses  will  be  considered.  Salary 
negotiable.  It  you  feel  you  are  a jmuine  candi¬ 
date,  send  your  resume  to  the  iMily  Dispatch, 
1720  5th  Av,  Moline  IL  61265;  Attn:  Dan 
Wahiheim. 


HELP  WANTED 


PRODUCTKJN 


PRODUCTION  MANAGER  for  Compug^phic 
and  5  unit  Goss  Community  press  on  daily  and 
Sunday  paper.  Excellent  op(X)rtunity,  fringes, 
salary  and  people.  Quality  control,  planning 
and  people-managing  a  must.  Apply  to  Box 
340(),  Editor  &  Publisher  with  resume  and  sal¬ 
ary  expectations  to  live  in  Zone  3  near  ocean 
and  cities,  but  not  too  near. 


PRODUCTION  MANAGER  wanted  for  suburban 
weekly  group.  Must  be  knowledmble  in  all 
phases  of  cold  type  production  and  in  operation 
of  front-end  system.  Must  possess  solid  man¬ 
agement  backpound.  Send  resume  to  Box  7 1 , 
Ardmore  PA  19003. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 


HELP  WANTED 


SALES 


BI-WEEKLY  needs  general  manam/editorwith 
sales  and  editorial  experience.  Should  become 
weekly  in  one  year.  Send  r?sume  to  Coconut 
Creek  Chronicle,  Box  5028,  Margate  FL 
33063. 


DISPLAY  ADVERTISING  SALESPEOPLE.  Ex¬ 
cellent  opportunities  for  agresshre  profession¬ 
als.  Salary  plus  incentives.  Comprehensive  be¬ 
nefits  program,  good  worktng  environment  at 
this  southern  California  daily.  Box  3464,  Editor 
&  Publisher. 


NEWSPAPER  MAGAZINE  RELATIONS 
REPRESENTATIVE 

Sales-oriented  self-starter  for  one  of  America's 
largest  circulation  magazines.  Prim^  cotacts 
are  newspaper  executives.  Extensive  travel, 
mostly  southeastern  USA.  Experience  in  pub¬ 
lishing  or  related  fields  prerequisite.  Salary 
open.  Excellent  fringe  beniefits.  Forward  letter 
and  resume  to  Box  3473,  Editor  &  Publisher. 


POSITIONS  WANTED 


FREELANCE 


KNOWLEDGEABLE  TENNIS  WRITER  looking 
for  work  at  any  upcoming  major  pro  event.  Daily 
and  weekly  newspaper  experience.  Know  the 
players  the  best  since  I've  been  traveling  with 
them  for  the  last  year.  Rate  is  good,  writing 
even  better.  No  problems  with  deadlines.  Clips 
and  resume  on  request.  Box  3444,  Editor  & 
Publisher. 


PHOTOGRAPHER 


FREEUNCE  NEWS  PHOTOGRAPHER  looking 
for  position  on  medium  size  daily.  Experienced 
in  running  complete  black  and  white  lab.  Will 
relocate.  For  resume  and  more  information, 
contact:  Dan  Patmore,  PO  Box  131,  Hunting- 
burg  IN  47542. 


PHOTCXjRAPHER.  Looking  to  get  back  into 
newspaper  operation.  Experience  in  on  the 
spot/fast  breaking  news  photography  and  fea¬ 
tures.  Freelance  experience,  including  AP, 
Wide  World,  Chicago  dailies.  Prefer  to  work  at 
small  paper.  Now  chief  photographer,  dar¬ 
kroom  technician  for  police  agency.  Box  3407, 
Editor  &  Publisher. 

PHOTOTEAM.  Wireserviceduo,  photographer- 
photo  editors,  want  to  return  to  daily  paper. 

'  Experienced  in  shooting  all  types  of  assign¬ 
ments,  darkroom  work,  editing,  layout.  Have 
'  complete  two-way  communications  system  in 
I  addition  to  camera  gear.  Solid,  no-nonsense 
coverage.  We  get  it  first.  You  can  afford  us.  just 
ask.  Box  3411,  Editor  &  Publisher. 


PHOTOJOURNALISM 


SOUTHEAST :  Former  reporter  seeks  freelance 
and  stringer  assignments;  35mm  available.  Ex¬ 
penses  a  must.  Clips  on  request.  Marylin  K 
Sheddan,  Box  6021-B.  Orlando  FL  32853; 
(305)  422-2843,  after  6pm. 


PRESSROOM 


EXPERIENCED  PRESSROOM  MANAGER  with 
track  record  of  problem  solving  desires  position 
with  medium  to  large  daily  newspaper.  Box 
3318,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER-People  oriented 
with  excellent  background  and  good  manage¬ 
rial  skills  desires  position  with  large  daily  news¬ 
paper.  Box  3422,  Editor  &  Publisher. 


SEASONED  people,  systems,  cost  and  quality 
oriented  manage  with  excellent  record  and  re¬ 
ferences.  Box  3316,  Editor  &  Publisher. 


SUCCESSFUL  weekly  production  manager. 
23,  looking  for  more  challenges.  8  years  of 
commercial  printing  and  newspapering.  Ex¬ 
perienced  in  Goss  Community  press  and  all 
phases  of  production.  Good  Compugraphic  VDT 
background  in  operation  and  maintenance. 
Love  photography.  Prefer  Zones  7  or  8.  Jeff 
Kienitz,  PO  Box  972,  Wheatland  WY  82201  or 
(307)  322-2627. 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


EDITORIAL 


GENERAL  MANAGEMENT— Professional  and 
goal  oriented  veteran  new^perman  seeks  re¬ 
sponsible  position  in  Zone  3, 4  or  6.  Complete¬ 
ly  familiar  with  every  department  with  estab¬ 
lished  record.  Available  for  interview.  Will  send 
resume  and  letter  if  you  inquire  to  Box  3447, 
Editor  &  Publisher. 


VETERAN  WORKING  PUBLISHER,  49;  awards 
winner;  profit-lineage-reader  gains;  consult- 
revamp-cover  executive  leaves  special  pro¬ 
jects;  manage  to  equity.  Weeklies,  mid-range 
dailies,  groups.  PO  Box  603,  Pebble  Beach  CA 
93953. 


YOU'LL  BE  PROUD  and  able  to  sleep  nights 
with  this  general  manager  on  your  team.  16 
years  with  present  daily.  Experienced  profes¬ 
sional.  Write  me.  Box  3441,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 


AVAILABLE  1982.  Circulation  director  of 
medium  size  combination  newspaper;  25  years 
experience  in  medium  to  metro  markets.  Box 
3408,  Editor  &  Publisher. 


ABC  Consultant.  Experienced.  Apartment  5M, 
216-10  77  Avenue,  Bayside  NY  11364;  (212) 
465-6673. 


EDITORIAL 


THIS  REPORTER  needs  a  challenge!  Adapt¬ 
able,  resourceful.  Have  3Vi  years  wire  service, 
daily,  editing  experience — also  know  photogra¬ 
phy  and  VDT's.  Any  Zone.  Box  3401,  Editor  & 
Publisher. 


WHAT  CAN  ONE  DO  when  he  is  managing  edi¬ 
tor  of  small  Midwest  daily,  and  very  nice  pro¬ 
duct  (public  opinion)  doesn't  satisfy  insatiable 
publisher?  Ri^t!  That's  what  I'm  doing.  Over 
16  years  experience,  good  references.  Box 
3477,  Editor  &  Publi^er. 


ADDED  BONUS  FOR 
E&P  POSITIONS 
WANTED  PEOPLE! 


We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  maga¬ 
zines  several  days  later  than  should  be  ex¬ 
pected.  So,  while  you're  awaiting  just  the 
right  publisher  to  see  your  P(5SITI0NS 
WANTED  ad  we  mail  out  tearsheets  of  the 
HELP  WANTED  pages  to  our  Positions 
Wanted  advertisers  who  live  outside  the 
New  York  metropolitan  area.  That  way 
everyone  has  the  Help  Wanteds  by  Monday 
morning — and  the  same  chance  to  shoot 
off  an  early  reply  to  any  Help  Wanted  ads  of 
interest! 


ARER  30  years  newspaper,  Sunday  supple¬ 
ment.  syndicate  and  pr  wordsmithing,  I'd  like 
doing  features,  rewrite,  editing,  heads,  edito¬ 
rials,  etc.  Specialties:  medical,  financial,  hu¬ 
man  interest.  Friendly  Sunbelt  shrm  far  out¬ 
weighs  money.  Part-time  if  not  full.  Box  3364, 
Editor  &  Publisher. 


AGGRESSIVE,  experienced  sportswriter,  26, 
looking  for  new  challenges  on  major  metropoli¬ 
tan  daily.  Staff  writer  for  New  York  area  daily  4 
years  doing  all  sports.  Last  eight  months  pr 
director  on  world  wide  men's  pro  tennis  tour. 
No  problem  relocating.  Hard  worker,  VDT  and 
teleram.  Clips  and  resume  on  request.  Box 
3377,  Editor  &  Publisher. 


ENERGETIC,  versatile  reporter,  5  years  experi¬ 
ence  seeks  job  on  a  good,  medium-sized  daily 
in  Zone  1,  2,  7,  8  or  9.  Have  solid  background 
covering  city  hall,  courts,  features,  entertain¬ 
ment  and  investi^tive  beats.  I'm  thorough, 
fast  and  accurate  and  can  work  a  camera  and 
VDT  equipment.  Box  3437,  Editor  &  Publisher. 

EDITOR  of  weekly  seeks  comparable  position  or 
reporting  job  with  daily.  Call  Tim  Hayes.  (815) 
539-9397,  (815)  539-5703  at  night. 


I  WAS  THE  ASSOCIATE  EDITOR  of  a  weekly 
and  now  work  in  the  sports  department  of  a 
top-ten  daily.  I  seek  a  news  reporting  or  desk 
position  on  any  size  daily.  VDT,  proofreading 
and  compiling  experience.  Clips,  resume.  Box 
3391,  Editor  &  Publisher. 


PULITZER  PRIZE  WINNER,  also  holder  of  Sig¬ 
ma  Delta  Chi  award  for  distinguished  editorial 
writing  seeks  challenge.  Prefer  Zone  2,  will 
consider  all.  Salary  needs  flexible.  PR,  adver¬ 
tising  replies  welcome.  Box  3433,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 
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Greider-Stockman  meetings 
were  no  secret  at  the  Post 


The  18  private  meetings  that  William  ( 
Greider,  assistant  managing  editor  for  ( 
national  news  at  the  Washington  Post, 
had  with  David  Stockman,  President  ( 
Reagan’s  director  of  the  Office  of  Man-  ( 
agement  and  Budget,  over  a  period  of  10  1 

months  were  known  not  only  to  top  Post  i 
editors,  but  also  to  several  reporters  at 
the  newspaper.  < 

The  result  of  those  private  meetings  1 
was  an  article  by  Greider  in  the  December  ( 
issue  of  Atlantic  Monthly  which  discloses  i 
in  candid  detail  Stockman’s  personal 
doubts  about  his  own  budget  numbers  i 
and  about  the  Reagan  Administration’s 
ability  to  balance  the  budget  while  cutting 
taxes. 

Disclosure  that  Greider  had  written  the 
article  for  the  magazine  instead  of  for  his 
own  newspaper,  caused  editors  around 
the  country  to  scratch  their  heads  in 
amazement. 

As  Greider  explained  it,  he,  as  a  long 
time  friend  of  Stockman,  would  meet 
with  the  budget  director  who  would  “re¬ 
late,  off  the  record,  his  private  account  of 
the  great  political  struggle  ahead  (Stock¬ 
man’s  fight  to  get  the  budget  through 
Congress).’’ 

Greider  said  his  original  understanding 
with  Stockman  was  that  he  (Greider) 
would  not  use  the  information  for  im¬ 
mediate  articles  in  the  Post,  but  would 
write  a  “long  analytic  piece’’  for  publica¬ 
tion,  after  the  first  phase  of  the  budget 
battle  was  over. 

Greider  wrote  the  article  in  mid- 
October,  10  months  after  his  first  meeting 
with  Stockman. 

During  the  time  when  he  was  periodi¬ 
cally  meeting  with  Stockman,  Greider 
would  often  discuss  the  budget  director 
and  his  strategy  with  certain  Post  repor¬ 
ters. 

One  Post  reporter  told  E&P,  “It  wasn’t 
a  secret  by  any  means  (that  Greider  was 
meeting  with  Stockman).  By  last  spring 
the  word  was  out.  People  at  the  Post 
knew  about  it  and  people  around 
Washington  knew  about  it.” 

The  reporter  added,  “He  didn’t  super¬ 
vise  Post  economic  coverage,  but  he  did 
come  by  and  talk  to  reporters.” 

Post  executive  editor  Ben  Bradlee  said 
the  “substance”  of  what  Greider  learned 
in  the  private  meetings  with  Stockman 
had  guided  the  Post’s  coverage.  He  said 
the  Atlantic  Monthly  article  appeared  to 
have  more  impact  because  Stockman  was 
quoted  directly. 

In  a  front  page  article  in  the  Post  on 
October  5,  Robert  Kaiser  described 
Stockman’s  term  in  office  and  raised 
many  of  the  same  points  addressed  in  the 
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Greider  article  for  Atlantic  Monthly 
(which  Greider  had  not  written  yet). 

One  Post  business  reporter  said,  “He 
(Greider)  has  told  people  here  that  he 
didn’t  realize  the  article  would  have  quite 
that  impact  because  he  was  so  close  to 
it.” 

Many  at  the  Post  were  not  happy  that 
Greider’s  story  ended  up  in  Atlantic 
Monthly  rather  than  their  own  newspap¬ 
er.  “It’j  just  one  more  public  embarrass¬ 
ment,”  said  one  reporter.  “On  top  of  that 
we  underplayed  the  story  the  first  few 
days.  It’s  just  another  example  that  things 
are  running  out  of  control  at  the  top.” 
Bradlee  and  Post  managing  editor  Ho¬ 
ward  Simons  were  not  available  to  re¬ 
spond  to  that  comment. 

Stockman,  as  a  result  of  the  Greider 
story,  offered  to  resign,  but  after  a  meet¬ 
ing  with  President  Reagan,  indicated  he 
was  asked  by  the  President  to  stay  on. 


Stockman  described  Greider  as  “an  old 
friend  of  mine”  who  has  been  a  “long¬ 
time  intellectual  adversary.” 

He  described  the  situation  as  an  “hon¬ 
est  but  rather  large  misunderstanding  as 
to  the  terms  of  the  relationship  we  had.” 

Stockman  said  he  had  understood  the 
meetings  to  be  off  the  record.  Greider,  he 
said,  “understood  it  to  be  off  the  record 
for  uses  in  the  newspaper  over  the  period 
in  which  our  conversations  occurred.  It’s 
a  misunderstanding,  but  it  is  not  an  act  of 
bad  faith  on  his  side,  nor  on  mine.  Some¬ 
times  large  misunderstandings  occur  in 
life  with  very  unfortunate  and  tragic 
effects.  And  I  think  this  is  one  of  them.” 

Stockman  said  Greider  did  approach 
him  in  late  summer  and  indicated  a  desire 
to  publish  an  article  after  the  first  phase  of 
the  economic  program  was  completed. 

“I  had  no  objections  because  ...  I 
responded  under  the  impression  that 
words  and  quotations  wouldn’t  be  used 
verbatim.  He  understood  it  differently. 
After  he’d  written  the  article,  he  called 
me.  I  was  somewhat  shocked  to  find  that 
this  gross  misunderstanding  had  gone  on 
unspoken  for  about  nine  months.  I  don’t 
take  issue  with  him  (Greider)  or  fault  him 
for  doing  what  he  did.” 


Reinstate  libel  award 
against  Colo,  daily 


The  Colorado  Supreme  Court  has  rein¬ 
stated  a  $69,500  libel  judgement  against 
the  Greeley  (Colo.)  Daily  Tribune  and  one 
of  its  reporters. 

The  ruling  came  on  a  5-2  vote  and  in¬ 
volves  a  1976  article  about  the  use  of  free 
ski  passes  by  city  officials. 

The  state’s  high  court  said  the  news 
story  implied  two  ski  areas  were  chosen 
for  a  ski  program  by  the  Greeley  Depart¬ 
ment  of  Parks  and  Recreation  because 
they  provided  free  ski  passes  for  the  per¬ 
sonal  use  of  three  department  officials. 
The  three  officials  filed  suit. 

A  trial  court  jury  ruled  against  the 
newspaper  and  reporter  John  Seelmeyer, 
but  that  decision  was  overturned  by  the 
Colorado  Court  of  Appeals.  The  Appeals 
Court  held  there  was  insufficient  proof  to 
show  the  public  figures  had  been  libeled. 

The  State  Supreme  Court  ruled  that  the 
free  passes  were  provided  more  than  a 
month  after  the  department  chose  the 
areas  for  the  ski  program  and  the  court 
said  those  three  city  officials  never  used 
them. 

“Our  review  of  the  entire  record 
assures  us  that  the  jury  clearly  could  have 
been  convinced  that  the  respondents  evi¬ 
denced  a  reckless  disregard  for  the  truth 
and  falsity  of  their  publication,”  the  court 
said  in  its  majority  opinion. 
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The  court  pointed  out  that  reporter 
Seelmeyer  spent  only  two  hours  investi¬ 
gating  and  30  minutes  writing  the  story. 
The  story  reported  that  the  city  officials 
directed  $7,600  worth  of  business  to  the 
ski  areas  in  exchange  for  free  passes 
worth  more  than  $700. 


Felker  sells  shopper 

East  Bay  Newspapers,  Inc.,  Walnut 
Creek,  Calif.,  has  purchased  Fairfield 
(Calif.)  Advertiser,  a  shopper,  from  Fel¬ 
ker  Communications  Corp. 
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In  New  England, 
when  you  say 
POOD,  you're 
saying  a  nearly  12 
billion  dollar 
mouthful! 

New  England  1981  retail  sales  are  estimated  at  $50,999,102,000*,  with 
per-household  sales  above  those  of  other  U.S.  regions.  But 
it’s  in  food  sales  that  our  markets  truly  shine.  In  1980  we’ll  spend 
$11,972,443*  for  food— $2,618  for  each  of  our  nearly  4.6  million 
families,  topping  the  U.S.  average  and  those  of  most  other  regions. 

Newspapers  sell 
New  England. 

When  you  advertise  your  products  in  New  England  daily  newspapers, 
you’re  buying  high  coverage  in  a  region  where  per-household  retail  sales 
are  far  above  the  rest  of  the  country.  Now,  more  than  ever  .  .  . 

*1981  E&P  Market  Guide 
Estimates 

Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 


MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (AD)  Bridgeport  Post-Telegram  (M&E)  Providence  Bulletin  (E) 

Maine  Sunday  Telegram  (S)  Boston  Globe  (S)  Bridgeport  Post  (S)  Providence  Journal  (M&S) 

Portland  Press  Herald  (M)  Boston  Herald  American  (M)  Bristol  Press  (E)  Woonsocket  Call  (E) 

Portland  Express  (E)  Boston  Herald  American  (S)  Hartford  Courant  (M) 

Brockton  Enterprise  &  Times  (E)  Hartford  Courant  (S) 

The  Daily  Transcript  (Dedham)  (E)  Manchester  Journal  Inquirer  (E) 

Fall  River  Herald  News  (E)  Meriden  Record-Journal  (M) 

NEW  HAMPSHIRE  Gardner  News  (E)  Middletown  Press  (E) 

Manchester  Union  Leader  (AD)  Lynn  Item  (E)  New  Britain  Herald  (E) 

Nashua  Telegraph  (E)  New  Bedford  Standard-Times  (E&S)  New  Haven  Journal-Courier  (M) 

New  Hampshire  Sunday  News  (S)  North  Adams  Transcript  (E)  New  Haven  Register  (E&S) 

Pittsfield  Berkshire  Eagle  (M)  New  London  Day  (E) 

Springfield  Daily  News  (E)  Norwich  Bulletin  (M&S) 

UFRMONT  Springfield  Union  (M)  Torrington  Register  (E) 

vcHMUNi  Springfield  Republican  (S)  Waterbury  American  (E) 

Barre-Montpelier  Times-Argus  (E&S)  The  News  Tribune  (Waltham)  (E)  Waterbury  Republican  (M&S) 

Burlington  Free  Press  (M&S)  Worcester  Telegram  (M-S)  'T'  » 

Rutland  Herald  (M&S)  Worcester  Gazette  (E) 


United  Press  International  congratulates  UPl 
Sports  Editor  Milton  Richman  for  his  induction  to 
the  writer’s  wing  of  the  Baseball  Hall  of  Fame  in 
Cooperstown,  N.Y  He  received  the  honor  after 
more  than  30  seasons  of  sports  scoops  and  fea¬ 
tures  for  UPl. 

A  minor  league  baseball  player  in  his  youth,  Rich- 
man  switched  to  writing  and  quickly  became 
known  for  his  sports  exclusives.  Richman  helped 
UPl’s  Sports  Department  earn  a  similar  reputa¬ 
tion. ..as  the  industry’s  most  aggressive  and  com¬ 
plete  sports  service. 

Sports  coverage  is  directed  from  UPl’s 
World  Headquarters  in  New  York, 
where  UPl  maintains  a  large  / 


their  parts  of  the  U.S.,  while  seasoned  sports 
correspondents  cover  beats  in  Europe,  Asia,  Latin 
America  and  around  the  world. 

The  UPl  sports  wire  turns  out  copy  24  hours  a 
day.. .with  the  most  complete  sports  service  for  the 
nation’s  most  complete  newspapers.  Milt  Rich- 
man’s  column,  “Today’s  Sport  Parade,”  is  available 
to  subscribing  newspapers  five  days  a  week. 

For  more  information  about  UPl  Sports,  contact 
your  local  regional  executive  or  UPl  Vice  Pres¬ 
ident  Donald  J.  Brydon  at  (212)  850-8616. 


220  East  42  Street,  New  York,  NY  10017 


sports  staff  under  the  direction  of 
Executive  Sports  Editor  Joe 
Carnicelli.  Nine  regional  sports 
editors  direct  sports  coverage  in 
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